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Executive Summary

This document presents the findings, conclusions and recommendations emerging from the first
wave of citizen research planned for the TENACITy project.

The research objectives were to determine citizens’: awareness, level of knowledge and experience
of current PNR applications; perceptions of their efficacy in safeguarding citizens’ wellbeing;
concerns, perceived risks and barriers to engagement; perceived levels of competence and
trustworthiness of LEAs involved in PNR processing and requirements to increase levels of trust in
LEAs, and means to address barriers and concerns and increase citizen engagement, where
necessary.

The methodology used was a series of qualitative, in-person citizen workshops carried out in three
cities: Athens (Greece); Nicosia (Cyprus) and Prague (Czech Republic). These three cities were
chosen to mirror the countries represented by LEA partners in the TENACITy consortium. In total,
nine, face-to-face citizen workshops were held between the 4™ of April and the 10" of May 2023.
This resulted in around 18 hours in discussion with citizens across the three locations. The citizen
sample was chosen to mirror a broad spectrum of the population in terms of age, gender and socio-
demographic class.

The main findings of the study revealed that, while citizens are aware of the data they give when
booking or checking-in for a flight, they have practically no knowledge of what happens to this data
from that point onwards. Some misconceptions are present across all three locations - the key one
being that the data is held by the airline and/or airport for the duration of the flight and then for a
few months after that. There is very little apprehension around this. Citizens are used to giving their
data when booking or purchasing other services online and practically never check the terms on
which their data was being collected and held. Importantly, they bank on the protection provided
by GDPR regulations and put their trust in travel operators and LEAs being compliant. Perceptions
of local law enforcement organisations are positive overall, but some have been tainted by recent
or historical events that revealed incompetence or corrupt practices within the force.

When citizens are made aware of PNR provisions, the general reaction is positive. These are viewed
as an EU-regulated process, put in place by competent and trustworthy organisations at an EU level.
There is also a high level of trust in the police handling their PNR data and police systems are
considered to be secure. Indeed, being given information on PNR provisions encourages positive
perceptions, in citizens, of transparency of police processes and an enhanced sense of LEAs working
towards their safety and wellbeing. In particular, having a dedicated unit (PIU) boosts citizens’
confidence in the process, on the basis that their data is being handled by a specialist team.

Once citizens are made aware of the details of PNR collection, storage and sharing, they do raise
some concerns. There is a clear sense that PNR storage and sharing may expose them to physical
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and financial damage. Citizens also identify potential weaknesses in the process, such as: the
involvement of less secure third-party systems passing on the data (e.g. booking platforms); human
or machine error; individuals gaining access to, and using, the data for illicit reasons and the belief
that it is virtually impossible to fully ringfence access to any data that has been put online.

A strong finding emerging from the study is that, while citizens welcome the handling of their PNR
data for the purpose of fighting cross-border crime and keeping them safe, they immediately voice
a need for more information. Citizens’ queries are mainly aimed at gaining reassurance that their
personal data: is held securely and for the minimum time necessary; is accessed exclusively by
competent and trustworthy individuals; is only shared for legitimate reasons and with equally
trustworthy organisations, and that they will have a right to query, appeal or request redress in case
of any damage incurred by them as a consequence.

This illustrates that there is scope for communications aimed at citizens addressing their questions
and concerns. ‘Educating’ citizens about PNR will maximise the positive influence that sharing
information and displaying transparency and competence has their views of local LEAs. Messaging
to citizens should also aim to counter negative perceptions prompted by recent or historical
instances of malpractice, incompetence or abuse so as to encourage engagement.

The final chapter of this document gives the main conclusions emerging from the data as well as a
full list of recommendations on how to address citizen needs and enhance levels of trust. These
recommendations give direction on: the key objectives and content that should be part of
communications initiatives aimed at informing citizens about PNR: namely, raising awareness of
PNR provisions by providing information that is relevant; responding to citizens’ concerns by giving
visibility and reassurance on safeguards in place to protect their wellbeing; addressing existing
negative perceptions of LEAs and, encouraging positive perceptions of PIUs, in particular, their role
as reliable and competent individuals whose first interest is to safeguard citizens.
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1 Introduction

1.1 Purpose of this document

This document presents the findings, conclusions and recommendations emerging from the first
wave of citizen research carried out over the course of the TENACITy project.

The research findings described in this document are the outcome of nine citizen workshops held
across Cyprus, Greece and the Czech Republic. The aim of this study was to gain an understanding
of citizens’ current level of awareness of, and attitudes towards, the current use of PNR data in the
domain of air travel. The research also sought to establish citizens’ perceptions of law enforcement
authorities involved in PNR-related processes. In particular, the study explored how competent and
trustworthy these authorities are deemed to be by citizens and how these perceptions may
influence the latter’s level of confidence in PNR-related procedures.

On the basis of these findings, this document puts forward the citizens’ perspective and
recommendations to be communicated to TENACITy consortium. This will ensure that the citizens’
requirements are considered, together with those of other stakeholders and end users, during the
development of the TENACITy solution and framework.

Later on in the project, the second wave of citizen research (in Task 8.2) will build on this by testing
citizen reactions to any features of TENACITy that may be relevant to them; that may need to be
communicated to them and/or that may impact them as a result of the implementation of the
solution.

1.2 Structure of the document

The structure of this document is as follows:
u Section 1 outlines the purpose and structure of this document.

u Section 2 describes the research objectives addressed and the methodology applied. This
includes: the research materials and stimulus used in the discussion; how citizens were
recruited for the workshops and the rationale for the sample profile selected.
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Section 3 presents the research findings. This section sets out common themes and issues that
emerged across the three research locations. Any differences across locations are also
highlighted, where relevant.

Section 4 presents the conclusions of the study and the recommendations being put forward
for consideration as part of the further development of the TENACITy solution.

o~
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2 Research objectives and approach

This study adopted a qualitative research approach. A series of in-person citizen workshops were
carried out in three cities: Athens (Greece); Nicosia (Cyprus) and Prague (Czech Republic). These
three cities were chosen to mirror the countries represented by LEA partners in the TENACITy
consortium. This enabled NMT to relate citizen feedback to the relevant LEA organisations and also
discuss how aligned citizen expectations are with what LEAs have done/intend to do in the near
future.

2.1 Research Objectives

This research sought to establish citizens’ current perceptions of cross-border security procedures
being used in connection with their PNR data. Current levels of citizen awareness and knowledge
were explored, including any gaps in knowledge, misinformation and satisfaction with official PNR
information already publicly available.

Specifically, the research objectives of this study were to determine citizens’:

u awareness, level of knowledge and experience, if any, of current PNR applications

u perceptions of the efficacy of the above in safeguarding citizens’ wellbeing

u concerns, perceived risks and barriers to engagement overall

u perceived levels of competence and trustworthiness of LEAs involved in PNR processing

| expectations and requirements to increase citizens’ trust in LEAs involved in PNR processing

u means to address barriers and concerns, and to increase levels of citizen engagement, where
necessary

2.2 Research Methodology

Nine, face-to-face citizen workshops were held between the 4™ of April 2023 and the 10%" of May
2023. In total, around 18 hours were spent in discussion with citizens across the three locations.

The benefits of using a qualitative, discussion group approach were that it allowed NMT to:
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| carry out a ‘deep-dive’ investigation into citizens’ perceptions. A structured but informal
approach prompted an open discussion and allowed us to explore key issues as they arose.

[ identify themes that were expressed by the totality or majority of participants vs those
expressed by a minority. This gave us a clear picture of what the majority vs outlier perceptions
may be.

u maximise group synergies to generate ideas and suggestions around what could be done to
meet citizens’ needs and increase their levels of trust and engagement.

2.2.1 Arigorous methodological approach

Three local research agencies, one from each of the countries involved in the research i.e. Cyprus,
the Czech Republic and Greece, were selected to carry out the recruitment of citizens and
moderation of the discussions. This was a key step in the process as all citizen recruitment and
moderation was carried out by professional, native-language speaking researchers. This
methodological approach was crucial as it enabled citizens to speak freely, in their native language,
and eliminated any confounding influences that reactions (however mild) to a ‘foreign” moderator
may introduce. An additional benefit was that local moderators were aware of historical and recent
contextual factors and could quickly and unobtrusively pick up on cues and implied perceptions that
were worth exploring, for instance, historical events or contexts that were felt to endanger citizens
in the past.

The local agency selection was carried out via a formal request for quotations. The agencies that
were selected to participate in the bid for quotations were all taken from the ESOMAR! directory.
Three or more agencies per country submitted their proposals and one from each country was
selected on the basis of resources, expertise and value for money.

A key requirement in qualitative citizen research, especially when spanning multiple cultural
locations, is a homogenous application of the methodology and the removal, as much as possible,
of any biases that may be introduced by a locally-specific implementation of the data collection
method. NMT designed the research materials and stimulus (described in 2.2.3 below). In order to
ensure a consistent application of methodology and materials, NMT briefed all local agency project
managers and moderators. NMT also monitored recruitment to ensure that the sample profile
required was being met.

The discussion groups were held in sequence so that NMT could observe all the sessions in real-
time, with the help of simultaneous translation into English. The pilot country was Greece, where
the materials were tested for suitability and then signed off for use in the other two countries.

L European Society for Opinion and Market Research
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Observing the workshops in real-time meant that NMT could make sure that the moderation
approach was consistent across locations. Additionally, NMT was able to ask supplementary
guestions in real-time (via the local moderator) wherever clarifications were needed.

2.2.2 Recruiting a meaningful citizen sample

It is clear from previous research carried out by NMT (for instance, on the H2020 CITYCoP project?)
that certain citizen demographics and traits may be linked to particular perceptions of LEAs and of
the use of technology to safeguard their wellbeing. In particular, age, socio-economic grade® and
being the parent or legal guardian of a child under-18 was found to have a marked influence.

The sample profiles for the workshops focused on these three citizen traits. The individual group
profiles per location are given in Table 1 below.

Table 1 Citizen group profiles by country*

18-30 31-49 50-70
Mainly singles or Mainly singles or Mainly singles or
couples with no children | couples with children couples with no children
under 18 under 18 living at home | under 18 living at home
Cyprus - Nicosia ABC1 C2DE C2DE
Czech Republic - Prague | C2DE ABC1 ABC1
Greece - Athens C2DE ABC1 C2DE

Apart from the socio-demographic criteria described above, other screening measures were applied
to ensure that citizens who attended the discussions were as typical as possible of the general public
and excluded any individuals who were likely to hold above-average knowledge of PNR and data-
handling by law enforcement.

2 http://www.citycop.eu
3 Socioeconomic grading is on the basis of key household earner. Industry-definitions for each grouping is shown in the table below.

Socio-Economic Grade | Description

AB Higher & intermediate managerial, administrative, professional occupations

Cc1 Supervisory, clerical & junior managerial, administrative, professional occupations
c2 Skilled manual occupations

DE Semi-skilled & unskilled manual labour, unemployed and lowest grade occupations

4 The group socio-economic profiles were assigned randomly and will be changed for Citizen Research Wave 2 (T8.2).
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The other recruitment criteria applied were that participants:

| did not work (or have a nuclear family member who works) in Law Enforcement, Customs,
Border Control, Ministry or Departments for Defence, Home Office/the Interior,
international airports, seaports or train stations or market research.5

In order to ensure that the citizens participating accurately represented individuals who travelled
by air, at least occasionally, screener questions were added to identify and recruit those who:

u had travelled internationally at least once in the past 12 months
u intended to travel internationally at least once over the next 12 months

To enable the local agencies to select the correct sample for the workshops, a recruitment
qguestionnaire was drawn up by NMT. The latter also briefed each agency on the correct recruitment
approach. The recruitment questionnaire is shown in Appendix B. This was translated into each of
the local languages, as shown in Appendix E.

Citizens deemed eligible to take part were then invited to attend the discussion sessions. Ahead of
the discussion date, all participants were sent an information sheet about TENACITy and an
informed consent form to read and sign. These documents are shown in English in Appendix A, and,
in translation, in Appendix D.

2.2.3 Discussion guides and other research materials

Appendix B shows the discussion guide that was used to conduct the sessions. This was drafted by
NMT who briefed each moderator individually to ensure that the objectives and approach were
understood and implemented consistently.

Other research materials used as ‘stimulus’ during the discussion were the official webpages aimed
at citizens and giving information about PNR as well as a number of showcards giving similar
information in a ‘best practice’ format. These materials were drawn up following one-to-one
meetings with all PIU partners in the consortium. During these meetings, NMT collected information
on what was available in the public domain for citizens wishing to understand how PNR was being
used in their country.

Following a comparison made by NMT of all webpages signposted by partner PIUs, it emerged that
the UK gov.org webpage on PNR was the most accessible. Extracts of text were taken from this

> It is standard practice in citizen research to exclude these individuals as they are likely to have an atypical level of
awareness and knowledge of the subject matter and/or research techniques being applied leading to findings that
do not represent the perspective of the average citizen.
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website and used to develop the showcards® shown in the discussion guide. This approach ensured
that NMT tested both citizens’ awareness and perceptions of locally-available information as well
as reactions to, and understanding of, a more citizen-friendly communications effort that is
currently in the public domain. Findings from the discussion then informed how local LEAs may
improve their communications messages to promote understanding and engagement by citizens.

The discussion guide and showcards used during the workshops are shown in English in Appendix B
and, in translation, in Appendix F.

2.2.4 Data analysis

The data analysis was carried out by NMT following the submission of each local agency’s report of
‘notes and quotes’. These reports were examined and analysed to identify common themes as well
as cultural-specific reactions and expectations. Anonymised audio recordings of the simultaneous
translation into English were also referred to during this time. The output of this analysis was then
used to draw up the main conclusions and a set of recommendations to be taken into account as
the TENACITy solution is developed further.

2.2.5 Ensuring the consortium understands citizen needs

In order to effectively communicate the citizens’ perspective to consortium partners, six citizens
from across the three locations were asked to give short (20s) video recordings of them explaining
their point of view on the subject at hand. This was done at the end of each session and after having
explained to participants that these clips were only for internal use and for the purpose of
illustrating the citizens’ view to the TENACITy partners.

In all cases, participant consent was secured before filming. These clips will be used to present the
findings at the next TENACITy consortium meeting to help facilitate a discussion of how citizens’
needs may be taken into account as the solution is developed.

6 Visual information cards such as these have the advantage of focusing participants’ attention and ensuring that the
message is being communicated as seamlessly and as effectively as possible.
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3 Research Findings

The following section describes the findings emerging from the nine citizen workshops. Reactions
expressed by the majority of participants across the three locations are reported as main findings.
Any differences across countries and/or demographic categories are flagged up using grey text
boxes. All citizen quotes are taken directly from the session recordings and have been translated
into English. They are labelled by country and age group.

3.1 Citizen awareness of travel data collection and storage
processes

Citizens are aware of a broad range of data (personal and otherwise) being collected when
travelling. Table 2 below gives a listing of all the data cited by citizens as being linked to travelling
by air and collected from the time of booking a flight to time of boarding.

Table 2 Personal data given when travelling according to citizens

Personal data collected when travelling

1. Name and surname 12. Parents’ consent for underage children

2. Date of birth 13. Credit card number

3. Identity card/Passport number, date of 14. Invoicing details (mainly for business trips)
issue and expiry — sometimes with a 15. Number of persons travelling together
scanned copy 16. Purpose of trip: business or leisure

4. Nationality 17. Number and weight of luggage

5. COVID vaccination certificate 18. Booking number

6. Home address 19. Frequent flyer number

7. Email 20. Seat number

8. Phone number (personal and next-of-kin) 21. Point of origin and destination

9. Gender 22. Travel dates

10. Special needs 23. Return flight details

11. Military conscription certificate of
completion

When asked who was requesting and receiving this data from them, citizens cited several
organisations. These included online booking platforms (such as, Skyscanner, Booking.com, Kiwi
etc.), airline websites, travel agencies and specialist or ad hoc tour organisers (such as, sports clubs).
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Citizens have no awareness of how long the data is kept for and by whom. Indeed, this was not
something they had ever thought about or looked into. On probing, the majority of participants
guessed that it would be stored for around three months to a year. At this point in the discussion, a
minority mentioned the possible usefulness of personal data to secure passenger safety and
facilitate anti-terrorist operations. This led to some discussion and overall agreement that personal
data may justifiably be kept for longer than a year to meet these objectives.

A first general concern arose at this point. A minority of participants were afraid that once
information is placed online, it is probably going to be online forever. This was in spite of any
regulation or commitment made by the data receiver. This feature of online data made it vulnerable
to being accessed by anyone with the expertise to hack the system.

In spite of this, the majority of participants, and especially those under-50, took some reassurance
in the fact that the time period would most certainly be compatible with local and European
legislation. GDPR was mentioned in all sessions and was clearly a point of reference on personal
data and citizen rights. None of the participants ever read the online terms and conditions when
purchasing any goods or services online but they all assumed that GDPR regulations were being
observed by the service provider. There was a sense that, in a way, this regulatory framework
‘absolved’ citizens of any responsibility for checking terms which may be too laborious and technical
for them to understand anyway.

“It (length of time personal data is held) is not something that one has noticed or
discussed...There is a box which you must tick to declare that you are accepting the terms but
who reads this?” (Nicosia, 18-30)

“I don't know for how long (passenger data is kept). Normally, how long my personal
information is kept by a company should be written down. But | have never read it. | haven't
bothered to read it.” (Athens, 31-49)

There is also a sense that citizens are very much used to giving personal data for any service or
product that they buy online and that it is not something they think about any more.

“We are so used to ticking the box to accept the terms of use that cover personal data, that we
no longer know what happens and what holds true about out personal data. And usually we do
not care.” (Athens, 18-30)

Most citizens assumed that their personal data was being stored by the organisation who took their
booking i.e. airlines or booking websites/travel agents, and that it was later shared with the relevant
airports. When questioned about whether this raised any concerns, citizens argued that airlines and
airports probably had secure systems, and more so than travel agents. Also, as many participants
were part of a loyalty programme, they pointed out that the airline already had their personal details
on file. Overall, there was no sense of vulnerability, even when a minority speculated that airline or
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booking platforms may be sharing their data with hotels and insurance companies for
marketing/sales purposes.

“They share it with accommodation services, with insurance companies they work with and
also with the departure and arrival airports.” (Prague, 18-30)
Beyond the question of who was receiving their data, citizens assumed that it was being collected
for the following reasons (in order of frequency of mentions):

u For flight management: So that the airline could manage the booking, know who was
travelling on the flight, track luggage and manage special requests

u For security reasons i.e., to prevent criminals or suspects from boarding a flight. Some
examples of crimes mentioned were: terrorist attacks, drug and people trafficking and
kidnappings (Specifically, for Athens, enforcing compliance with military conscription for male
citizens was also mentioned.)

B To identify victims and contact next of kin in case of accidents
u For marketing: to gather statistical data and to send offers or promotions

u For visibility of citizen movements: for government authorities to track where citizens were,
and who was entering and leaving the country

u For communicating updates to passengers e.g. if the flight is delayed

“I'm giving the data for check-in, so they know who they're dealing with. For security. The
red light goes on if it's a wanted person like a terrorist or a suspect. “ (Prague, 50-70)

3.1.1 Perceived vulnerability and local authorities

In all three countries there had been recent news coverage of incompetent handling of personal
data by LEAs or other high-profile organisations. This led to some misgivings around the possible
consequences of sharing their passenger data.

Interestingly, in all sessions where these cases were discussed, they were considered exceptional
and had never prompted any of the participants to question or refuse to give their personal data.
However, it did negatively influence perceptions of the police and other local authorities. The
general sense was that these news stores made LEAs appear unpredictable, if only rarely,
inconsistent and not competent enough for the job at hand.

The events driving these perceptions varied slightly across the three locations as described in the
three text boxes below.
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In Nicosia, a good number of participants had anecdotal evidence of when they, or someone
they knew, had travelled with an expired passport or without a parent consent form when taking
a child on holiday.

“When | book tickets for my son, | never know the date of expiry of his identity card and |
always put a random date. Nobody’s checking.” (Nicosia, 50-70)

“We feel insecure...There is some inconsistency. | know someone who passed the border
(with illegal substances) and was not checked because she was very pretty. They are not
treating everyone equally.” (Nicosia, 18-30)

These are generally considered to be exceptions rather than the rule and participants do not feel
that they are in any real danger. Citizens think that LEAs do a good job generally but that on
case-by-case basis, the quality of LEA performance may vary, depending on how busy they are
or how trustworthy the individual officer is.

“Disregarding the latest event where illegal substances managed to go past the police, in
general, | believe they do a good job. After all, we didn’t hear about anything else (bad)
happening” (Nicosia, 31-49)

In Athens, participants cited the February 2023 Tempe train accident and the difficulties
authorities had with securing the passenger list. This caused some to question how their details
are being used and stored by transport networks.

“I do not believe that they are asking for them for our safety. The recent Tempe accident
proved that those data are not processed enough to provide any safety.” (Athens, 50-70)

Participants also mentioned the recent wiretapping scandal which exposed some politicians and
journalists, and a recent COVID vaccine data leak by a former security manager at Meta.

“We cannot be certain (our data is safe) as there are many examples of such leaks of personal
data — like that time when Facebook leaked the personal information of many of its users. It
may happen.” (Athens, 31-49)

(“)TENACITy Page 18 of 116



D2.3 - CITIZEN PERCEPTIONS OF PNR AND REQUIREMENTS TO ENGENDER ENGAGEMENT AND TRUST

In Prague, reactions differed slightly in that many assumed, with some degree of certainty, that
their data would be held by some organisation/s other than airlines or travel agencies/platforms.
Participants assumed that the responsibility lay with airports or airport security, Customs or the
police. In this location, the purpose for collecting personal data was more frequently related
identifying persons not allowed to travel.

On discussion, it emerged that historical reasons, as well as a heightened sense of vulnerability
due to Russia’s stance towards the Czech Republic following the onset of the Ukraine war, led
many participants to say that one potential outcome of this was that their details could be used
against them. A key concern in this location was that they could be stopped from departing or
entering a country (for illegitimate reasons), especially when travelling outside of the EU.

It is worth mentioning that several participants drew attention to the fact that, while a number of
cases of data misuse or leaks had been linked to official authorities, none, so far, had been due to
bad practice on the part of airlines and/or travel platforms specifically. This was reassuring, and
perceptions of these third-parties were generally positive.

3.1.2 Perceived vulnerability and the digitalisation of
personal data

The general sense emerging from all the workshops was that electronic data is, by its very nature,
vulnerable to being leaked and/or hacked. Citizens are aware that they run the risk of personal data
falling into the hands of ill-intentioned individuals by virtue of its being in the digital domain.

Another fear is that of being mistakenly identified as a criminal or suspect. The more their data is
put online and shared, the more, citizens claim, they run the risk of this being flagged on LEA systems
and the higher the probability of their data being mistakenly ‘processed’ by ‘intelligent software’ or
of falling victim to human error. Citizens questioned what safeguards or rights of appeal they would
have in this scenario.
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3.2 Citizen reactions to the main provisions of PNR data storing
and sharing

Once current awareness and knowledge of PNR was established, participants were given an
explanation of what constitutes PNR data, why it is collected and how it is used and stored. This
explanation was supported by the use Showcards 1, 2, 3 and 5 (shown below) which were
distributed and discussed. (To see at what point the showcards were used within the discussion
flow, please see Appendix B.)

SHOWCARD 1

Passenger name record (PNR) data is information collected by airlines and other passenger
service operators as part of their normal course of business and includes information required
to complete and process a booking.

This may include information such as:

e dates of travel and travel itinerary

e ticket information

e contact details; such as, address and phone number
e travel agent

e payment information

e seat number and baggage information

SHOWCARD 2

PNR data is used by law enforcement authorities, and other public authorities for the purposes

of preventing, detecting, investigating and prosecuting terrorist offences or serious crime, and

protecting the vital interests of persons. This means protecting persons who are, or may be, at
risk of death or serious injury, and/or from significant threats to public health.
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SHOWCARD 3

PNR data may be used by the authorities for security and border control checks. These may be
facilitated and carried out more rapidly by the electronic processing, and risk assessment, of
PNR data in advance of the arrival (or departure) of passengers.

PNR data is held by the Passenger Information Unit (PIU), that is the competent Office, as
provided for by Law, in charge of receiving, processing and transferring PNR data to other
authorities.

For the purposes of preventing, detecting and investigating terrorist offences and serious
crime, the PIU may transfer data to:

= a<COUNTRY> competent authority
= asimilar law enforcement authority within EU

= Europol (European Union Agency for Law Enforcement Cooperation) or Eurojust
(European Union Agency for Criminal Justice Cooperation)

= a3 competent authority outside the EU.

All transfers of PNR must be done following a duly reasoned, necessary and proportionate
request for information made relating to a specific case.

SHOWCARD 5

* PNR datais held by the <COUNTRY>’s Passenger Information Unit (PIU)
= PNR data must be depersonalised after 6 months

= PNR data may be re-personalised only under strict conditions

= PNR data must be retained no longer than 5 years

= The PIU has an appointed data protection officer responsible for monitoring and
implementing safeguards relating to the processing of PNR data and who may refer
any non-compliance to the relevant authority.

o~
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3.2.1 Citizen reactions to the main provisions of PNR usage

After being given the key points of the main provisions of PNR usage, participants did not raise any
new concerns. Indeed, in many cases, the fact that they had now been ‘formally’ informed that their
personal data was being used to safeguard them and others, was welcome and reassuring.

The added layer of reassurance was due to its being an EU-wide regulated process, put in place by
competent and trustworthy organisations at an EU level. The description of PNR provisions
appeared to provide both information as well as evidence of police transparency that reinforced
citizens’ perceptions that their data would be kept securely by:

u law enforcement authorities, and their EU counterparts, who have secure electronic systems

u all local and EU organisations, who are expected to follow EU GDPR guidelines, and are being
compliant

After reading the provision descriptions, participants also reported feeling more secure and many
declared themselves more willing to give their personal data if it could help prevent crime.

‘I think that it is very positive, so you feel safe. You know who is on the plane. It is very positive.”
(Nicosia, 50-70)

Additionally, the fact that a dedicated PIU was handling PNR data also prompted positive
perceptions of the process and heightened confidence in the authorities themselves. To many, it
was a welcome surprise as it implied that specialist skills were being recruited and that their data
was being held even more securely, and competently, than previously believed.

“It looks like there is a structure — authorities and procedures are in place. | believe this is
positive” (Nicosia, 31-49)

“I would like to know more about this Unit., | had no idea that it existed.” (Athens, 50-70)

“So far we thought that our data was kept only by airline companies. We didn’t know that the
PIU had them. This is encouraging. We feel safer.” (Nicosia, 18-30)

Citizens confirmed that they generally trust LEAs to handle their personal data. Many also reiterated
that the authorities have been able to keep them relatively safe so far and that, therefore, specialist
PIUs using PNR data is likely to work to their benefit.

“They are asking for our personal data for our own security but also for the security of everyone
on board.” (Athens, 18 — 30)

“From a security perspective, they are certainly succeeding in identifying wanted criminals and
suspects.” (Prague, 50 — 70)
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“It is a fact that there have been terrorist attacks during flights on many occasions, so doing
these checks for the purpose of protecting us during a flight is important.” (Nicosia, 50-70)

On learning of the involvement of PIUs, citizens imagined that their PNR data could be used to
protect them against an even wider range of crimes, including:

B Air attacks

[ | Transportation of lllegal items (such as drugs and weapons)
[ lllegal immigrants

u Human Trafficking

u Kidnapping

B Threats to public health (e.g. pandemics)

u Money laundering

3.2.2 Citizen concerns

In spite of their not being overly worried about PNR protocols, citizens did raise some concerns.
These revolved around what were perceived to be ‘weak links’ in the process:

u Weak third-party electronic systems: While police systems could be trusted, not all other
third parties involved in the process (airlines, booking platforms etc.) were necessarily as
secure in their data keeping and could be vulnerable to hacking.

“I know that if | give my personal data to the bank, they will have five different layers of
security to protect them. If | give it to TusAir, it could be hacked tomorrow and my data could
be leaked to anywhere...There is a big gap across the level of security of different services.”
(Nicosia 18-30)

u Human error: Citizens mentioned that human error could never be avoided, especially while
the data was still held outside of the PIU’s responsibility.

“I had an incident travelling to Thessaloniki whereby the air stewardess left the passenger list
unattended on the counter with everyone’s personal details written on it! This shows how a
criminal could easily access my personal data putting me in danger, both physically and
financially.” (Nicosia, 18-30)
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u Impossibility of controlling access to online data: There is a sense that even system operators
may not be fully aware of where their data is and how it may be still available after the
operators believe it has been deleted. (This view was more prevalent amongst the over-50s.)

u Untrustworthy individuals with access to data: While PIUs and law enforcement systems
were trusted and human error deemed rare, a more tangible threat was having a corrupt
officer who may leak or even alter the data for illicit reasons.

“My personal data can show when I'm traveling and away from home and it can be leaked, and
someone can use it to rob my home while I'm away.” (Athens, 31-49)

“I know that it seems farfetched, but the Unit (PIU) can fabricate something regarding the
personal data of a passenger. Or someone with malicious intent may anonymously call the Unit
and make a false complaint about a person.” (Athens, 50-70)

“There is the possibility of misuse of information. They (criminals) have their people there, for
example in Customs. I'm under no illusions. They can rob you while you're away on holiday. “
(Prague, 31 —49)

In Nicosia, there was a strong perception that Cypriot authorities, and the police in particular,
were not as competent as they could be. There is a sense that one possible handicap is that
nepotism is more likely and more dangerous in a small country. Notwithstanding, Cypriot
participants were happy to share their passenger data for the ultimate objective of
safeguarding themselves and their loved ones.

“I find it a bit too much (amount of data collected and time stored), but if something happens
then | understand it is useful...l feel a bit safer knowing that if a criminal is trying to do
something then this may discourage them” (Nicosia, 18-30)

In Prague, there was some nervousness about airlines sharing data with other police forces
outside of the Czech Republic and, in particular, with countries outside of the EU. Many
feared that their data could be used to stop them from leaving or entering a country.

“I'm afraid they might let me on the plane but then they might not let me off. It’s just a
different kind of control.” (Prague, 31—489.)

In all three countries, citizens were much more comfortable with their data being shared within
the EU rather than outside of it, with the US being the exception to this rule. Reassurance is
needed around the safety and trustworthiness of non-EU organisations receiving this data. On a
positive note, this finding is indicative of high levels of citizen confidence in the formulation,
implementation of, and compliance with, EU regulations within the Union.

ZOTENACITy Page 24 of 116



D2.3 - CITIZEN PERCEPTIONS OF PNR AND REQUIREMENTS TO ENGENDER ENGAGEMENT AND TRUST

3.2.3 Citizen information needs

While citizens appreciated being informed about PNR, they had several follow-up questions. These

included:

What makes PIUs competent to handle citizens’ personal data? Is there a required level of
technical or other expertise required?

Where can citizens find information in a comprehensive but summarised format - on relevant
laws, regulations and citizen rights of appeal?

What safeguards are in place to ensure citizens’ personal data is secure and not vulnerable to
criminal activity? Who, specifically, is responsible for this?

With whom may the data be shared, both within and outside of the EU?

Under what circumstances is PNR data shared, for instance, what constitutes a duly reasoned,
necessary and proportionate request for information?

How often is data being shared and how long is it stored for by non-local organisations that
receive it?

How is data eventually destroyed? Are there any guarantees that it will not be available online
after deletion?

If data is misused, is there a clear and transparent record of who accessed it so that citizens
may seek redress?

What happens in the case of human or machine error? What rights do citizens have in this
situation? What appeal or redress procedures are in place especially if the error is made by an
organisation in another country and/or outside the EU?

3.2.4 Communication channels for citizen awareness and

information

Communicating the key pieces of information listed in 3.2.3 above will help render the process more

transparent, provide reassurance and promote positive perceptions of LEAs. However, citizens are

unlikely to proactively look for this information. They would like it to be pushed to them via easily

accessible formats and channels.

Some examples of appropriate ‘push communications’ suggested by citizens are:
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B Ashort flier given out at the airport, with key facts about PNR

| Short summaries on any webpages where it may be relevant, such as, the Ministry for Civil
Protection, Municipalities etc

u Byte-sized info messages on social media
u A suite of contact points - freephone number, email and DM chat — for citizen queries

“There should be some basic information made available that we have just discussed here.”
(Prague, 50-90)

Influence of age on types of concerns

B The under-30s expressed concerns around data sharing and the duration of the storage
period. They questioned how secure depersonalisation was and whether data is ever
truly destroyed.

“Our data is shared with another party for a good cause but until they reach it they pass
through other hands of which we know nothing .” (Nicosia, 18-30)

Citizens aged between 31 and 49 were more worried by human error and insisted that no PIU
was immune to hiring incompetent or ill-intentioned individuals.

“They actually protect themselves from us but only pretend to protect us. All these
institutions have to secure themselves from terrorists and stuff.” (Prague, 31 -50)

Citizens aged over-50 needed more reassurance about safeguards put in place to ensure that
they are not being monitored unlawfully.

“Based on this data, perhaps there’s some other purpose besides security. Under the
pretext of protection maybe other things are being done” (Nicosia, 50-70)

“(This means) that the law enforcement agencies - the police, the army, the customs
administration --are watching us.(...) but we’re already on police records anyway.”

3.3 Citizen perceptions of existing communications about
PNR

Participants in each country were asked whether they had come across any information — official or
otherwise —about PNR. None of the participants had any awareness of communications in this area.
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Participants were then shown the official information sites/pages available at time of fieldwork in
each of their countries respectively.

Participants in Prague were shown the following:

https://www.policie.cz/clanek/kopie-terorismus.aspx?g=Y2hudWO09NA%3D%3D

https://www.policie.cz/docDetail.aspx?docid=22449740&docType=ART&chnum=1

Participants in Athens were shown the following:

https://www.astynomia.gr/hellenic-police/special-services/hellenic-police-intelligence-division-

hpid/?lang=en

At the time when the workshops were being held, Cyprus was in the process of setting up online
PNR information pages for citizens and the only official source of information in place was the
National Law website. This was explained to participants and their reactions explored leading to a
discussion about more suitable content, formats and channels that could be made available.

3.3.1 Perceptions of public PNR information in Prague

None of the participants were aware of the police webpages. When given time to read through,
their reactions were less than positive.

The information was considered:
u difficult to understand; in particular, due to the use of legal terminology

“The language is not comprehensible. It is too legal” (Prague, 18-30).

B too lengthy. A suggestion was made to provide a summary, in layperson’s terms, to give
citizens the key points and contact information, if needed.

u unclear on who their personal data was could be shared with.

Participants also said that some key information was missing, namely:

u under what conditions, and with whom, their personal data was shared — especially outside
of the EU

u what safeguards exist to protect citizens from being denied entry or exit to a foreign country
on the basis of data shared

“I want to be sure that if there's a problem in a foreign country, my country won't just leave me
there” (Prague, 18-30)

@TENACITy Page 27 of 116


https://www.policie.cz/clanek/kopie-terorismus.aspx?q=Y2hudW09NA%3D%3D
https://www.policie.cz/docDetail.aspx?docid=22449740&docType=ART&chnum=1
https://www.astynomia.gr/hellenic-police/special-services/hellenic-police-intelligence-division-hpid/?lang=en
https://www.astynomia.gr/hellenic-police/special-services/hellenic-police-intelligence-division-hpid/?lang=en

D2.3 - CITIZEN PERCEPTIONS OF PNR AND REQUIREMENTS TO ENGENDER ENGAGEMENT AND TRUST

u whether payment details (card or account numbers) are ever stored and, if so, how securely
are these held

[ general information on how their data was being protected

“I do not see any information about data security” (Prague, 18-30)

3.3.2 Perceptions of public PNR information in Athens

None of the citizens in Athens were aware of official communications informing them about PNR.
When shown the official webpages, participants were generally positive.

The website was found to be adequate and participants appreciated that it mentioned the five-year
retention period. The majority said that the webpage answered, to a great extent, the questions
they had. There were also positive reactions to having an email fill-in form, although a phone
number would be preferable if they needed a more immediate answer. Participants under-30 were
the least likely to use this email form and would only consider doing so in case of a serious breach
involving their own personal data.

Citizens in Athens would like the following additional information:

B the goal and mission of the PIU and the types of data it is responsible for

B the staff of the PIU; key personnel, their expertise, training, and responsibilities

[ information about how personal data is kept secure and what safeguards are in place
u which data, in particular, is held for five years

u whether citizens have the right to deny permission to store and process their PNR data, and,
if so, what is the procedure to follow? Should a citizen deny access to their PNR data, would it
be held against them as grounds for suspicion?

u how the data is ‘depersonalised’ and how secure this is (The terms ‘personalised’ and
‘depersonalised’ would need to be explained in citizen communication.)

u reassurances that PIU staff are vetted to be competent and trustworthy

3.3.3 Perceptions of public PNR information in Nicosia
As mentioned, no official website giving information on PNR was available during the fieldwork
period. When asked where they would look for such information, the majority of participants in
Nicosia said that they would Google this. There was some variation by age with regards to other
sources that would be used.
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The under-30s would expect to find it on the Ministry of Tourism’s website, the 31-49-year olds
would expect the search engine to direct them to an EU webpage while those over-50 assumed that
communicating this to passengers would be the responsibility of airlines and travel agencies.

“The website of the airline companies should have that information, regulations etc., so | think
this information should be there since it is an EU regulation” (Nicosia, 50-70)

On being told that they could look up relevant regulations on the National Legislation webpages, all
of the participants said that they would not intuitively have thought of that.

When asked what they would like to have available on an official PNR information webpage, citizens
in Nicosia mentioned:

u a list of all the data types included in PNR
B the purpose of collecting PNR data

B the unit/department responsible for processing/storing PNR data with the credentials and
responsibilities of key members of staff

u details on how their personal data is safeguarded from being accessed by unauthorized
persons.

u a description of all the local authorities that can access PNR data
B the duration of data storage and reasons for which it is held
B the conditions under which PNR data may be accessed and shared

B the procedures followed in case of data sharing, and who the data can be shared with outside
of Cyprus

“Who are these competent authorities (who have access to my PNR)? The police? The
Ministries? We want to know.” (Nicosia, 50-70)

“In my mind, this means every government department be have access to my data. It doesn’t
make it clear who these authorities are.” (Nicosia, 31-49)

(“)TENACITy Page 29 of 116



D2.3 - CITIZEN PERCEPTIONS OF PNR AND REQUIREMENTS TO ENGENDER ENGAGEMENT AND TRUST

Nicosia participants over 50 were more reticent about contacting the police should they
need to complain about or appeal the usage of their PNR. They felt that the police would not
give their request due attention as the latter were too overloaded with work and time-poor.

“You can complain to the travel agency. If you go to the police they will not pay attention to
you.” (Nicosia, 50-70)

“If you go to complain to the police they may try to stop you from doing so because it will
create more work for them.” (Nicosia, 50-70)

The under-30s do not envisage ever contacting an official body about PNR unless they
became aware that they could be at serious risk e.g. due to a data leak.

3.3.4 Preferred communication channels and formats

There was consensus across the three locations on where PNR information should be placed so as
to reach citizens.

Citizens mentioned two primary channels:

u When booking the trip i.e. the information should be available on the airline or booking
platform. Alternatively, it could carry a link to the official police page.

“It should be a paragraph that cannot be skipped when booking flights.” (Prague, 31-50)

“It should be on all of them (travel and official webpages) with a link to a website where you can
find out more.” (Prague, 31-50)

B At the airport: this could be in the form of a poster or leaflet with key points and a QR code
to scan for more information. The leaflet could also be given out on the plane.

“Some awareness-raising should be done. | would not launch a national campaign (...) more like
some sort of visible information while you walk through the airport.” (Prague, 31-50)

Secondary channels that were mentioned were:

B A summary of key points on related websites, such as, the Ministry for Civil Protection, with
links to the official PNR webpages.

[ Banners on social media with helpline/chat information and links to the official webpages.
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For all participants across the three locations, it was fundamental that any information was provided
in short and simple-to-understand text. Links could be supplied for anyone wishing to access a more
detailed description and/or the relative legislation.

“I wouldn’t read it if it was very long.... Only the five most important points should be
communicated ...They usually give this information in very small fonts and using very long
text.” (Nicosia, 18-30)
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4 Conclusions

4.1 Citizen awareness of personal data collection and
perceived vulnerability

While citizens are fully aware of personal data being collected when travelling, they have practically
no knowledge of who is collecting this data, for what purpose and how long it is being stored for.
Indeed, the general consensus is that it would likely be kept for around three months to a year by
the airline, booking platform or airport.

This is not a source of concern as citizens assume that a) the data is needed for practical reasons
(flight management, security, and logistical communications) and b) that their data is being secured
and stored in compliance with GDPR regulations. While they have little to no knowledge of what the
latter entail, they are confident that this largely safeguards them from running undue risk.

While, citizens in all three countries had no issues with giving their personal data when travelling,
they do perceive that this may expose them to some degree of risk. These misgivings stem mainly
from the possibility of: incompetent handling of their data by the authorities; systems that are
vulnerable to hacking by criminals and/or machine or human data processing leading them to being
incorrectly identified as suspects. However, these are considered exceptional scenarios and data
held and shared by LEAs and similar authorities within the EU and the US, are generally considered
low risk.

4.2 Awareness of, and reactions to, PNR provisions

Across all three locations, citizens have no awareness of what happens to their personal data after
giving it to the airline, booking platform or check-in desk. Similarly, they have no awareness of
legislation (national or EU-wide) regulating the use of PNR or of the responsibility of PIUs to store
and manage this data. Additionally, there is no knowledge of any official sources of information
about PNR available in their country. Importantly, they would not intuitively think to look for this on
a police website.

In all three locations, citizens react positively to being informed about PNR provision and the
dedicated teams involved in PNR processing. Positive attitudes towards PNR collection and
processing by LEAs are based on citizen perceptions that:
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| local law enforcement, and their EU counterparts, can be relied on to have secure electronic
systems. These organisations generally have a good track record in this area. Indeed,
knowing that the police, rather than airlines or booking platforms, are responsible for storing
their data is reassuring to citizens.

u GDPR guidelines have been designed to safeguard citizens’ personal data and all official
(local and EU-based) organisations may be relied upon to be compliant.

[ having a dedicated PIU team reinforces perceptions of safe handling and keeping of data as
it is assumed that only specialist staff, with adequate training, would be doing so.

Overall, being informed about PNR provisions boosts positive attitudes towards the process and
heightens confidence in the LEAs involved. This is largely due to the fact that it gives citizens visibility
on efforts undertaken by LEAs to protect them from a range of serious crimes.

Once the details of PNR handling and storing are made clear, concerns shift markedly towards what
citizens view as ‘weak links’ in the process. These include: less secure third-party data systems,
human or machine error, the impossibility of fully controlling any data placed online and corrupt
practices within LEA organisations.

The relatively high levels of confidence in LEAs (and their eventual sharing of PNR data) drops
significantly when discussing similar organisations outside of the EU and the US.

4.3 An existing need for information and reassurance

It is clear that, in order to encourage trust and engagement with LEAs, as well as boost feelings of
safety, citizens have a need for a) more information about PNR and b) answers to specific questions
and concerns.

Country-specific factors should be taken into account as some citizen concerns may be influenced
by local historic and/or recent events impacting perceptions of LEA performance, such as the
incompetent or malicious mishandling of data by law enforcement agencies. These events are
considered largely ‘exceptional’ by the majority. However, they expose an inconsistency in LEA
performance which gives citizens a sense of being vulnerable to rare and unpredictable failings that
may have a strong impact on their safety and wellbeing.

Finally, in all three countries, there is a universal need for reassurance that the police have full
control over the data, who can access it and the effective deletion of this when it is no longer
required. The latter point is yet another source of vulnerability for citizens as it ties into the
perception that no data put online is ever totally secure or even completely removed when deleted.
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In summary, the top citizen concerns related to the storing and handling or their PNR data are: a)
weak third party systems involved in the process (airlines, booking platforms etc.), b) machine or
human error, c) corrupt individuals having access to the data and d) the impossibility of fully
controlling any data put online.

4.4 An opportunity to enhance citizens’ perceptions of
safety and trust in, and engagement with, local LEAs

Based on the findings from this research, it has emerged that the implementation of the TENACITy
solution and the communication of selected information about it to citizens may achieve the
following:

u Enhance perceptions of safety when travelling and overall
u Increase perceptions of police transparency and accountability

u Promote greater trust and positive perceptions of PIUs and other relevant authorities —
especially if communicated with, or alongside, other trust-promoting communications
addressing country-specific issues

u Strengthen already positive perceptions of the beneficial impact of EU regulations

u Encourage citizen engagement and compliance should their active cooperation be necessary
in future
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5 Recommendations

The following recommendations address the two issues currently influencing citizen attitudes in the
domain of PNR handling and processing: a) a non-existent awareness of processes in place, players
involved and related regulatory frameworks, and b) queries and concerns that need addressing to
provide reassurance and promote engagement.

With this in mind the key recommendations focus on communicating with citizens to:

1 Raise awareness of PNR provisions by providing the following key details in a succinct,
accessible format and via channels that support the relevance of the information to them; such as,
when booking their flight and/or via posters or leaflets in airports/on planes. The key details to
communicate are:

B the type of personal data being stored

B the purpose of the data collection

B the Unit/Department responsible for storing and sharing the data

| the possible circumstances under which data is shared, and who it is shared with
B the duration for which data is kept, and why

u how the dedicated units/departments ensure that their staff is competent, reliable and
accountable

u what safeguards are in place to protect citizens from the misuse or illegal access to their
personal data

u whether payment card data is stored and, if so, how this is safeguarded
u links to further information, including guidance on citizens’ rights to query, appeal or complain
u contact details for queries or complaints

For a limited time, an awareness campaign may be launched on TV, such as having police participate
in popular talk shows etc.

2 Address citizen concerns

The concerns to be addressed are that the collecting and processing of PNR data may expose citizens
to physical or financial risk.
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Communications in this area need to provide reassurance by explaining a) what safeguards are put
in place to protect citizens from misuse of their data, b) the purpose of the PIU and the level of
specialisation of staff and c¢) what measures are taken to ensure the trustworthiness and
accountability of all officers involved. The key message underpinning this communications effort
should be that the first interest of the PIU is to protect local citizens and that their data will not be
shared unless absolutely necessary. Citizens’ rights to appeal and redress for any damage suffered,
should also be made clear.

3 Confront any existing (historical or recent) negative perceptions of LEA competence and
trustworthiness by explaining what measures have been to avoid similar failings in future.
Messaging here needs to be country-specific and directly address local preoccupations by giving
evidence of lessons learnt and actions taken.

4 Encourage citizen perceptions of PIUs being transparent and available to citizen queries on
an ongoing basis by providing simple and concise information and easily accessible communication
channels; including a freephone number, internet chat and email.

5.1 Next steps

Following this first piece of research, a second study will be conducted with citizens in Task 8.2. In
this task, NMT will be testing citizens’ reactions to any practices introduced by TENACITy that may
impact them or the way their data is collected and used. It will also test any communications
exercises that may need to be undertaken as a result of implementing the TENACITy solution. This
second wave of research will be carried out in the final year of the project and will provide
recommendations to LEAs and other authorities who plan on implementing TENACITy, on how to
manage citizen perceptions and engagement.
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APPENDIX A. Information Sheet and Consent
Form

Dear Participant,

As a citizen of <COUNTRY>, you have been approached to participate in the discussion group of the European
research project called TENACITy (Travelling intelligENce Against Crime and Terrorism - https://tenacity-
project.eu/. This document gives information about the Project to help you decide whether to participate.
Please read the information provided carefully and discuss it with others if you wish and feel free to ask any
additional questions you may have. We then kindly ask you to sign the Consent Form, which you will find on
the last page. Please note that your participation is entirely voluntary. If any points remain unclear, please do
not hesitate to ask before giving your consent. You may contact <NAME AND EMAIL ADDRESS OF LOCAL
AGENCY CONTACT>

1.1 Aims, scope and consortium of the TENACITy project
TENACITy is a project that aims to develop innovative technologies that will help keep EU citizens safe, in

particular by processing travel data to assist law enforcement authorities to effective border control and crime
prevention. The Project is scheduled to end by the end of August 2025, except if the European Commission
and the Consortium agree to extend it. 17 partners carry out this Project, and their names can be found on
the Project’s website: https://tenacity-project.eu/

1.2 What type of data is collected?
Personal information will be collected prior to the discussion group including: name, surname, mobile phone
number and email address. Anonymised recordings of the discussions shall also be collected.

1.3 Who are the data controller and processor?
<TENACITy partner> is the data controller for the data processed in this discussion group.

The <LOCAL AGENCY> is the data processor and processes data on behalf of and on the instructions of the
data controller.

1.4 Who is the Data Protection Officer (DPO)?

The DPO for this research is <LOCAL AGENCY DPO>. <If joint controllers please provide the names of each
DPO>

1.5 What is the purpose and legal basis of data processing?
The purpose of obtaining and processing the participants' personal data in this discussion group is to conduct

research for the purposes described in 1.1 above.

The legal basis for processing personal data in this discussion group is the consent of the participants according
to Article 6 par. 1 (a) GDPR.

1.6 Will data be used for automated-decision making?
Data processed for this discussion group will not be used for automated-decision making.

1.7 How will the risks associated with the obtained data be mitigated and data protected?
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Any processing of personal data entails a risk, such as a possibility of identifying the data subject. Therefore,
the TENACITy project will follow strict legal and ethical guidelines that comply with European data protection
legislation and ethical principles and take all appropriate technical and organisational measures according to
the current state of the art to protect participants’ privacy and data. The completed consent form and
recording will be kept only by <LOCAL AGENCY>, and a copy will be sent to the TENACITy project partner
responsible for the discussion group. Access to this data in the course of the Project will be restricted only to
partners of the TENACITy project partner in charge of the discussion group. Furthermore, <LOCAL AGENCY>
shall follow <COUNTRY> and industry-standard IT-security measures to ensure that the data is processed and
stored safely.

1.8 What rights do you have, and what does your right of withdrawal include?
Concerning the personal data processed by the TENACITy project, participants have the following statutory
rights under the GDPR:

e Right to information according to Art. 15 GDPR.

* Right to access according to Art. 15 GDPR.

* Right to rectification according to Art. 16 GDPR.

* Right to erasure (‘right to be forgotten’) according to Art. 17 para. 1 GDPR.

* Right to restriction of processing according to Art. 18 GDPR.

* Right to data portability according to Art. 20 GDPR.

e Right to object according to Art. 21 GDPR.

e Right to lodge a complaint with a supervisory authority.

You are also free to withdraw your consent to processing your data at any time without providing a reason for
your decision. Your decision to withdraw your consent will not have any negative impact. In the case of
withdrawal, personal data will be immediately deleted and no longer be processed by the TENACITy project.
Please note that information that was anonymised during the Project cannot identify you and, therefore, will
not be deleted.

1.9 Data retention
Data obtained from participants will only be retained for the duration of TENACITY’s Project and for a
maximum of 6 months after its completion for accountability purposes.

1.10 Data Recipients and transfers
Data is processed within the EU. No transfer to non-EU countries or international organisations is foreseen.

1.11 Contact
For the exercise of your rights related to data protection, including withdrawal of consent and for any other

data-related information, you may contact the Data Protection Officer of < <LOCAL AGENCY> by sending an
email to <NAME AND EMAIL ADDRESS OF LOCAL AGENCY DPO > or calling <TELEPHONE NUMBER OF LOCAL
AGENCY DPO> .

o~
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TENACITY
[Location]
[Date]

Informed Consent Form for participation in Discussion Groups

Participant:
(Second name, First name)

|, hereby, consent to participate in citizen discussion groups for TENACITy (Travelling intelligENce
Against Crime and Terrorism) - a collaborative project co-funded by the European Union under the Horizon
EUROPE programme.

| give consent to the recording of these discussion groups and | commit to keep secret and
confidential any information that | may gain access to during these discussions.

| consent that my data can be processed by the project and can be used for only for the purposes of
this research. My answers will be processed and stored in an anonymised and secure form by
TENACITY project members and other researchers.

| have received and read the information email accompanying this consent informing me of the topic,
date and time of the discussion groups. | have had the opportunity to ask questions. | have been
informed of my rights and given the contact details of the contact persons.

| confirm that | am over 18 years old.

| am aware that my participation is voluntary and that | may withdraw my consent at any time
without giving reasons and without having to fear negative consequences of any kind.

| hereby declare that | understand the participation conditions and that | agree to take part in these
discussion groups.

| consent to passing on a copy of this consent form to a representative of TENACITY.

Place, date and Signature of the participant (to be completed by the participant)

The Participant received the information email <LOCAL AGENCY> and any additional questions were
answered.

Place, date and signature of <LOCAL AGENCY>
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APPENDIX B. Recruitment Questionnaire

Introduction

For this project, we are looking for people to take part in a small group discussion about this topic.
The discussion will be held in a central location in <CITY> . Should you take up our invitation to
take part, we would like to offer <INCENTIVE> to thank you for taking part in the study.

The discussion will last an hour and a half and you will be talking about the topic with a small
group of 8 to 10 people and a researcher who will be moderating the session.

Our researchers follow the code of conduct for the industry < ESOMAR OR LOCAL INDUSTRY BODY
WHERE APPLICABLE> and abide by standard EU regulations on data protection and participant
confidentiality.

All your contributions during the discussion will be kept confidential and anything you choose to
share during the discussion will be anonymised. This means that your name will not appear linked
to any data from the project that is stored on our systems.

IF WILLING, PROCEED. EXPLAIN THAT WE NEED TO ASK SOME QUESTIONS FIRST TO ESTABLISH
WHETHER THEIR PARTICIPATION WOULD BE APPROPRIATE

Q1 GENDER MALE 1
FEMALE 2
NON-BINARY 3

PREFER NOT TO SAY 4
PLEASE RECRUIT MALE: FEMALE QUOTA = APPROX 1:1 PER GROUP

Q2 EXCLUSIONS: Could you tell me whether you, or anyone in your household, currently
works, or has worked, in any of the following sectors in the past?

Police or any other crime or law enforcement CLOSE
organisation

Airlines or airports CLOSE
International harbours or seaports CLOSE
Customs or other border control agencies CLOSE
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Military organisations or Ministries or Departments of | CLOSE
Defence or Home Office/Interior

Citizen data analysis or processing for law CLOSE
enforcement or security purposes

Press, media, including online and social media, or CLOSE
journalism
Marketing or market research CLOSE

IF YES TO ANY OF THE ABOVE, THANK AND CLOSE
IF NO TO ALL OF THE ABOVE, GO TO Q3a

Q3a RECENT PARTICIPATION IN MARKET RESEARCH: Have you ever taken part in a Market
Research interview or discussion group?

MARK ONE ONLY
Yes 1-GOTO 3b
No 2-GOTO4

Q3b How long ago was your last participation?

MARK ONE ONLY
In the last 6 months CLOSE
More than 6 months ago 1

Q4 AGE: May | ask how old you are?

WRITE IN EXACT AGE AND MARK BELOW

MARK ONE ONLY
Under 18 CLOSE
Between 18 and 30 1- (CHECK QUOTA FOR GROUP 1)
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Between 31 and 49 2 - (CHECK QUOTA FOR GROUP 2)
Between 50 and 70 3 - (CHECK QUOTA FOR GROUP 3)
Over 70 CLOSE

Q5a Have you taken an international commercial flight in the last 12 months?

MARK ONE ONLY
Yes 1
No CLOSE

Q5b Do you envisage taking an international commercial flight over the next 12 months?

MARK ONE ONLY
Yes 1
No CLOSE

Q6 IDENTIFIES SOCIAL GRADE OF THE CHIEF INCOME EARNER IN THE HOUSEHOLD.

IF NECESSARY, PLEASE ADAPT Q6A-D TO IDENTIFY ABC1 V C2DE PARTICIPANTS AS PER
STANDARD PRACTICE FOR YOUR COUNTRY

Q6a SOCIAL GRADE: Do you live alone?

MARK ONE ONLY
Yes 1-GOTO 6¢
No 2—-GOTO®6b

WRITE IN, E.G. WITH
FAMILY/PARENT
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STUDENTS OR OTHER INDIVIDUALS LIVING COMMUNALLY, OR UNRELATED PEOPLE SHARING
ACCOMODATION (E.G NURSES IN A NURSING HOME) ARE CONSIDERED ONE-PERSON
HOUSEHOLDS

Q6b  Chief Income Earner: Who is the person in the household with the largest income?

MARK ONE ONLY
lam 1
Other WRITE IN 2

Q6c AND d TO BE ASKED ABOUT CHIEF INCOME EARNER AS IDENTIFIED IN Qé6a if living alone and
Q6b if living with others in the household

Q6¢c Is <CHIEF INCOME EARNER > currently working?

MARK ONE ONLY

Yes — full-time (30+ hours per 1-GOTO 6d
week

Yes — part-time (8-29 hours per 2-GOTO®6d
week)

Yes — less than 8 hours per week 3 - IF HELD A PART- OR FULL-TIME
JOB IN LAST 6 MONTHS, USE THIS
TO GRADE AT 6d.

IF CURRENT OCCUPATION IS
HIGHER USE THE LATTER.

No - unemployed 4 — IF UNEMPLOYED AND ON STATE
BENEFITS FOR LESS LESS THAN 6
MONTHS, GRADE ON LAST JOB AT
6d.

IF UNEMPLOYED FOR MORE THAN
6 MONTHS, GRADE AS E.

No - retired 5 - GRADE AT Q6d ON OCCUPATION
BEFORE RETIREMENT OR, IF
GAINFULLY EMPLOYED IN A HIGHER
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CAPACITY, THEIR CURRENT
POSITION

No — student 6 - IF LIVING IN ONE-PERSON
HOUSEHOLDS AS DESCRIBED
ABOVE, GRADE AS C1 IN 6d

Q6d What is the < CHIEF INCOME EARNER’S > occupation?

WRITE IN FULL JOB TITLE

GRADE AS PER RELEVANT LOCAL OCCUPATION GROUPINGS

Q7 CHILDREN: Do you have children under 18 living at home?

MARK ONE ONLY
Yes 1
No 2

RECRUIT AS PER GROUP PROFILES FOR YOUR CITY
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Session details

Date:

Venue:

Timing: Discussion to last 1.5 hours between and

SAY THAT THEY WILL RECEIVE:

AN E-MAIL OF CONFIRMATION FOR THE APPOINTMENT IMMEDIATELY AFTER THIS CALL - OR AS
APPROPRIATE FOR YOUR AGENCY

A REMINDER CALL/TEXT 24 HOURS BEFORE THE DISCUSSION IS DUE TO TAKE PLACE — OR AS
APPROPRIATE FOR YOUR AGENCY

EXPLAIN:
AUDIO RECORDING
LIVE VIEWING OR STREAMING

The group will be observed by members of the project team who are responsible for carrying out
this research across the different European cities involved in this project. They will not know your
identities and nothing that could identify you will be passed on to anyone outside of our agency.

NOTE PARTICIPANT DETAILS AS IS STANDARD PRACTICE FOR YOUR AGENCY

NAME OF PARTICIPANT:

HOME TEL: WORK TEL:

EMAIL:

DISCUSSION GROUP NUMBER:

DATE OF DISCUSSION GROUP: TIME:
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APPENDIX C. Discussion Guide

INTRODUCTION (2 mins)

e Introduce Moderator and <LOCAL AGENCY>
e Introduce TENACITY representative/s who is observing the session and explain that they do not hold

any participants’ details that may identify them and that they are only interested in hearing their

views. Explain that they are part of a study that is researching citizens across a number of EU cities.

e Introduce the research:

o

e Explain
o

Scope of the study: This research is part of a three-year EU Commission project aimed at
reducing cross border crime — specifically crimes that involve air travel.

confidentiality standards:

The priority of the research is to understand your views. At all points, please feel free to
express a frank opinion.

<LOCAL AGENCY> abides by the privacy guidelines carried in the <ESOMAR/LOCAL
MARKET RESEARCH ASSOCIATION> code of conduct as well as standard data protection
regulations. Your personal details are held only by <LOCAL AGENCY> and will not be passed
on members of the TENACITY team or to any other third party. Your contributions to this
discussion will be anonymised in both our transcribing and reporting of the research.

The session will be audio recorded and transcribed. The transcript will not include your first
or last names or any other personal details that may identify you.

Ensure that all participants have handed in their signed consent forms.

The session will last around 90 minutes

No fire alarm is envisaged during the session. If the alarm goes off, we will need to
evacuate the building.

Any questions?

NB: INSTRUCTIONS TO THE MODERATOR ARE SHOWN IN UPPER CAPS IN THE FOLLOWING TEXT

1 Warm up (8 mins)

a) Ask participants to introduce themselves:

O

2 AWARENESS:
(25 mins)

First names or aliases only - please avoid having full names on tape so as to ensure the
recording is anonymised

Family situation — living alone or with others, any children under 18 in the household
When was the last time you took a flight outside of <COUNTRY>? Where did you go and
what was your reason for travelling? (e.g. leisure, business, other)

Participants knowledge of personal data asked for and processed, when they travel by air

The objectives of this section are to identify how much participants know about: what personal details are

collected when they travel by air; what are the gaps in their knowledge; whether they hold any

o~

o

misinformation; where they are getting their information from and whether they are aware of, or expect,
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any safequards to be built into the system, specifically around the processing of their personal data and do
they have any concerns around this. Please note that we are interested in personal data only so if any other
data is mentioned by participants, such as, frequent flyer numbers or special meal requests, these are
outside of the scope of the research and are not to be investigated further by the moderator.

a) Ilwould like you to think of the last time you took a flight outside of <COUNTRY> to a destination
within the European Union. Cast your mind back to when you were booking the flight...

NOTE TO INTERVIEWER: IF PARTICIPANT MENTIONS A FLIGHT TO THE UK, PLEASE ACCEPT THIS AS AN
ELIGIBLE DESTINATION TOGETHER WITH OTHER EU COUNTRIES.

o Firstly, where did you book the flight? Probe for online/over the phone/at a travel
agency/other channels

o What details did you give when you were booking the flight? Any others? PROBE FULLY
AND LIST ALL DETAILS MENTIONED ON WHITEBOARD/FLIPCHART. NOTE CONSENSUS OR
OTHERWISE WITHIN THE GROUP FOR DETAILS MENTIONED

NOTE TO MODERATOR: DETAILS ASKED AT BOOKING MAY INCLUDE:

- TITLE

- NAME AND SURNAME

- PHONE NUMBER

- EMAIL ADDRESS

- FREQUENT FLYER NUMBER

- SPECIAL REQUESTS

- PAYMENT GATEWAY INFO — CARD NUMBER, EXPIRY, CVV NUMBER
- ANY OTHERS?

b) Now think of when you were checking in for your flight. What details were you asked for then?

NOTE TO MODERATOR: DETAILS ASKED AT CHECK-IN MAY INCLUDE:

- PASSPORT OR PASSPORT NUMBER WITH EXPIRY DATE AND COUNTRY OF
ISSUE

- IDENTITY CARD OR IDENTITY CARD NUMBER

- ANY OTHERS?

AS IN PREVIOUS QUESTION, PROBE FOR FULL RECALL WHILE LISTING THE DETAILS
MENTIONED ON THE WHITEBOARD/FLIPCHART.

NOTE CONSENSUS OR OTHERWISE AS PREVIOUSLY.

c) Were you asked for any other information at any point e.g. at boarding etc?
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ADD ANY NEW INFORMATION TO THE LIST ON THE WHITEBOARD/FLIPCHART

d) REFER TO THE LISTED DETAILS AND ASK:
To whom, or to what organisation, were you giving these details to at the time of booking?
To whom, or to what organisation, were you giving these details to at the checking-in
stage? PROBE TO UNDERSTAND WHO PARTICIPANTS BELIEVE IS THE FIRST RECIPIENT OF
THESE DETAILS E.G. THE AIRLINE, AIRPORT, OTHER?
Who or what organisation was responsible for holding/storing these details?
How long do they hold these details for?
How do you know this/Where did you get this information?

NOTE TO MODERATOR: ENSURE THAT WE GET SPONTANEOUS AWARNESS AND DETERMINE THE
MAJORITY VIEW ON EACH QUESTION

e) What do you think is the purpose of collecting your details at booking and checking in/boarding?
PROBE FOR HOW DATA IS USED AND PROCESSED, IF AT ALL.

UNDERSTAND WHAT PARTICIPANTS THINK IS ACTUALLY DONE WITH THEIR DATA: IS IT STORED
IN AN AIRLINE/AIRPORT/OTHER DATABASE? FOR WHAT REASON/PURPOSE ETC.? FLIPCHART
ALL REASONS GIVEN.

f) FOR EVERY REASON THAT PARTICIPANTS GIVE IN e) ABOVE, ASK THE GROUP:
o Who is responsible for using your information to this end?
o How effective do you think they are in meeting this goal? Why?

PROBE TO UNDERSTAND THE GROUP’S PERCEPTIONS OF HOW COMPETENT AND
TRUSTWORTHY THEY PERCEIVE THE ORGANISATION/AUTHORITIES TO BE AND DETERMINE
REASONS WHY.

g) How do you feel about this?

PROBE FOR NEGATIVE AND/OR POSITIVE PERCEPTIONS

IMPORTANT: DO NOT PROMPT BUT PICK UP ONLY SPONTANEOUS REACTIONS. IT IS POSSIBLE THAT
PARTICIPANTS ARE NOT OVERLY CONCERNED SO DO NOT PROMPT AS IT MAY INFLUENCE THEM
INTO LOOKING FOR POSSIBLE ISSUES.

h) Are you aware of any safeguards that may be in place to protect you while these organisations are
receiving, processing and storing your information?

PROBE, CAPTURING UNPROMPTED CONCERNS

i) Have you ever looked into how your details are stored and used, in any other area of life? PROBE
TO UNDERSTAND WHETHER PARTICIPANTS HAVE ASKED, LOOKED UP OR ENGAGED IN ANY WAY
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WITH DATA PRIVACY RULES ETC.
o  Why?/Why not?

3 REACTIONS: Participants’ reactions to the main provisions of PNR data storing and transferring (25
mins)

The objectives of this section are to determine participants’ reactions to the type of passenger data being
shared, by whom, with whom and to what end. Once participants are informed of this, we would like to
understand whether this sparks any new concerns and whether they believe that this helps authorities keep

them safe.

SAY: | am now going to share some information on an EU directive that regulates how air passenger data —
which is referred to as Passenger Name Record, or PNR for short - is used.

READ OUT SHOWCARD 1

SHOWCARD 1

Passenger name record (PNR) data is information collected by airlines and other passenger
service operators as part of their normal course of business and includes information required
to complete and process a booking.

This may include information such as:

e dates of travel and travel itinerary
e ticket information
e contact details; such as, address and phone number

e travel agent

a) What are your reactions to this?
b) Is there anything here that you did not expect? EXPLORE REACTIONS

SAY: | will now give you some more information about PNR.

READ OUT SHOWCARD 2

SHOWCARD 2

PNR data is used by law enforcement authorities, and other public authorities for the purposes
of preventing, detecting, investigating and prosecuting terrorist offences or serious crime, and

¢) What are your thoughts about this? ALLOW SPONTANEOUS RESPONSE
d) Besides terrorism offences, what other kinds of crime do you think the collection of PNR data may
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be used against?

SAY: | now have some more information about this to show you:

READ OUT SHOWCARD 3

SHOWCARD 3

PNR data may be used by the authorities for security and border control checks. These may be
facilitated and carried out more rapidly by the electronic processing, and risk assessment, of
PNR data in advance of the arrival (or departure) of passengers.

PNR data is held by the Passenger Information Unit (PIU), that is the competent Office, as
provided for by Law, in charge of receiving, processing and transferring PNR data to other
authorities.

For the purposes of preventing, detecting and investigating terrorist offences and serious
crime, the PIU may transfer data to:

e a <COUNTRY> competent authority
e asimilar law enforcement authority within EU

e Europol (European Union Agency for Law Enforcement Cooperation) or Eurojust (European
Union Agency for Criminal Justice Cooperation)

e acompetent authority outside the EU.

e) What are your reactions to this?
ALLOW SPONANEOUS RESPONSE TO CAPTURE POSITIVES, DRIVERS TO ENGAGE/GIVE DATA OR

BARRIERS/CONCERNS

=  What are the positives? Negatives?
=  Would you say this affects your attitude towards giving your personal data when
travelling in any way? How?
= Has knowing this raised any questions? FLIPCHART THESE
= Has knowing this raised any concerns? FLIPCHART THESE
f) Knowing what we know now, is there any other information concerning PNR that you would like to
have?
g) Would you say that knowing this influences how you feel about the safety of yourself and your
loved ones? In what way?
PROBE FULLY FOR BOTH POSITIVE AND NEGATIVE INFLUENCES

h) How do you feel about the PIU (Passenger Information Unit) who is part of the National Police
Force being responsible for holding and sharing PNR data?
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PROBE FOR PERCEPTIONS AND ANY CONCERNS. IF CONCERNS ARE MENTIONED DETERMINE
PERCEPTIONS OF COMPETENCE AND TRUSTWORTHINEESS WITH REASONS WHY

i) REFER TO FLIPCHART FROM e) above: Thinking of these questions and concerns, what could be
done by the authorities to reassure you?
DETERMINE TOP INFORMATION AND ACTION NEEDS ACROSS THE GROUP

j)  What is the best way to communicate this information to you? DETERMINE TOP THREE CHANNELS

4 COMMUNICATIONS: Awareness of official communications about PNR sharing and perceived efficacy
(20 mins)

The objectives of this section are to determine whether participants are aware of: official information
available to them on PNR data and on how to make queries or complaints. We would like to understand
whether this fully addresses their information needs and what more could be done to inform and reassure
them (i.e. address both rational and emotional needs).

SAY: | would now like to show you what information is currently available to you about the topic we have
been discussing.

CZECH REPUBLIC GO ONLINE TO ACCESS WEBPAGES AT LINKS GIVEN AND GO TO PAGE 8 OF THIS GUIDE

CYPRUS GO DIRECTLY TO PAGE 10 OF THIS GUIDE

GREECE GO ONLINE TO ACCESS WEBPAGES AT LINKS GIVEN AND GO TO PAGE 9 OF THIS GUIDE
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FOR PRAGUE (CZ) DISCUSSON GROUPS
SHOW THE WEBPAGES AT:

https://www.policie.cz/clanek/kopie-terorismus.aspx?g=Y2hudWO09NA%3D%3D

https://www.policie.cz/docDetail.aspx?docid=22449740&docType=ART&chnum=1

SCROLL THROUGH EACH LINK SEPARATELY AND ALLOW PARTICIPANTS SOME TIME TO SCAN
INFORMATION.

a) Were you aware of these webpages?

b) Do they give you the information you need?

c) Isit more information than you expected?

d) Is anything missing? What?

e) If you had any questions after reading these pages, where would you go to find answers?

One of the things you are told here is that:

READ OUT SHOWCARD 4

SHOWCARD 4 (PRAGUE)

The citizens may address the national unit via its official email address (piucz@pcr.cz) or via policy
spokespersons/press offices at all regional police directorates

f)  What do you think of this? Would you use these channels personally?
e  Why? Why not?

e Would you prefer to do this via other channels? Which?

g) For what reason/s do you imagine you would get in touch using this email address or policy
spokesperson/press office?

e Inthat situation what would you hope to be the type of outcome following your
communication?

DETERMINE THE TYPE OF QUERY/PURPOSE OF CONTACT AND THE DESIRED OUTCOME

GO TO SECTION 5 ON PAGE 11 OF THIS GUIDE

o~

0 TENACITy Page 52 of 116


https://www.policie.cz/clanek/kopie-terorismus.aspx?q=Y2hudW09NA%3D%3D
https://www.policie.cz/docDetail.aspx?docid=22449740&docType=ART&chnum=1
mailto:piucz@pcr.cz
https://www.policie.cz/ekomunikace.aspx

D2.3 - CITIZEN PERCEPTIONS OF PNR AND REQUIREMENTS TO ENGENDER ENGAGEMENT AND TRUST

FOR ATHENS DISCUSSON GROUPS
SHOW WEBPAGE AT:

https://www.astynomia.gr/hellenic-police/special-services/hellenic-police-intelligence-division-
hpid/?lang=en

SCROLL THROUGH THE LINK AND ALLOW PARTICIPANTS TO SCAN INFORMATION AND REACT.

a) Were you aware of these webpages?

b) Do they give you the information you need?

c) Isit more information than you expected?

d) Is anything missing? What?

e) If you had any questions after reading these pages, where would you go to find answers?

One of the things you are told here is that:

READ OUT SHOWCARD 4

SHOWCARD 4 (ATHENS)

Any passenger, whose PNR data is subject to processing, shall have the right to request from the Data
Controller access, rectification, erasure or restriction of the processing of their data. This
communication is to be carried out using a specific form for the convenience of the data subjects,
exclusively through the Data Protection Officer of the HPiU (dpo.piu@hellenicpolice.gr).

In case of unsatisfactory service, the data subject has the right to lodge a complaint with the Hellenic
Data Protection Authority (complaints@dpa.gr).

f)  What do you think of this? Would you use these channels personally?
e  Why? Why not?

e Would you prefer to do this via other channels? Which?

g) For what reason/s do you imagine you would get in touch using this email address or policy
spokesperson/press office?

e In that situation what would you hope to be the type of outcome following your
communication?

DETERMINE THE TYPE OF QUERY/PURPOSE OF CONTACT AND THE DESIRED OUTCOME

GO TO SECTION 5 ON PAGE 11 OF THIS GUIDE
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a)

b)

c)

d)

e)

f)

FOR NICOSIA DISCUSSON GROUPS
Are you aware of any publicly available information about PNR?
If you did want to find out about PNR and how it affects you as a citizen, where would you look?

IDENTIFY ALL CHANNELS MENTIONED — FOR EXAMPLE, THE OFFICE OF THE COMMISSIONER FOR
PERSONAL DATA PROTECTION

To date, the information that is publicly available is via looking up the National Law which is available
online.

e s this something that you would have thought about using?
e How easy do you think it would be to find?

If the local authorities were to launch something specifically to inform citizens about PNR what would it
look like?

PROBE EXTENSIVELY TO UNDERSTAND WHETHER THEY WOULD LIKE A WEBSITE, AD CAMPAIGN, SOCIAL
MEDIA POSTS ETC.

What information should they include that would be relevant to you? Anything else?

Under what circumstances do you imagine you would get in touch using these email addresses?

DETERMINE PURPOSE OF CONTACT AND DESIRED END

GO TO SECTION 5 ON PAGE 11 OF THIS GUIDE
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5 STORING OF PNR DATA: Data protection regulations and the storing of PRN data (5 mins)

The objectives of this section are to inform participants on the provisions around the holding and storing of
PNR data and capture their reactions or concerns

I'd like to share a final showcard talking about the storing of PNR data:

SHARE SHOWCARD 5

SHOWCARD 5

e PNR data is held by the <COUNTRY>'s Passenger Information Unit (PIU)
e PNR data must be depersonalised after 6 months

e PNR data may be re-personalised only under strict conditions

e PNR data must be retained no longer than 5 years

e The PIU has an appointed data protection officer responsible for monitoring and implementing
safeguards relating to the processing of PNR data and who mav refer anv non-compliance to the

a) What are your reactions to this?

b) Any concerns?

c¢) How confident are you in the competence of the authorities and their handling of your data?

d) Do you have any concerns at all over this? PROBE TO DETERMINE LEVELS OF CONFIDENCE AND TRUST
IN THE AUTHORITIES — EXPLORE FOR DETAIL AND REASONS FOR PERCEPTIONS.

6 Conclusion (2 mins)

The objectives of this section are to record majority consensus on what information citizens would like to be
communicated to them regarding PNR; which channels would be most suitable; which concerns need to be
addressed

a) Finally, in view of what you know now, what would you tell the authorities in terms of their using of
your traveller PNR going forwards?
b) Anything else you’d like to add?

IMPORTANT: PHOTOS - MENTION TAKING OF PHOTOS, TO SHOW THE RESEARCH TO THE TENACITY TEAM
AND EU COMMISSION. IF NECESSARY, PLEASE TAKE THE PHOTO WITH MODERATOR FACING THE CAMERA
AND PARTICIPANTS WITH THEIR BACKS TO THE CAMERA.

ASK 1 PARTICIPANT TO STAY ON AFTER THE SESSION FOR THE VIDEO QUESTION.

THANK AND CLOSE
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VIDEO QUESTION

Please ask one participant to stay on at the end of an approximately 20s video clip.

Ideally, this should be participant who you think represents the view of the majority and can articulate this

Explain that

opinion with ease.

The reason this is being done is to bring the citizens’ voice to life

This is important as part of the TENACITY team is made up of tech developers and law
enforcement organisations who need to know what the citizens needs are as they are
developing their solution for using PNR to fight terrorism and crime

The video will only be used internally within the TENACITY team. It will not be shared online
on any platform or transferred to any third party outside of TENACITY and will be deleted
after use.

Participant may speak in their native language or English, as they prefer. (For those
speaking in their native language, please provide subtitles in English if possible.)

Tell the participant what the question is beforehand and allow them to think of what they
would like to say.

If necessary, prompt them with ideas that they or others have mentioned during the
session e.g. what information they would like to have, any concerns that they would like to
be addressed, what would help them engage with and trust the authorities concerned.
Once you have their consent please set up your mobile phone camera, start the recording
with the camera facing the participant in a medium (waist) shot and say:

Thank you for accepting to give us your opinion on camera.

Our question to you is: Is there anything the authorities could do you make sure you are fully confident in

how your PNR data is being used?

Allow participant to speak for approx. 20s then THANK AND CLOSE
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APPENDIX D. Translations of Information Sheet
and Consent Form

CYPRUS

Evnuepwtikd QUAAASLO yia Zuppetoxn o Opdada Zuintnong ywa to TENACITy

1.1 Zto)o0L, oKkomag Kot Kowonpagio tov Epyou TENACITy
To TENACITy eivat éva “Epyo TO Omolo OTOXEVEL OTNV AVATTUEN KOLVOTOUWY TEXVOAOYLWV yLla TNV

SadpuAaén ™G aodalelag Twv moAlttwv TNG EE, KoL ouykekplpuéva UHEOw TNG emefepyaoiag
TaéLSLWTIKWVY MAnpodopLwv Bonbwvtag TG apxEC EMLBOARG TOU VOLLOU OTOV AMTOTEAECUATIKO EAEYXO
ouvVOpwWV Kat otnv PpoAndn tng eykAnuatikotntag. H oAokAnpwon tou Epyou €xel kaboplotel yia
To TéAog Tou Auyouotou 2025, ektog kL av n Eupwmaikn Emttponn kat n Kowvonpaéia cupdwvrnoouv
va TO OPATELVOUV. JUPUETEXOUV 17 cupBallopeva pépn otnv ektélean tou Epyou, Ta ovopata
TWV omolwv pnopeite va deite otnv LotooeAida: https://tenacity-project.eu/

1.2 Nowa €idn dedopévwv cuAAéyovtay;

H etalpeia Pulse Market Research Ba cuM\éfel mpoowrmikd SeSopéva mpv thv €vapén tng opadIKAG
oulntnong meplhapPavopévwy Twv €ENG: Ovopa, €miBeTo, aplBuo Kvntou TNAedwVou Kal NAEKTPOVIKN
SlevBuvon. Oa cUAAEEEL emiong avWVULEG omtTiKonxoypadoeLg TwV ou{NTHOEWV.

1.3 NMowog eivar o utevBuvog enefepyaciog SESOUEVWV KalL TTOLOG O EKTEAWV TNV ENe§epyaoia;
H EUROPEAN DYNAMICS LUXEMBURG SA eival o uneuBuvog emnefepyaciag twv Sedopévwv autng tng

opadikig oulntnong.

H P.T.P PULSE MARKET RESEARCH eival o ekteAwv tnv enetepyacia kal emefepyaletol SeSouéva ek LEPOUG
KoL KATOTILY eVTOAWV Tou uTteUBuvou emefepyaociag Twv Sedopévwy.

1.4 Nowog eivat o YrnevBuvog Npootaciag twv Asdopévwy (YNA);
O YMA autig Tng épeuvag sival o kKUpLog Mewpylog 2apaving.

1.5 Mowog €ivat 0 GKOMOG KL TtoLa N VOULKN BAon tng enefepyaoiog tTwv Sedopuévwy;

O okomog ¢ ANPng Kal eMe€epyaciog TwV MPOCWTILKWY SES0UEVWV TWV CUMUETEXOVTWY O€ aUTH
Vv opadikn oulntnon lvat n dle€aywyr €peuvag yLa Toug okomoUg ou avadEpovtal 0To onUELo
1.1 avwtépw.

H vouikn Baon yia tnv enefepyacia Twv Mpoowrikwv SeSopévwy yla autr tnv opadikr oulntnon
elval n ouykotaBeon TWV CUPUETEXOVTWY, CUUPWVA LE TO OXETIKO apBpo NG vopobeoiag yla ta
npoowrikd dedopéva, apbpo 6 map. 1 (a) FKMA.
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1.6 Ta 6edopéva Ba xpnotponotnBouv yia okonolg avtopatonotnpévn APn anodpacswv;
Ta dedopéva mou Ba xpnotpomnotnBolv ota mAaiowa Ste€aywyng autng TG opadikng ovulntnong dev Ba
XpnolpomnotnBouv yla tnv autopatonolnpuévn Andn anopdacswv.

1.7 Nwg petpralovral Ta pioka Kat mwg npootatevovtal to Sedopéva;
Onowadnmnote enefepyacio MPoowrkwv SeSopévwv ouvdeeTal Pe ploko, Omwe n mbavotnta

aAVOyVWPELONG TOU UTIOKELEVOU Twv dedopévwy. Q¢ ek toutou, to €pyo TENACITY akoAouBel
OQUOTNPEG VOULKEG Kol NOkEC mpodlaypadEc ol omoieg cuppopdwvovtal He TtV Eupwmnaikn
vopobBeoia mpootaciag mpoowrnikwy SeSopévwy Kal nNOWKoUC Kavoves kal Aappavel ola ta
amapAlTNTO TEXVLKA KOL OPYAVIKA LETPA YLa TNV TIPOOTACLA TNG LOLWTLKOTNTAC TWV CUUUETEXOVTIWV
Kol Twv 6edopévwy toug. H cupmAnpwpévn SNAwaon cuykatdBeong KAl TO OXETLKO OTTIKOOKOUOTLKO
apxeio Ba tnpeitat povo amod tnv P.T.P PULSE MARKET RESEARCH «kat avtiypado tou
nxntikol apxeiov Ba otalel otov cupBaAlopevo épyou TENACITy mou €xel tnv guBuvn yla TLg
opadikég oulntnoelg. H mpooPacn oe avtd ta Sedopéva katd tn Sldpkela tou Epyou Ba
neplopiletal povo ota peEAn tou Epyou TENACITy ta onola eival umevBuva yla tn dte€aywyn Twy
opadikwv ovilntioswv. EmunpdoBeta, n P.T.P PULSE MARKET RESEARCH tnpel 6Aeg Tig
OXETIKEG KUTIPLOKEG VOHOBEDIEC KOl KAVOVIOUOUG TIOU SLEMOUV TOV TOUEQ €PYACLWV TNG Kol
epapuodlel ta KataAAnAa pétpa acdalelag mAnpodoplwv ya tn Stachaiion tng acdaloug
enefepyaoiag kot pUAAENG TwV SeSOUEVWV.

1.8 NMowa Sikowpata £XeTE, Kot Ti mepAapPAveL To Sikaiwpa andcupong oog;
Avadoplkd e Ta poowrikd dedopéva eneepyaciag ota mAaiola tou €pyou TENACITY, Ol GUUUETEXOVTEG
£xouv Ta £€n¢ dikalwpota cupudpwva Pe ) vopoBeaia MKMA:

o Alkaiwpa otnv mAnpodopnon cupudwva pe To apbpo 15 tou MKMA.

e Aikaiwpa otnv npocBacn cuudwva pe To dpbpo 15 tou MKMNA.

e Alkaiwpa §10pbwaong cuudwva pe to apbpo 16 tou MKMA..

o Alkalwpa dtaypadng (‘Sikaiwpa otn ARdn’) cbudwva pe to dpbpo 17 map.1 tou MKMNA.

e Aiaiwpa eploplopou tng enefepyaciog cupudwva pe to apbpo 18 tou MKMNA

e Alkaiwpa otn popntotnta Twv dedopévwv oL dwva e To apbpo 20 tou MKMA.

e Alkaiwpa evavtiwong cbudwva pe to apbpo 21 tou MKMA.

e Alkaiwpa utoBoARG mapandvou OE EMOTMTIKI ap)h).

Eniong eiote eAelBepoc/n va amocupete TNV cuykatdbeon oag yla enefepyacia Twv dsdopévwy oag ava
oA oTyUn, Xwpic va dwoete e€nynoets. H anddaon oag yla andoupon Sev Ba €XEL apvnNTLIKEC CUVETIELEC
omolacbnmnote popdne. e mepintwaon andoupong, Ta MPOcWILKA oag SeSouéva Ba Staypadoulv apeosa Kal
Sev Ba Tuyyavouv enefepyaciag amno to Epyo TENACITy. MapakaAw onpelwaote OTL TAnpodopleg oL omoieg
£XOUV KATAOTEL OVWVUHEG KaTA TN Stdpkela Tou Epyou Sev pmopolv va 0dnyrHoouv 6€ avayvwpLon oag Kot
w¢ ek TouTou, dev Ba Staypadovtal.

1.9 Awatipnon dedopévwv
Asdopéva mou €xouv AndBel amnd toug cuppetéxovieg Ba Statnpolvtal pHovo yla tn SLdpKela Tou £pyou
TENACITY Kat yta péyloto Staotnpa 6 pnvwy LETA tnv oAoKApwaon Tou yla okomolg Aoyodoaoiag.

1.10 Anod£kteg SE60UEVWV Kal METADOPES
H enefepyacia twv dedopévwy Ba yivetal evidg tng EE. Aev mpoPAénetal petadopd o Un-Eupwmaikég
XWpeG 1 S1ebveic Opyaviopouc.
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1.11 Emwkowvwvia
MNa okomoU¢ Aoknong Twv OWKAWUATWY Oa¢ OXETIKA HE TNV Tpootacia Sedopévwy,

neplappavopévou NG andoupon cuykatdBeong aAAd kal yla onoladnmote AAAeg Anpodopieg
TIou oXeTilovTal e TPOoWTILKA SeSOUEVA, UMOPELTE Va ETMLKOWVWVELTE pe Tov YrieuBuvo MNpootaociag
Aedopévwyv tng P.T.P PULSE MARKET RESEARCH amootéAAovtag NAEKTPOVIKO pnvupa (email) otov
lewpylo Zapavtn dpo@pulse.com.cy n kaAwvtag oto 22447000.
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ARAwon ocuykatdBeong yLa tTnv cuppetoxn otig Opadeg TENACITY

Nevkwolio
AnpiAiog 2023

JUMUETEXOVTOC:
(EmiBeto, Ovopa)

Me tnv mapovoa, SNAwvVw OTL CUYKATIOE AL VO CUUUETEXW O OUASEG eoTiaonc MOALTWY Ttou SlevepyouvTal
yla to TENACITy (Travelling intelligENce Against Crime and Terrorism) — éva cUAAOYIKO £pyo, TO Omoio
ocuyxpnhuatodoteital anod thv Eupwrnaikn Evwon ota mAaiocla tou mpoypdppatog Horizon EUROPE.

MNapéxw €miong tnv cuykatabeon pou yla tnv nxoypadnon twv culntrioewv Kal Seopevopal va
TNPNOW EXEUUOELA KOL EUTLOTEUTLKOTNTA OXETLKA HE TNV Omola mAnpodopia pou mapaoyxebel kata
N SLAPKELD QUTWV TWV CUINTCEWV.

JuykatatiBepal otnv enefepyaoia Twv dedopévwy Hou ota MAaioLao EKTEAECNC TOU £€pyou, Ta oTola
UmopoUV va XpnotpomnotnBouyv Hévo yla Toug okomoug tng mapoloag Epeuvag. OL AmavtroEeLg Lou
Ba tuxouv enefepyaciag kat GUAAENG o avwvuun Kal achoAr popdn amo ta YEAN TOu €pyou
TENACITY kat arnd GAAOUG EPEUVNTEG.

Exw AdBel kat Stafaoel TG oXeTIKES MANpodopleg OV eMlouvANTOVTOL PE TNV SHAWGCN aUTH Kal oL
omole¢ He mAnpodopolv yla To B€pa, TNV nuUepopnvia kot wpa Ste€aywyng NG OUadLKAG
oulAtnong. Eixa tnv eukalpia va uTIoBAAW EPWTNOELG, £XW EVNUEPWOEL yLa Ta SIKOULWUOTO LOU Kall
pHou 8066nkav mAnpodopleg yla onueia Kot TPOoWA EMLKOWVWVLAG .

ErBeBaiwvw OtTL eipat dvw twv 18 xpovwv.
M'vwpilw OTL N CUPUETOXN KOU €lval OLKELOBEANC KOl OTL UIMOPW VO AMOCUPW TNV ouyKatabeon pou
ava maoa oTypn, Xwplc va dwow €ENynoelg KoL XWPEILG va avnouxw YLOL OPVNTLKEG OUVETIELEC

omnolaodnmote popdnc.

AnAWvVw OTL KOTOVOW TLG CUVONKEG CUUETOXNG KL OUUPWVW VO CUUUETEXW OE OQUTEC T OUASLKEG
oulntnosLg.

JuykatatiBepat va 600l avtiypado tng napovoag SnAwong og aviumpoowrno tou TENACITY.

Nevkwola, .../.../...., urtoypadn (va cuunAnpwIei and to oCUUUETEYOVTA)

O ocuppetexovtag £xel Aapel mMAnpodopieg HEow email KoL OoLEGSNTIOTE EMMPOCOETEG EPWTNOELG
TOU €xouv amavtnOel.
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CZECH REPUBLIC

INFORMOVANY SOUHLAS A INFORMACNI LIST

Formular informovaného souhlasu s ucasti v diskusnich skupinach TENACITY

[Praha]
[11.5.2023]

Ucastnik:
(PFijmeni, Kfestni jméno)

Timto souhlasim s uc€asti v diskusnich skupinach ob&anu pro projekt TENACITy (Travelling
intelligENce Against Crime and Terrorism) - projekt spoluprace spolufinancovany Evropskou unii v rdmci
programu Horizont EUROPE.

Souhlasim s nahravanim téchto diskusnich skupin a zavazuji se zachovavat mlc¢enlivost a dGvérnost
o vSech informacich, ke kterym se béhem téchto diskusi dostanu.

Souhlasim s tim, Ze mé Udaje mohou byt v rdmci projektu zpracovavany a pouzity pouze pro ucely
tohoto vyzkumu. Mé odpovédi budou zpracovany a uloZeny v anonymizované a zabezpelené
podobé ¢leny projektu TENACITY a dalSimi vyzkumniky.

ObdrzZel/a jsem a precetl/a jsem si informacni list pfiloZzeny k tomuto souhlasu, ktery mé informuje
o tématu, datu a ¢ase diskusnich skupin. Mél/a jsem moznost klast otazky. Byl/a jsem informovan/a
o svych pravech a byly mi poskytnuty kontaktni udaje kontaktnich osob.

Potvrzuji, Ze je mi vice nez 18 let.

Jsem si védom/a, Ze moje Ucast je dobrovolna a Ze svij souhlas mohu kdykoli odvolat.
bez udani davodUl a bez obav z jakychkoli negativnich disledkd.

Timto prohlasuji, Ze rozumim podminkdam ucasti a Ze souhlasim s ucasti v téchto diskusnich
skupinach.

Souhlasim s pfedanim kopie tohoto souhlasu zastupci spolec¢nosti TENACITY.

Misto, datum a podpis Ucastnika (vyplIni ucastnik)

Ucastnik obdrzel informaéni list Psyma Praha s.r.o. a byly mu zodpovézeny ptipadné doplfiujici
otazky.
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Informacni list pro ucast v diskusni skupiné TENACITy

Vazeny ucastniku,

Jako obécan CR jste byl osloven k ucasti v diskusni skupiné evropského vyzkumného projektu s
nazvem TENACITy (Travelling intelligENce Against Crime and Terrorism - https://tenacity-project.eu/. V
tomto dokumentu jsou uvedeny informace o projektu, které vdm pomohou pfi rozhodovani o ucasti.
Peclivé si prosim prectéte poskytnuté informace a v pfipadé zdjmu je prodiskutujte s ostatnimi a
nevahejte poloZit jakékoli dopliujici otazky. Poté vas laskavé Zzadame o podepsani formulare
souhlasu, ktery najdete na posledni strané. Upozoriiujeme, Ze vase Ucast je zcela dobrovolna. Pokud
vam nékteré body zUstavaji nejasné, nevahejte se pred udélenim souhlasu zeptat. M{iZete se obratit
na JANA TROJACKA, trojacek@psyma.cz.

1.1 Cile, rozsah a konsorcium projektu TENACITy
TENACITYy je projekt, jehoz cilem je vyvinout inovativni technologie, které pomohou udrzet ob¢any

EU v bezpedi, zejména zpracovanim cestovnich udajd, které pomohou donucovacim organim
ucinné kontrolovat hranice a predchazet trestné Cinnosti. Konec projektu je naplanovan na konec
srpna 2025, pokud se Evropska komise a konsorcium nedohodnou na jeho prodlouzeni. Projekt
realizuje 17 partner(, jejichz jména jsou uvedena na internetovych strankach projektu:
https://tenacity-project.eu/.

1.2 Jaky typ dat se shromazduje?
Pred zac¢atkem diskusni skupiny budou shromazdény osobni Udaje: jméno, prijmeni, ¢islo mobilniho
telefonu a e-mailovd adresa. Shromazdovany budou rovnéz anonymizované zaznamy diskusi.

1.3 Kdo jsou spravce a zpracovatel udaju?
Spravcem udajl zpracovavanych v této diskusni skupiné je spole€nost EUROPEAN DYNAMICS
LUXEMBURG SA.

PSYMA PRAHA je zpracovatelem udajl a zpracovdva udaje jménem a na zakladé pokynU spravce
udaju.

1.4 Kdo je povéfenec pro ochranu osobnich udajt (DPO)?
DPO pro tento vyzkum je JAN TROJACEK.

1.5 Jaky je ucel a pravni zaklad zpracovani udaja?
U€elem ziskani a zpracovani osobnich Gdajii u¢astnik(i této diskusni skupiny je provedeni vyzkumu

pro Ucely popsané v bodé 1.1 vyse.

Pravnim zakladem pro zpracovani osobnich udajl v této diskusni skupiné je souhlas ucastnik( podle
¢l.6 odst. 1 pism. a) GDPR.

1.6 Budou udaje vyuZivany pro automatizované rozhodovani?
Udaje zpracovavané pro tuto diskusni skupinu nebudou pouzity pro automatizované rozhodovani.

1.7 Jak budou zmirnéna rizika spojena se ziskanymi tGidaji a jak budou udaje chranény?
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Kazdé zpracovani osobnich udajli s sebou nese riziko, napfiklad moznost identifikace subjektu udaju.
Projekt TENACITy se proto bude fidit pfisnymi pravnimi a etickymi pokyny, které jsou v souladu s
evropskymi pravnimi predpisy o ochrané udajl a etickymi zdsadami, a prijme veskera vhodna
technicka a organizacni opatteni podle sou¢asného stavu techniky, aby ochrdnil soukromi a udaje
Ucastnikd. Vyplnény formular souhlasu a zaznam bude uchovavat pouze PSYMA PRAHA a kopie bude
zasldna partnerovi projektu TENACITy odpovédnému za diskusni skupinu. Pfistup k témto udajliim
budou mit v prabéhu projektu pouze partnefi partnera projektu TENACITy odpovédného za diskusni
skupinu. PSYMA PRAHA bude dale dodrzovat CESKA a oborové bezpeénostni opatieni v oblasti IT,
aby zajistila bezpecné zpracovani a uloZeni udaju.

1.8 Jaka mate prava a co zahrnuje vase pravo na odstoupeni od smlouvy?
Pokud jde o osobni Udaje zpracovavané v ramci projektu TENACITy, maji ucastnici podle GDPR
nasledujici zdkonna prava:

e Pravo na informace podle ¢l. 15 GDPR.

- Pravo na pfistup podle ¢l. 15 GDPR.

- Pravo na opravu podle ¢l. 16 GDPR.

- Pravo na vymaz ("pravo byt zapomenut") podle ¢l. 17 odst. 1 GDPR.

- Pravo na omezeni zpracovani podle ¢l. 18 GDPR.

- Pravo na prenositelnost udajl podle ¢l. 20 GDPR.

- Prdvo vznést ndmitku podle ¢l. 21 GDPR.

- Pravo podat stiznost u dozorového uradu.

Svij souhlas se zpracovanim udaju muizete také kdykoli odvolat bez udani dlivodu. Vase rozhodnuti
odvolat souhlas nebude mit Zadny negativni dopad. V pfipadé odvoldni budou osobni uUdaje
okamzité vymazany a nebudou jiz v ramci projektu TENACITy zpracovavany. Upozoriiujeme, Ze
informace, které byly v ramci projektu anonymizovany, vas nemohou identifikovat, a proto nebudou
vymazany.

1.9 Uchovavani udaju

Udaje ziskané od ucastnikél budou uchovavany pouze po dobu trvani projektu TENACITY a
maximalné 6 mésicl po jeho ukonceni pro ucely odpovédnosti. Samostatné budou uchovavany
nezbytné osobni Udaje (jak jsou definovany v ¢l. 1.2 Informacniho listu) pro ucely vedeni ucetnictvi
po dobu vyZzadovanou ¢eskymi pravnimi predpisy.

1.10 Prijemci a predavani udaju
Udaje jsou zpracovavany v ramci EU. Nepredpokldda se 7adny pienos do zemi mimo EU nebo
mezinarodnim organizacim.

1.11 Kontakt
Pro uplatnéni svych prav souvisejicich s ochranou udaja, véetné odvolani souhlasu, a pro jakékoli

dalsi informace tykajici se udajl se mizZete obratit na povérence pro ochranu osobnich udaja
spolecnosti < PSYMA PRAHA zaslanim e-mailu na adresu JAN TROJACEK trojacek@psyma.cz nebo
na telefonni ¢islo +420 244090211 .
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GREECE

®UALNo MAnpodopLwV yLa TH CUHUETOXN OTLG OpadikéG culntrioslg tov TENACITY

Ayamnté cUPUETEXWVY/ AyarmnT CUHHUETEXOUOQ,

Q¢ moAitng tng AOGHNAZ, oag poogyyLloay yla Vo OUUUETACXETE oTNV opadikr) oulTnon Tou
gupwIaAikoL gpeuvnTikoL poypappatoc mou ovopaletatl TENACIty (Travelling IntelligENce
Against Crime and Terrorism - https://tenacity-project.eu/. Auto to £€yypodo mapéxel
nmAnpodopleg yla to £pyo yla va oog Bonbrostl va anodacioste edv Oa cuppetaoyete. AlaBaote
TIPOOEKTLKA TLG TTANPOdOPLEC TTOU TIaPEXOVTAL KOl CUINTAOTE TIG LE AAAOUG €AV DEAETE KL N
S10TAOETE VA KAVETE OTIOLECONTIOTE TIPOCOETEG EPWTNOELG TIOU UIMOPEL VAL EXETE. TN CUVEXELA OOG
napakaAoUL e va urtoypaete tn Odpua cuykatdabeong, Tnv onoia Ba Bpeite otnv teAeutaia
oeAiba. INUELWOTE OTL N CUMUETOXN oaG elval evteAwg eBeAovtikr. EAv kamola onueia
napapévouv acadn, Ln SLOTACETE va pWTNOETE TPV SWOETE TN ouykatabeor oag. Mmopeite va
ETUKOLVWVNOETE e TNV Ka EANGG ZaAtaBapéa oto email esaltavarea@hrh.com

1.1 O oto)0t, To MAaiolo Kot n kowonpagia tou épyouv TENACITy

To TENACITy eival éva €pyo TOU OTOXEUEL OTNV QVATITUEN KOLVOTOUWVY TEXVOAoylwv Tou Ba
ouppaAouv otn dlatipnon TG achaAelag Twv moAttwy tng EE, blwg péow tng enegepyaociag Twy
ToéSLWTIKWY dedopévwy yla va Bonbroouv TG apxEg MBOANG TOU VOLOU OTOV ATTOTEAECUATIKO
€AEyX0o TwWV OuVOpwV Kal TNV TPOANnYn tou eykAnuatog. To Epyo €xEL mpoypappaTtioTEL va
oAokAnpwBel £wg ta Té€An Auyolotou 2025, ektog edv n Eupwnaikn Emttponn katl n Kowonpagia
oupdwvAooUV va To Tapateivouv. 17 eTaipol mPayUaTOmoLloUV AUTO TO £pYO0 KAl TA OVOUATA TOUG
Bpiokovtal otov Lootomo tou Epyou: https://tenacity-project.eu/

1.2 Tueiboug Sedopéva oulAéyovtal;

©a cuAAexBouv npoowTilkéG MAnpodopieg mpLv armod tnv opadikr cultnon, OTTWE: OVOUA, EMWVU O, ApLOUOS
KwntoU thAedwvou kot SlevBuvon email. Emiong, ot oulntnoelg Ba nyoypadnbolv kot Ba
payvntookomnBouv kat Ba kpatnBouv os avwvupn popdn.

1.3 Moot eiva untevBuvoL yLa Tov €AeyX0 Kal TV enefepyacia Twv Sedopévwy;
H EUROPEAN DYNAMICS LUXEMBURG SA eivat umelBuvn yia tov éleyxo twv O6edopévwv mou
urtoBalovtal og ene€epyacia o autiv TNV opadikn culntnon.

H HELLENIC RESEARCH HOUSE eivat urmte0Buvn yla tnv eneepyacia twv Sedopévwv Kal emefepyaletal ta
Sebopéva yla Aoyoaplacuo kot cUpdwva pe Tig odnyleg tou umelBuvou enetepyaciog SeSo0UEVWVY.

1.4 Nowog eivat o YnevBuvog Npootaociag Asdopévwv (DPO);
O DPO yla tnv CUYKeKPLUEVN €peuva gival o koG KONITANTINOX AAPENTZAKHS.

1.5 Nolog eival 0 OKOMOG Kal | VOULKA Baon tng enefepyaociag dedopévwy;

O OKOTOG NG AMOKTNONG KAl TNG ENeEepyaoiag TwV MPOCWILKWY SESGOUEVWVY TWV CUUUETEXOVTWV
oe autnv tnv opadikn oulitnon eivat n Sle€aywyn NG £€pEuUvac yla TOUG OKOTOUC TIOU
neplypadovral oto 1.1 mapanavw.
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H voukn Bdaon yla tnv enegepyaoia Twv mMPoowrnikwy SeSoueEVwy o€ auTtrVv tnv opadikr culitnon
elval n ouvaiveon Twv CUPPETEXOVTIWV cUPdwva pe To apbpo 6 map. 1 (a) tou MKMNA ( Fevikog
Kwbkag Mpootaociag Acbopévwy — GDPR)

1.6 Oa xpnotpomnotnBouv ta dedopéva yia avtopatonotnpévn AnPn anopdacswv;

Ta dedopéva mou umoBaiAovtal o enefepyacia yla autn tnv opadikn oculntnon dev Ba xpnotponownBolv
yla avtopatomnotnuévn Aqdn anopacswv.

1.7 Nw¢ Oa petplactolv Kol nwg Oa mpootateutouv oL Kivéuvol nou oxetilovral He Ta Sedopéva
mov Aappavovray;

Onowadnmnote enefepyacio Sedopévwy MPOOWTILKOU XOPOKTAPA EVEXEL €vav Kivduvo, OMwC n

SuvatoTnNTa TOUTOTOLNONG TOU UTTOKELUEVOU TwV dedopévwy. Qg ek TouTou, To €pyo TENACITY Ba
OKOAOUONOEL TIC QUOTNPEC VOULKEG KOl OEOVIOAOYIKEG KOTEUBUVINPLEG VYPOUMEG TIOU
ouppopdwvovTal He TNV eVpwraiky vopoBeoia nepl mpootaciog dedopévwy Kat TIG NOIKES apXEQ
kot Ba Aappavel OAa ta KOTAAANAQ TEXVIKA KOL OPYQVWTIIKA UETPA cUUPWVA UE TNV TPEXoUTA
KOTAOTOON Yyl TNV TMPOooTacia TOU amoppntou Kol Twv Sedopévwyv Twv CUHUETEXOVIWV. H
oupmAnpwpévn dpopua cuvaiveonc Kal Ta apxeia Axou Kat elkovag Ba kpatnbolv povo ano tnv
HELLENIC RESEARCH HOUSE kat éva avtiypado Ba otalel otov taipo tou €pyou TENACITy mou
elval umevBuvog yla tnv opadikn cultnon. H mpooPacn os autd ta dedopéva kata tn Sldpkela
tou Epyou Ba meploplotel povo otoug etaipoug tou €pyou TENACITY mou eival umevBuvol yla tnv
opadikny oulntnon. EmumAéov, n HELLENIC RESEARCH HOUSE 6a akoAouBriosl ta mpotuna
aodpalelag mAnpodoplkng mou wyxvouv otnv EAAAAA yla va Stacdaliosl otL ta dedopéva
enefepyalovral kal amobnkevovtal pe achAAeLa.

1.8 Mowa Sikouwpata EXETE Kot TL MEPAAUPAVEL TO SIKAiWA UTTAVAaXWPNoNgG;
‘Ooov adopa ta mpoowrnika dedopéva nou enefepyaletal To €pyo TENACITY, Ol GUUMETEXOVTEG £XOUV T
akoAouBa BeopoBetnuéva Sikawwpata facsl tou GDPR:

e Awoilwpa evnuépwong cupdwva pe to apbpo 15 tou MKMA.

e Akalwpa mpdéoBaong cLpdwva pe To apbpo 15 tou NKMA

e Awaiwpa 816pbwonc cuudwva pe to apbpo 16 tou MKNA.

e Awkaiwpa Staypadnc («Sikaiwpa otn ARON») cvudwva pe to dpbpo 17 napdypadoc 1 tou
MKMA.

e AKalwpa EPLOPLOUOU TNG enefepyaciog ol udwva pe To apbpo 18 tou MKMA.

e Awaiwpa dopnrotntag Twy dedopévwy cuudwva pe to dpbpo 20 tou MKMA.

e Akalwpa evavtiwong cupdwva pe to apBpo 21 tou MKNA.

e Aalwpa utoBoAng KatayyeAiag o€ ETTOMTIKY apxh.

Elote emiong eAelBepol va amooUpeTe TN cuykatabeon cog yla tnv enefepyaacia Twv Sedouévwy oag ava
TAoa OTLYUN XwpIig va atttodoynoete tnv anddoaon cag. H anmodaor oag va anocVpeTe Th CUYKATABEGH cog
Sev Ba €xeL apvnNTIKO QVTIKTUTIO. € MEPUMTWON OMOCUPONC, TA TPOCWTIKA SeSouéva Ba Staypadolv
apéowd kat dev Ba udiotavrat mAéov enefepyacia amno to €pyo TENACITy. AdBete unton ot ot mAnpodopieg
TIOU KOTEOTNOOV QVWVUHECG KATA TN Sldpkela tou Epyou Sev UMopouv va TAUTIOTOUV PE E0GG Kal, WG €K
TouTou, &ev Ba Slaypadouv.

1.9 Awatipnon twv Seopévwv
Ta dedopéva ou AapBavovtat and Toug CUUUETEXOVTEG Ba StatnpnBouv povo yia tn Stapkela tou Epyou
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TENACITy kot yta péyloto Slaotnua 6 Lnvwv PETA TNV oAoKANpwan Tou €pyou yia Adyouc Aoyodoaoiag.

1.10 NapaAnmnteg kot Stapifoon dedopévwv
Ta Sebopéva umoBaiovtal os emefepyaocio evtog tng EE. Aev mpoBAéncetal StoBifaon os xwpeg ektog EE
oe 81ebveig opyaviopoug.

1.11 Emukowvwvia

Ma tnv aoknon Twv SIKOLWUATWY 00G OXETIKA UE TNV Mpootacia deSopévwy,
ouunepAapBavopévng TG avakAnong ocuykataBeong Kat omoladnmote aAAn mAnpodopia mou
oXeTileTal pe Ta S£60UEVA, UMOPELTE VA ETILKOWVWVHOETE UE Tov YieuBuvo MNpootaciag AsSopévwy
tnGg HELLENIC RESEARCH HOUSE pe email otov ko KQNZTANTINO AAPENTZAKH oto email
klarentzakis@hrh.gr 4 oto 2107455900.
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Dopua cuvaiveong yLo CUHUETOXN OTLG opadikég cuintiosilg tov TENACITY
Adnva, ../../....

O/H ouppetéxwv/ovoa:
(EmiBeto, Ovopa)

Me To mapoV, CUVALVW VO CUUUETEXW O OpAdeC oulnTnong moAltwy yia to TENACITy (Travelling
IntelligENce Against Crime and Terrorism) - éva £pyo cuvepyaoiag mou cuyxpnuatodoteital anod tnv
Eupwnaikn Evwon oto mAaiclo tou mpoypadppotog Horizon EUROPE.

Alvw Tt ouykatdaBeon Hou yla TNV nxoypadnon Kol HAyVNTOOKOMNON OUTWV TwV OpASwv
oulAtnong Kal SeopevopaL Vo SLOTNPNOW LUCTLKN KL EUTILOTEUTLKA omoladnmote mAnpodopia pou
TIOPEXETOL KATA TN SLAPKELX AUTWV TWV oUTINTHOEWV.

Jupdwvw OtTL T dedopéva pou pmopouv va urtoBAnBolv ot enefepyacio 0TO CUYKEKPLUEVO £pYO
KOl LITopPOoUV va XpnoLuomnotnbouv Hovo yla Toug oKoToUE aUTAG TNG épeuvag. OL amavinoeLg Lou
Ba umtoBAnBoLV ot enetepyaaoia kal anobrnkeuon og avwvupn Kot aodpain popdn anod ta LEAN Tou
€pyou TENACITY kot GAAOUG EPEUVNTEG.

EAaBa kat dapaca 1o evnuepwTIkO email mou cuvodeVel autAv TN cuykatdbeon, To omoio ue
EVNUEPWVELYLA TO BEpQ, TNV NUEPOUNVIA KAL TNV wPa TWV opadikwy culntnoswv. Elxa tnv eukalpla
Vo KAVW EPWTNOELS. Exw evnuepwOEeL yla Ta SIKOLWHATA Hou Kal pou €xouv S0Bsl Ta otolyeia
EMLKOWVWVLOC TWV UTIEUBUVWVY EMIKOWVWVLAC.

EmBeBaiwvw otL elpat avw twv 18 eTwv.

M'vwpilw OTL N CUPUETOXA MOV eival eBgAOVTIKA KoL OTL UIMOPW VA OIMOCUPW TN cuykatabeon pou
ava mAoa oTLyUn XWPLE atttoAdynon kal xwpeig va dofapal yia kabe el6oug apvnTIKEC CUVETELEG.

Me 10 Tapov SNAwvVw OTL KATAVOW TOUG OPOUC CULLETOXNG Kal OTL CUMPWVW va AdBw pEpOC o€
OUTEC TLG OPOOIKEC OLUTNTHOELC.

Zuvalvw va dwow &va avtiypado autol Tou EVIUTIOU CUYKOTABECNC O €Vav EKTTPOCWITO TNG
TENACITY.

Tomnocg, nuepounvia kat Yroypadr Tou CUPUETEXOVTA (Vo cUUTANPWIEl artd ToV CUUUETEXOVTA)

O/H ocuppetéxwv/ovoa €haPe to evnuepwtikd email amd tnv Hellenic Research House kat
anavtnOnkav TuXoV EMUTALEOV EPWTHOELC.
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APPENDIX E. Translations of Recruitment
Questionnaire

CYPRUS

Fevik& ZToixeio
o1 Apxik&, pATWG £ogig, K&oI0G PIAOG ) CUYYEVEIG 0aG EpYX{ETAI O OTMOIOVOATIOTE Qb Toug akOAouboug
Topeig; AIABAZE AIZTA - MIA AITANTHZH AEKTH

Aiaprpion/MEPKETIVYK 1

‘Epeuva ayop&e 2

AoTuvopia 3

ZTPOTIWTIKOI OPYQVIOUOI 4

Tehwveio 5

Yroupyeio Apuvag/EcWTERIKWY 6 — KAcioe

TuAua Apxeiou MANBUoOU Kai MeTavéoTeuong 7

AcpodpopIo 8

Nigévi 9

Méoo MadIkAg EMKoIVWVIaG 10

/Méoa Koivwvikig AIkTdwong

Kavéva armd Ta mo mévw 11 — Zuvéxioe
2 ‘Exete A&Bel UEPOG O€ TIOIOTIKN £€peuva Toug TeEAeuTaioug 6 urveg; MIA AITANTHEH AEKTH

ZuppETOXN TOUG TEAEUTAIOUG 6 MAVEG 1 — KAcioe

Mn ouppEeTOXN TOUG TEAEUTRIOUG 6 UAVEG 2 — Zuvéxioe

»3 ®dUMo kol HAMikioo KATATAZE ZE OMAAA

Fuvaikeg 1
18-70 Zuvéxioe
Avtpeq 2 e
AMo 3 — KAeioe

MONO A ATOMA 18-30 KAI 50-70 XPONQN
4 ‘ExeTe maidI& K&Tw Twv 18 xpovwv; MIA AITANTHEH AEKTH

Noi 1 — KAeioe

Oxi 2 — Zuvéxioe

MONO INA ATOMA 31-49 XPONQN
»5 ‘ExeTe maudi& k&tw Twv 18 xpovwv; MIA AMTANTHZH AEKTH

Nai 1 — Zuvéxioe

Oxi 2 — KAeioe

6 MoTe ATAV N TEAEUTAIX POP& TTOU TREIBEWPATE EKTOG XWPAG Yia diakomég; MIA AITANTHZH AEKTH

Méoa oToug TeAsuTalioug 12 pAveg 1 — Zuvéxioe
Oxi 2 — KAeioe
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o7

8

®9

®10

11

®12

ZKOTIEUETE VA TOEIBEWETE EKTOC XWPOG MEOK OTOUG EMOEVOUG 12 UAVEG;
AIABAZE NIZTA - MIA AITANTHZH AEKTH

Nai 1 — Zuvéxioe

Oxi 2 — KAeioe

Amd piax KAipoaka ormd 1o 1 péxpl 1o 5, 6mou 1 onuaiver ‘“moAl BETIKG’ Kol To 5 onuaivel ‘ToAU apvnTIK&,
nwg Oa a&lohoyoloare Tnv AcTtuvouia; AIABAZE AIZTA - MIA ANTANTHZH AEKTH

MoAU OeTik& 1
OceTik& 2 — Zuvéxlioe
00Te OcTikG 00TE APVNTIKG 3
ApvnTik& 4
P f’l - — Kheioe
MoAU ApvnTIK& 5
Zeite povn/og i pe &Aa &roua; MIA AITANTHZH AEKTH - ZYMIMAHPQZE OMNMoY E®QAPMOZETAI
Zw poévn/og 1 — Zuvéxioe otnv G141
> 2 — Zuvéxioe otnv ®10
Molog armd T &TOPA PE TX OTTOit GULEITE £XEI TO KUPIPXO E100dNMA;
MIA AINTANTHZH AEKTH - XYMINAHPQZE OINOY E®APMOZETAI
Ey® £ipoi To &TOHO HE TO MEYRAUTEPO £16OBNPK GTO VOIKOKUPIO 1
3o T S SRR 2

MapakoAw EMAEEETE TV KATXOTAON KOI TO £i60¢ (OTTOU £PAPUOTETAI) ATACXOANONG TOU XTOPOU WE TO
Kupiapxo s106dnua. AIABAZE - MIA AlTANTHEH AEKTH

MAApng AnaoxoAnon - mévw amdé 30 wpeg TV 1

eBdoubdx — Zuvéxioe otnv ®12 avoddyw

Mepikfj AmaoxoAnon - 8 ue 29 wpeg TNV 5 nAIKiog

eBdoudkda

Mepiki ArtaoxoAnon - AiyoTepeg amd 8 wpeg TNV 3 — Zuvéxioe otnv ®21 avoAdyw

£BOOPGOA NAIKIOG, XPNOIMOTIOIMVTAG TO
upnAbTEPO aEiwpa/TNV UYPNASGTEPN

Xwpig Ataox6Anon yix AiyéTepo amd 6 pAveG 4 0éan mou KaTeixXe To &Topo Toug
TeAeuTaioug 6 prveg

, , , , , — Zuvéxioe otnv P11 avabdywd
Xwpig AmraoxoAnon m&vw amo 6 unveg 5 nAIKiG, KOTaTéoooVTaC oav A-E

MapakaA® EMAEEETE TNV KATNYOPIK TTOU GUVADEI KAAUTEPX UE TNV EMAYYEAUATIKE 00 KATROTAON OTIWG
amoppéel amd Tov mivaka 1 AIABAZE AIZTA MINAKA - MIA AITANTHEZH AEKTH

FA ATOMA 18-30 XPONQN
A-B 1 A
— ZUvEXIoE
ri 2
r2 3 i
— KAeloe
A-E 4
A ATOMA 31-49 KAI 50-70 XPONQN
A-B 1 .
— KAeioe
ri 2
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r2 3
AE 4

— Zuvéxioe

®14  Me v oAokApwon TnG k&Oe culATnoNg, 0 XpeloToUpE 2 dTopd ammd K&OE OP&dX ToU 6 GUPPWVATOUV
V& TOoug Yyivouv 1-2 gpwTAOEIG, TIC OMoieC Oa XPEIKOTEI VA QMOVIAOOUV OTK OyyAIK&, Kol 6o
BivreoypagpnOolv. Ta MIKp& ouT& Bivieo Ba xpnoigomoinfolv avWVUUK, OTHV TIPOUCICN TWV
KIMOTEAEOPGATWY TNG pEUvaG. E&v ouppWVEITE va AGBETE PéPOC, TOCO KOAX YVWPILETE KOI XPNOIUOTIOIEITE
TNV AyYAIKA YAWOO®, 0UTWG WOTE VA Yivel N ouvévteugn ota ayyAik&; MIA ATTANTHZH AEKTH

ANTXIOTX 1

MoAU kKaA& 2 — Zuvéxioe

KoA& 3

ANo 4 — KAeioe
EpwT®pEVOC

‘Ovopa: HAIKia:

TnAépwvo: Mépopwon:

Enmapyio: AApog AiapovAg:

AkpIBéc EmbyyeApo:

Oikoyevelakn Kat&oToon:

Ovoua ETaipeice/Opyaviopold/EpyodoTn:
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CZECH REPUBLIC

TENACITY cast 2.5
Screener pro ndbor respondentu

Pristup
3 x skupinové diskuse respondent( ve studiu, kazda 1,5 - 2 hodiny, 8-10 ucastnik(i vsedé.
Profily skupin

NiZe je uveden ndbor skupin podle vasi lokality.

Mésto

Vékova skupina

18-30

Prevdzné
jednotlivci nebo
pdry bez déti
mladsich 18 let.

31-49

Prevdzné
jednotlivci nebo
pdry s détmi
mladsimi 18 let

Vees

domdcnosti.

50-70

Prevdzné
jednotlivci nebo
pdry bez déti
mladsich 18 let
Zijicich v
domdcnosti.

Ceska republika - Praha

C2DE

ABC1

ABC1

4 TENACITy
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Text screeneru
Uvod

Dobry den. Jmenuji se . Pracuji pro Psyma Praha s.r.o. Provadime vyzkum, ktery se
zabyva zpUsoby, jak zlepsit kvalitu Zivota a bezpecnost lidi v evropskych méstech, zejména s
ohledem na to, jak jsou Udaje o cestujicich obéanech zpracovavany orgdny ¢innymi v trestnim
fizeni.

V rdmci tohoto projektu hledame zajemce o Ucast v diskusi v malé skupiné na toto téma. Diskuse
se bude konat ve studio Psyma Praha s.r.o. v Praze . Pokud nase pozvani k Ucasti pfijmete, radi
bychom vam jako podékovani za Ucast ve studii nabidli 1 000 K¢ netto.

Diskuse bude trvat hodinu a pul az dvé hodiny a budete o tématu hovofit s malou skupinou 8 az 10
lidi a vyzkumnym pracovnikem, ktery bude sezeni moderovat.

Nasi vyzkumni pracovnici se fidi kodexem chovani v oboru ESOMAR a dodrzuji standardni predpisy EU o
ochrané Udajl a dlivérnosti Gcastnikd.

Vsechny vase prispévky v diskusi budou divérné a vse, co se rozhodnete béhem diskuse sdélit, bude
anonymizovano. To znamena, Ze se vase jméno neobjevi ve spojeni s Zddnymi Udaji z projektu, které jsou
uloZeny v nasich systémech.

POKUD SI TO PREJETE, POKRACUJTE. VYSVETLIT, ZE NEJPRVE MUSIME POLOZIT NEKOLIK OTAZEK,
ABYCHOM ZJISTILI, ZDA JE JEJICH UCAST VHODNA.

Q1 POHLAVi MUZI 1
ZENY 2
NEBINARNI 3

RADEJI NERIKAT 4

NAJMETE PROSIM MUZE | ZENY KVOTA = PRIBLIZNE 1:1 NA SKUPINU

Q2 VYLOUCENI: MdZete mi fici, zda vy nebo nékdo z va$i domacnosti v souc¢asné dobé pracuje
nebo v minulosti pracoval v nékterém z nasledujicich odvétvi?

Policie nebo jina organizace zabyvajici se trestnou ZAVRIT
¢innosti nebo vymahanim prava
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Letecké spoleénosti nebo letisté ZAVRIT
Mezindrodni pfistavy nebo ndmotni pfistavy ZAVRIT
Celni orgény nebo jiné organy hraniéni kontroly ZAVRIT
Vojenské organizace nebo ministerstva nebo ZAVRIT

ministerstva obrany nebo ministerstva
vhitra/ministerstva vnitra

Analyza nebo zpracovani Gidajd o ob&anech pro tcely | ZAVRIT
vymahani prava nebo pro bezpecnostni ucely.

Tisk, média, véetné online a socialnich médii, nebo ZAVRIT
Zurnalistika

Marketing nebo prizkum trhu ZAVRIT

POKUD NA NEKTEROU Z VYSE UVEDENYCH OTAZEK ODPOVITE ANO, PODEKUJTE A ZAVRETE.
POKUD NE NA VSECHNY VYSE UVEDENE OTAZKY, Prejdéte na otazku 3a.

Q3a NEDAVNA UCAST NA PRUZKUMU TRHU: ZUcastnil/a jste se nékdy rozhovoru nebo diskusni
skupiny v rdmci prizkumu trhu?

ZAZNAMENEJTE JEN JEDNO
Ano 1- Prejit na 3b
Ne 2 - PREJITNA 4

Q3b Jak je to dlouho, co jste se naposledy zucastnil/a?

ZAZNAMENEJTE JEN JEDNO
Za poslednich 6 mésic ZAVRIT
Pred vice nez 6 mésici 1

Q4  VEK: Mohu se zeptat, kolik je vam let?
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NAPISTE PRESNY VEK A OZNACTE JEJ NiZE

ZAZNAMENEJTE JEN JEDNO

Mladsi 18 let ZAVRIT

Mezi 18 a 30 lety 1 - (KONTROLNI KVOTA PRO SKUPINU
1)

Mezi 31 a 49 2 - (ZKONTROLUJTE KVOTU PRO
SKUPINU 2)

50 az 70 3 - (ZKONTROLUJTE KVOTU PRO
SKUPINU 3)

Vice nez 70 ZAVRIT

Q5a Letél/a jste v poslednich 12 mésicich mezinarodnim komerénim letem?

POUZE JEDNA ODPOVED
Ano 1
Ne ZAVRIT

Q5bPredpokladate, ze v pristich 12 mésicich podniknete mezindrodni komeréni let?

POUZE JEDNA ODPOVED
Ano 1
Ne ZAVRIT

z

Q6 IDENTIFIKACE SOCIALNIHO STUPNE OSOBY S NEJVYSSiM PRIJMEM V DOMACNOSTI.
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Q6a SOCIALNI TRIDA: Zijete sdm/sama?

POUZE JEDNA ODPOVED
Ano 1 - Pfejdéte k bodu 6¢
Ne 2 - Prejdéte k bodu 6b

ZAPISTE NAPR. S RODINOU/RODICEM

STUDENTI NEBO JINE OSOBY ZUlJici VE SPOLECNE DOMACNOSTI NEBO NEPRIBUZNE OSOBY
SDILEJiCi UBYTOVANI (NAPR. ZDRAVOTNI SESTRY V DOMOVE DUCHODCU) SE POVAZUJI ZA
JEDNOCLENNE DOMACNOSTI.

0O6b  Hlavni pfijemce pFijma: Kdo je osobou v domacnosti s nejvétsim prijmem?

POUZE JEDNA ODPOVED

Ja jsem 1

Nékdo jiny. KDO?

(zapiste:)

OTAZKY 6c A d SE TYKAJI HLAVNIHO PRIJEMCE, KTERY JE UVEDEN V OTAZCE 6a, pokud Zije sam,
a v OTAZCE 6b, pokud Zije s dal$imi osobami v domacnosti.

0O6¢c  Pracuje v soucasné dobé <hlavni pfijemce v domacnosti >?

POUZE JEDNA ODPOVED

Ano - na plny uvazek (vice 1 - Pfejit na 6d
nez 30 hodin tydné)

) TENACITy Page 75 of 116




D2.3 - CITIZEN PERCEPTIONS OF PNR AND REQUIREMENTS TO ENGENDER ENGAGEMENT AND TRUST

Ano - na ¢astecny uvazek (8-
29 hodin tydné)

2 - Pfejit na 6d

Ano - méné nez 8 hodin
tydné

3 - Pokud v poslednich 6 mésicich vykonaval/a praci na ¢asteény
nebo plny tvazek, pouiijte pro otazku 6d Udaj ze zaméstnani na
piny nebo ¢astecny tvazek.

POKUD V SOUCASNE DOBE PRACUJE NA VYSSi NEBO STEJNY
UVAZEK, NEZ JINDY BEHEM POSLEDNiIHO PUL ROKU, POUZITE
UDAJ ZE SOUCASNEHO ZAMESTNANI.

Ne - nezaméstnany

4 - POKUD JE NEZAMESTNANY A POBIRA STATNi DAVKY MENE NEZ
6 MESicU, ZATRIDTE PODLE POSLEDNIHO PRACOVNIHO MISTA V
6d.

POKUD JE NEZAMESTNANY/A DELE NEZ 6 MESICU, ZARADTE DO
TRIDY E.

Ne - v dichodu

5 — Zarad'te v otazce 6d podle posledniho zaméstnani pred
odchodem do diichodu (nebo, pokud je zaméstnan na vyssi tvazek,
podle jeho soucasné pozice.)

Ne - student

6 - POKUD ZIJETE V SAMOSTATNE DOMACNOSTI, JAK JE POPSANO
VYSE, ZATRIDTE JAKO C1 V 6d

Q6d Jaké je zaméstnani < HLAVNIHO PRIJEMCE >?

NAPISTE CELY NAZEV PRACE

ZARADTE PODLE PRiISLUSNYCH SKUPIN POVOLANI

Q7 DETI: Mate doma déti mladsi 18 let?

POUZE JEDNA ODPOVED
Ano 1
Ne 2

0 TENACITy
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ZARADTE PODLE NASLEDUJICi TABULKY.
Oznaceni | Typické povolani

Iékar, ucetni, feditel (vy$Si management),
A profesor, ekonom, pravnik,
velkopodnikatel, rentiér

uditel, zdravotni sestra, policista, vedouci

B
(stfedni management)
N B ® B
mistr, Ufednik, zdravotni asistent, asistent g o g o
Ci - a v a3 ™~
ucitele = I = |
R » 3
C2 vedouci smény, instalatér, zednik, ¢isnik
D prodavac, pokladni, nekvalifikovany délnik
< o
nadenik, invalida odkazany na statni g S
E - £ 9
dlichod S I
» 3
E bezdomovkyné i bezdomovci odkazani na

Iékarské a socialni sluzby
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Podrobnosti o sezeni

Misto konani: Studio Psyma Prahas.r. o.

Nacasovani: Diskuse potrva 1,5 — 2 hodiny mezi:
Skupina 1: 10.5.2023 16:30 — 18:30.
Skupina 2: 10.5.2023 18:30 - 20:30
Skupina 3: 11.5.2023 17:00 - 19:00

UPOZORNETE, ZE MUZE BYT PRED SKUPINOVOU DISKUSi KONTAKTOVAN/A S PRIPOMENUTIM
SKUPINOVE DISKUSE:

VYSVETLETE:
ZE SKUPINOVE DISKUSE SE BUDE PORIZOVAT ZVUKOVY A VIDEO ZAZNAM
SKUPINOVA DISKUSE BUDE ZIVE SLEDOVANA A BUDE STREAMOVANA KLIENTUM

Skupinu budou pozorovat clenové projektového tymu, ktery je zodpovédny za provddeéni tohoto vyzkumu v
riznych evropskych méstech zapojenych do tohoto projektu. Nebudou zndt vasi totoZnost a nic, co by vds
mohlo identifikovat, nebude preddno nikomu mimo nasi agenturu.

POZNAMENEIJTE SI UDAJE O UCASTNICI/UCASTNIKOVI

JMENO UCASTNIKA:

TEL.:

EMAIL:

CiSLO DISKUSNi SKUPINY:

DATUM DISKUSNI SKUPINY: CAS:
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GREECE

TENACITY Task 2.5
EpwtnuatoAdylo ZtpatoAoynonc MoAttwy
Mpoogyylon

3 opadikeg oculntnoels Sta Lwaong Ue TOALTEG O€ KEVTIPLKO onpeio, 1,5 wpa n kabepia, 8-10
OUUUETEXOVTEG

MNpodiA opadwv

MapaKaAw oTPATOAOYNOTE TIG OASEG AvAAOyQ LE TNV TTOAN 0O — TOPAKATW.

HAwLakn opada

MoAn 18-30 31-49 50-70
Kupiwcg povor n Kupiwc povor n ue Kupliwcg uovor n ue
UE OUVTPOPO oUVTPOWO LE TaLdLd | oUVTPOPO Ywpic
Xwplic matdia Katw Twv 18 €TV matdld katw twv 18

Katw twv 18 etwv

mou {ouv aTo OTiTL

eTwv mou Jouv aTo

ornitt
Cyprus - Nicosia ABC1 C2DE C2DE
Greece - Athens C2DE ABC1 C2DE
Czech Republic - Prague C2DE ABC1 ABC1
K/O opdda Description
AB Avwtepa Kal peoala SLOKNTIKA OTEAEXN. EMLOTAUOVEC O AVWTEPEG
Bfoelg
c1 EAeyktég, mpoiotapevol, YaAAnAol og xaunA£g SLolkNTIKEG BEoeLg
EAeUBepol eMayyEAUATIES -ETILOTAUOVES
C2 E€elSIKeUEVO XELPWVAKTLKA EMAyYEALATO

“)T=NACITy
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DE Huteldikeuta & avelSikeuta XELPWVOKTIKA ETTAYYEALOTA, AVEPYOL Kall
KOTWTEPOU Babuou emayyEAUATA, VOLKOKUPES
EpwtnuatoAdylo otpatoAdynong
Elwcaywyn
OvopaZopal . Epyadopat yia tnv etatpeia Hellenic Research House. Ale€ayoupe plo €épeuva

mou e€etalel Toug TpoOMouC BeAtiwong Ttng moldtnTag Lwng Kal TG AopAAELNG TWV OVOPWTTWV OTLC
EUPWTAIKEG TIOAELG, L6lwg 600V adopd Tov TPOTo enefepyaciag Twv SeSOUEVWY TWV EMPBATWV-TIOALTWV
amod TG apxEG eMBOANG Tou vopou. MNa auto to £pyo, avalnToUpe ATopd Tou Ba CUUETACYXOUV O€ UL
HLKPN opadIkn oulNTNOoN OXETIKA e auTo To Béua. H oulntnon Ba SiefaxBel og KeVTPLKO oneio otnv
ABrva . Eav deyteite tnv mpookAnor pag va AaPete pépog, Oa Béhape va oag mpoodEpoupe Eva Swpo
aflag 25 eupw yla va oaG EUXAPLOTACOULE YL Th CUUHETOXN 00¢ otn HeALTn. H oulitnon Ba Stapkéoel
ULAHLoN wpa Kot Ba AR oeTe yia To B€pa o pla pkpr opada 8 £wg 10 atopwv Kal Evav epeuvntr mou Ba
ouvtovilel Tn oculntnon. OL epeuvnTEC pag TNPOUV Tov Kwdika SgovtoAoylag tng ESOMAR kat tou ZEAEA
KOl OULLOpdwVOoVTaL LLE TOUG OUVABELG KavoviouoUg tng EE yla tnv mpootacio deSopuévwy Kat To
QIOPPNTO TWV CUUHETEXOVTWY. OTIONTIoTE avadEPETe KATA T SLapKeLa TG culntnong Ba mapapeivel
EUTLOTEUTIKO KOL OVWVUO. AUTO onUalveL OTL To Ovoud oag dev Ba cuvbéetal e onolodnmote dedopévo
Tou Ba UTLAPYEL ATOONKEUEVO OTO CUOTNUA HOG.

EAN ENIOYMEI NA AABEI MEPOZ, SYNEXIZTE. EZHIHZTE OTI MPEMNEI NA KANOYME MPQTA MEPIKEZ
EPQTHZEIZ TA NA AIAMIZTQZOYME EAN MNAHPOYNTAI TA KPITHPIA ZYMMETOXHZ.

Q1 OYNO ANAPAZ 1
I'YNAIKA 2
MH AYAAIKO 3
MPOTIMQ NA MHN ANANTHzQ 4

NAPAKANAQ ZTPATOAOIHZTE ANAPEZ: T'YNAIKEZ QUOTA = MEPIMNMOY 1:1 ANA OMAAA

Q2 EZAIPEZEIZ: Oa pmopoloaTe Vo LOU TIELTE AV EpYATEDTE ) EXETE EPYAOCTEL E0ELC, 1) KATIOLO
AAAO HEANOG TOU VOLKOKUPLOU 0OG, OE KATIOLOV ATtO TOUG MOPOKATW TOUELS;
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Actuvoplia i orolodnmote aAo cwua acdpaleiog yio Tnv emBoAn Tou KAEIZTE
VOLOU I KATA TOU EYKARUATOC

AEpOTOPLKEG ETALPELEG I aigpOSpOULA KAEIZTE
AteBvn i AMAa Alpavia KAEIZTE
TeAwVvelakEG | AAAEG UTINPEDLEG GUVOPLAKOU EAEYXOU KAEIZTE

ITpatiwtikol opyaviopol i Yroupyeio Apuvag i Ynoupyeio Ecwtepikwy | KAEIZTE

AvaAuon 1 enefepyaoia §£60UEVWY TWV TTOALTWYV YLA OKOTIOUG KAEIZTE
€MLBOANC TOU VOUOU 1 0.0PAAELAG

TUTOC, H€CA EVNUEPWONG, CUUTEPIAAUPBOVOUEVWY TWV SLASLKTUAKWY KAEIZTE
MECWV KaL TWV HECTWV KOWWVIKNG SIktuwong 1 Snuociloypadia

MApKETLVYK N EpEUVOA AYOPAS KAEIZTE

EAN AMANTHZEI NAI ZE OMNMOIOAHNOTE ANO TA NMAPANMANQ, EYXAPIZTHZTE KAI KAEIZTE
EAN AMANTHZEI OXI ZE OAA TA MAPANANQ, NMHIAINETE 2THN Q3a

Q3a NPOIMATH IYMMETOXH ZE EPEYNA ATFOPAZ: Exete AABEL TOTE UEPOG OE CUVEVTEUEN I OUASLKN
ouZAtnon;

MIA ANANTHZH

Nau 1- MHIAINETE XTHN 3b

OxL 2 -MHIAINETE 2THN 4

Q3b Note Atav n tedevtaia dopd mou Adpate pEPOG;

MIA ANMANTHZH

Méoa otoug TeAeUTAIOUG 6 LAVEG KAEIZTE

MeploodTePO Mo 6 UAVEG 1

Q4 HAIKIA: Oa pnmopoloa va 060G pwTHoOW OGO ETWV ELOTE;

KATATPAWTE THN AKPIBH HAIKIA KAl ZHMEIQZTE MAPAKATQ
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MIA ANANTHZH

Kdtw twv 18 KAEIZTE
Metagu 18 kat 30 1- (EAET=TE TA QUOTA A THN OMAAA 1)
Metagu 31 kai 49 2 - (EAETZTE TA QUOTATIA THN OMAAA 2)
Metagu 50 kat 70 3 - (EAETZTE TA QUOTATTIA THN OMAAA 3)
Navw amno 70 KAEIZTE

Q5a Exete kavel 8LeBvn eumopkn mtrion toug teAevtaioug 12 HAVeG;

ANMANTHZH
Nalt 1
Oxt KAEIZTE

Q5b  Ikédteote va MPaAyUATOMOLNOETE SLEBVI) EUMOPLKN TITHON TOUG EMOUEVOUC 12 UNVEG;

MIA ANANTHZH

Nalt 1

Oxt KAEIZTE

H g6 MPOZAIOPIZEI tnv KOINQNIKH OMAAA TOY KYPIOY EIZOAHMATIA TOY NOIKOKYPIOY.
EAN EINAI AMAPAITHTO, MPO2APMOZTE TIZ EPQTHZEIZ Q6A-D INA NA KATHIOPIOMNOIHZETE TOYZ

ZYMMETEXONTEZ ABC1 V C2DE KATA THN TYNIKH MPAKTIKH 2TH XQPA ZAZ

Q6a  KOINQNIKH TA=H: Zeite pévog/n oag;

MIA ANANTHZH
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Nat 1 - TMHIAINETE 2THN 6¢

Oxt 2 —MHTAINETE 2THN 6b

IHMEIQZTE M.X. ME OIKOTENEIA/TONEIZ

@OITHTEZ'H ATOMA MOY ZOYN MAZI ME AANAOYZ'H MH ZYITENIKA ATOMA MOY MOIPAZONTAI

TH AIAMONH (M.X. NOZOKOMEZX XE OIKO EYTHPIAZ) OEQPOYNTAI MONOMEAH NOIKOKYPIA

Q6b  Kuplog elcodnuatiag: Molo ival To ATOUO OTO VOLKOKUPLO UE TO HEYOAUTEPO ELCOONUQ;

MIA ANMANTHZH

Eyw 1
AN\OG 2
2HMEIQ2TE

H Q6c¢ KAl d adopd tov kUplo eloodnuatia cuudwva Pe TNV amavtnon nou £xeL o0el otnv Qba

€AV PMEVEL HOVOC Kal oTnv Q6b €dv pével pe AAAOUC OTO VOLKOKUPLO

Q6c O <KYPIOZ EIZOAHMATIAZ > epyaletal auth tnv nepiodo;

MIA ANANTHZH

Nat — pe mAnpn anacyoAnon 1 - NHFAINETE 2THN 6d
(30+ wpeg tnv efdopada)

Nat — pe peptkn anooyoAnon (8- | 2 - MHIAINETE XTHN 6d
29 wpeg TNV eBSopada)

Na — Ayotepeg amd 8 wpeCtnv | 3 - EAN EPTAZETAI ME MEPIKHH MAHPH AMASXOAHSH TOYS
TEAEYTAIOYS 6 MHNES, XPHZIMOMOIHETE TO SYTKEKPIMENO

eBdoupada
EMAITEAMA 1A THN 6d.
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EAN TO ENATTEAMA MOY EZAZKEI AYTH THN MEPIOAO EINAI
ANQTEPO XPHZIMOMNOIHXTE AYTO.

OxL - Avepyocg 4 —AN EINAI ANEPTOZ KAI AAMBANEI KPATIKA EMIAOMATATTIA
AITOTEPO ANO 6 MHNEZ, KATHFOPIOMOIHXITE ZYM®QNA ME
TEAEYTAIA EPTAZIA XTHN 6d.

EAN EINAI ANEPTOZ NMANQ AMO 6 MHNEZ, KATHTOPIOMOIHZTE QZ
E.

OXL - CUVTAELOUYOC 5 - KATHTOPIOMOIHSTE STHN Q6d SYM®QNA ME TO EMAMTEAMA
MPIN TH SYNTAZIOAOTHSH H XE MEPINTQIH NMOY AYTH THN
MEPIOAO EPFAZETAI SE ANQTEPH KATHIOPIA, KATHTOPIOMOIHSTE
TYM®QNA ME AYTHN

Oyt — bortnTAc 6 - EAN ZEI 5E MONOMEAES NOIKOKYPIO OMQ3 NEPITPADETAI
NAPAMANQ, KATHTOPIOMOIHSTE Q3 C1 STHN 6d.

Q6d Moo eival to emayyeApa tou <KYPIOZ EIZOAHMATIAZ>;

ZHMEIQZTE AENTOMEPQZ THN OEZH EPTAZIAZ

KATHTOPIOMNOIHITE SYM®QNA ME TIZ OMAAEZ EMATTEAMATQN XTHN XQPA ZAZ
Q7 MAIAIA: Exete maldld katw Twv 18 etwv nou {ouv oTo omnity;

MIA ANANTHZH

Nat 1

Oxt 2

ZTPATOAOTHZTE ZYMOQNA ME TO MNMPO®IA TON OMAAQN TIA THN MOAH 2AZ

Nemtopépeleg aulnTnoNg
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Huepounvia:

Znueio:

Qpa: H oulntnon Ba Stapkéoel 1,5 wpa amnod Tig : WG TIG :

ENHMEPQZITE TOYZ 2YMMETEXONTEZ OTI ©A TOYZ KAAEZOYME A NA TOYZ YNENOYMIZOYME TO
PANTEBOY MAZ

EZHIHXTE:
MA THN KATATPAQH TOY HXOY
MMA THN ZONTANH ANAMETAAOZH 'H STREAMING

H ouadikn oulntnon Ba napakodovBeital amod UEAN NG ouadag Tou Epyou mou eival umeuuva yla th
Ste€aywyn authic tne Epeuvac otic SLAPOPEG EUPWTTAIKEG TOAELG TTOU CUUUETEXOUV O€ aUTO TO £pyo. Aev Ga
yvwpilouv tnv TautoTnTd 00C Kat otidrnote Ga unopoUoe va oac tautonoljoet Sev Ya uetaBLlBaotel o
KOVEVQLV EKTOC TNC ETAULPELAC LIOC.

ZHMEIQZTE TA XTOIXEIA TOY ZYMMETEXONTA 2YM®QNA ME TIZ 2YNHOEIZ MPAKTIKEZ TH2
ETAIPEIAZ ZAZ

ONOMATEMQNYMO 2YMMETEXONTA:

THAEDQNO OIKIAZ: THAEDQNO EPTAZIAZ:

EMAIL:

APIOMOZ OMAAIKHZ 2YZHTHZHS :

HMEPOMHNIA OMAAIKHZ ZYZHTHZHZ: QPA:
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APPENDIX F. Translations of Discussion Guide
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CYPRUS

TENACITY Task 2.5

0bényodc 2ulntnonc MoAttwyv (90 Aertta)

EIZAFQrH (2 Aentta)

e Juotaoelg Juvroviotplac and Pulse Market Research

e [lapouaciaan tou/twv eknpoownou/wv tou TENACITY rou mapakoAouvdouv tn cuvedpia kat

g€nynon otL SV KATEYOUV OTOLYE(Q TWV CUUUETEXOVTWY TTOU UTTOPEL VOl TOUG TAUTOTTOLGOUV KoL OTL

evlLapEPOVTAL LOVO VO KOUGOUV TIG ATOYELC TOUC. EENyNoTe OTL amoTeAOUV UEPOC ULOC UEAETNG

mtou Slepeuva MoAiteg oe diapopeg moAeic tng EE.

e [lapoudiaon Epsuvac:

O

Jkomog Epeuvac: Autn n €peuva eival HEPOC eVOG TPLETOUC TPOYPAUUATOG TNG Emitponhg
¢ EE mou otoxelel otn peiwon Tou SlacuvoplakoU eyKANUOTOG — CUYKEKPLUEVA
£YKANUATWY IOV oXeTi{ovTal e agpOTIOPLKA TaidLa.

e Eénynon tn¢ mMOAITIKNG EUTTIOTEUTIKOTNTOC:

©]

Inueiwon:

MpotepaldtnTa TNG £PEVVAC €lval n Katavonon Twv anoPewv oag. e OAa ta onueia, Un
Slotdoete va eKOPATETE TNV ELAKPLVI GOG YVWHN.

H Pulse Market Research cuppopdwvetal pe TIg 0dnyieg amopprtou mou nepthapfavovral
oto Kwdika deovtoloyiag tng ESOMAR kat ZEAEAK kaBw¢ Kal LE TOUG TUTILKOUG
KOVOVLIOUOUC tpooTaciog S€5ouévwy. Ta TPOCWTTKA 0OG OTOLXELO TNPOUVTAL LOVO aTtd Th
Pulse Market Research kat gv Ba petaBiBactouv ota péAn tng opadag TENACITY ) og
omotodnmote al\o Tpito pépog. OL ouvelodopEC oag ae auth Tn oculntnon Ba eival
QVWVULEG TOOO 0Th amopayvntodwvnon 600 Kal ota mapadoTéa TNG EPEUVAC.

H cuvebpla Ba Bvteoypadnbet kat Oa anopayvntodwvnOel. H anopayvnrtodwvnon dev
Ba mepAapBaveL To Gvoua f} TO EMWVU O 00G I AANQ TTPOCWTILKA OTOLXELO TTOU eVEEXETAL
va 0dnyrnoouv o€ TauTonoinan oag.

BeBaiwaon 0Tt OA0L Ol CUUUETEXOVTEG EXOUV TTAPAOWOEL TO UTTOYEYPAUUEVA EVTUTTL
ouyKaTAJECTC TOUG.

H cuvebpla Ba Slapkéoel mepimou 90 Aemtd

Katd tn ddpkela Tng ouvedpiag dev mpoPAEneTal cuvayepUoOg UPKAYLAG. EGv XTUTtiosL o
ouvayepUog, Ba XpELOOTEL VOl EKKEVWOOULE TO KTiplo.

Arnopieg

Ol OAHTIEZ MPOZ TON 2YNTONIZTH EM®ANIZONTAI ME KEQAAAIA 2TO MAPAKATQ KEIMENO

1 ZEZTAMA (8 Aentta)

j)  Zntote anod Toug CUUUETEXOVTEC va cuotnBolv:
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o Movo ovopata i Peudwvupa - anopUYETE TA TTANPN OVOUOTO OTNV HOYVNTOGKOMNON ylo
va Staodpalioete 6tL N nxoypdadnon elval avwvupn

o Owoyevelakr Kataotaon — {wvtag Lovog 1 e dAAoug, Tuxov matdld Katw Twy 18 eTwv oto
VOLKOKUPLO

o Note Atav n tedeutaia popd ou tafdéPate pe agpomAdvo ektog tng Kumpou; Molog ftav
0 TIPOOPLOUOG KAl TToLoG 0 AGyoc Tou TtaflbeParte; (.. avauxn, epyacia, aAlo)

2 ENIFNQZH: N'Vwon CUMUETEXOVTWY CXETLKA LLE T TTPOOWTILKA S€§0MEVA TTOU {nTOUVTOL KOt
enefepyalovral, oTav Ta{LEeVOUV AEPOTOPLKWG (25 Aemtad)

OL oto)oL aUTAC TNG EvoTnTac lvat va mpoodlopioel mooa anod ta akoAovda yvwpifouv ot
OUUETEYOVTEG: TL TPOOWITLKA OTOLXE(0t CUAAEYoVTaL OTAV TaéLEEVOUV EPOTTOPLKWC, TIOLA EIVOL TA KEVA
OTIC YVWOELG TOUG, AV EXOUV MAPATTANPOPOPN AN, oo TToU TTAipVoUV TIC TANPOPOPIEC TOUC Kol oV
yvwpifouv n avaugvouy otL Ba evowuatwdoUv ato cUotnua ormoteodnmnote StkAISe¢
aopaleiag/51ao@aAioelc — eLSIKA OYETIKA UE TNV EMEEEPYATIN TWV MPOCWITIKWY TOUC SES0UEVWY — Kal
EQV EYOUV OTTOLEGSONTIOTE AV OUXIEC OXETIKA UE AUTO. AABETE UTTOYN OTL EVOLAPEPOUATTE LUOVO YLa
TPOOoWTTLKA SESOUEVQ, EMOUEVWE EQV avapEpovTal dAAa SeSoUEva amo TOUG CUUUETEXOVTEG, OTTWC
aptduoi cuyvwy eNBatwv 1 aTHUATA YLa ELSIKA YEUUATA, QUTA (VAL EKTOC TOU TTESIOU TNG EPEUVAC KoL
Sev nmpémnetl va StepeuvnFoUv MEPAUTEPW ATTO TOV GUVTOVIOTH).

b) ©a nBeha va okedteite TNV TeAeutaia dpopd mou talldePate agpomopkwe ektdg KUmpou oe
TIPOOPLOKO eVTOC TN Eupwnaikig Evwong. Oa nbela va mdte miow otn oty ToU KAVATE
KpATnon tnv mnon...

IHMEIQIH A SYNTONIZTPIA: EAN O 3YMMETEXONTAZ ANA®DEPEI MTHZH NPOX HB, MAPAKAAQ
OEQPHZTE TO Q> AMNOAEKTO MPOOPIZMO MAZI ME AAAEX XQPEZ THZ EE.

o ApxKa, mou kAeloate tnv mtron; Epguva yia online(application n
website)/tnAedpwvikwe/oe TafSLwTIkO ypadeio/ala kavaAia;

o Tuotolkela Swoate KATA ThV KpATNoN TNG MTong; Kamowa dAAa otoweia; (AYOOPMHTH
ANAQOPA) AIEPEYNHZTE NAHPQZ KAI SHMEIQITE OAA TA STOIXEIA MOY ANAGOEPONTAI
3TO FLIPCHART. SHMEIQZXTE KATA MOZON YMNAPXEI OMO®QNIA'H OXI ANAMEZA XTHN
OMAAATTIA TA ZTOIXEIA NMOY ANAOEPONTAI

k) Twpa 8a nBela va BuunBeite mote kavate check in yla tnv ntrion oag. TL AEMTOPEPELEC 0AG
{ntNBnKav Tots;
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2HMEIQ5H MPOX YYNTONISTPIA: TA ZTOIXEIA NOY ZHTOYNTAI KATA TO CHECK-IN MIMOPEI NA
MEPINAMBANOYN:

- AIABATHPIO'H APIOMOZ AIABATHPIOY ME HMEPOMHNIA AHZHZ KAl XQPA
EKAOZHZ

- TAYTOTHTA'H APIOGMOZ AEATIOY TAYTOTHTAZX

- Katu alho;

onQz KAl 2THN NMPOHITOYMENH EPQTH2H, EZEPEYNHZTE lNA MAHPH ANAKAHZH
KATATPADONTAZ TA ZTOIXEIA NOY ANADEPONTAI 2TO FLIPCHART

ZHMEIQXTE KATA MNOZON YMNAPXEI OMO®QNIA ONQZ MPOHITOYMENQZ.

[) ZogIntBnke omoladnmote GAAN mMAnpodopia oe onolodnmote onpeio m.x. otnv erupifaocn KTA;
MPOZOEZTE ONOIAAHMOTE NEA MAHPO®OPIA XTH AIZTA TOY FLIPCHART

m) ANAQEPOEITE XTA ZTOIXEIA MOY ZHMEIQZATE KAI PQTHZTE:

o Novu (m.x. atopo, aitnon) Sivate autd ta otolela Katd tn SLAPKeLA TNE KPATNONG?

o Novu (m.x. atopo, aitnon) Sivate autd ta otowxeia katd tn Stdpkela tou check-in;
E=ETAZTE lNA NA KATAAABETE MOIOZ MIZTEYOYN Ol ZYMMETEXONTEZ OTI EINAI O
MPQTOZ MAPAAHMTHZ AYTQN TQN ZTOIXEIQN M.x. H AEPOMOPIKH ETAIPEIA, TO
AEPOAPOMIO, KAMOIOZ AAANOZ;

o Moo uneBuvo dtopo f molog opyaviopdc ATav urteuBuvog yia tn TRpnon/ duAagn avtwyv
TWV oTolyelwv?
Ma moéco Kalpd KpAToUV OUTA Ta oTolxela? (m.x. yia tn dtdpkela tng mriong; Katt aAAo;)
MNwc¢ to yvwplilete auto/MNou Bprkate auteg Tig mAnpodopiec? ZHMANTIKO

2HMEIQ>H MPOZ XYNTONISTPIA: BEBAIQOEITE OTI AAMBANOYME AYOOPMHTH

INQZH KAI MPOZAIOPIZTE THN ANOWH THZ NAEIOWHOIAX 2E KAOE EPQTHZH

n) Molog MmoTeVEeTE OTL Elval 0 OKOTIOG TNEG CUAAOYNG TWV OTOLXELWY 0OC KATA TNV KPATNON KAl TO
check in/emiBipaon?

AIEPEYNH3TE TO MO OEQPOYN OTI XPHXIMOMNOIOYNTAI KAI ENEZEPTAZIAZONTAI TA AEAOMENA, AN
XPHZIMOMOIOYNTAI/EME=EPTAZONTAI KAGOAOY.
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KATANOHZTE TI MIZTEYOYN Ol ZYMMETEXONTEZ OTI NMPATMATIKA TINETAI ME TA AEAOMENA TOYz:
ANMOGOHKEYONTAI XTHN AEPOMOPIKH ETAIPEIA/XTO AEPOAPOMIO/AAAH BAXH AEAOMENQN; A NOIO
AOTr0/zKONO KAN; KATATPAWETE XTO FLIPCHART OAOYZ TOYZ AOTOYs.

o)

p)

q)

MA KAGE AOTO NOY AINOYN Ol ZYMMETEXONTEZ MAPAMANQ, PQTHZTE THN OMAAA:

o MMolog/motot eivat o/ot umtebBuvog/oL yia T Xprion Twv MANPodopLWY CAG YLO TO OKOTO
auTO; AV Touve yLa va eAéyéouv TNV Tpouokpartia, To trafficking, unv uneite oe
Aenttouépelec aAda pwrtriote éava noloc ivat untevBuvog

o Nooo amoteAeopatikdc/ol miotelete OtL elval otnv eniteuén autol tou otoxou; Mati; AEte
elvat n aotuvouia, mooo amoteAeouatikn mLOTEVETE OTL eivat, Exouv ikavotnteg i eivat
aélomiotol; Av gival apvnTikol mpoc TNV aoTuvouia mpoonadnoe va KATaAdBeL; av aUTES
oL aVTIANYELG TPOEPXOVTAL ATTO KATL TPOCQATO ) LOTOPLKO, GNUAVTIKO 1] ONAVTO

EZEPEYNHZH INA KATANOHZH TQN ANTIAHWEQN THZ OMAAAZ INA TO MOZO IKANO/EZ KAI
AZIONIZTO/EX ANTINAMBANONTAI TON OPTANIZMO/TIZ APXEZ KAl KAGOPIZMOZ TQON AOTQN
MNOY TO MIZTEYOYN.

MNwg viwBete yU' auTo;
EZEPEYNHZH APNHTIKQN KAI/H OETIKON ANTIAHWEQN

ZHMANTIKO: MHN KAGOAHTHIETE/AQSETE BOHOEIA AAAA KATATPAWETE MONO AYOOPMHTEZ
ANTIAPAZEIZ. EINAI MIOANO Ol ZYMMETEXONTEZ NA MHN ANHZYXOYN YMEPBOAIKA I'l” AYTO
MHN KAGOAHTHZETE/AQIETE BOHOEIA KAGQZ MMOPEI NA TOYZ ENHPEAZEI NA ANAZHTHZOYN
MIOANA ZHTHMATA.

M'vwpilete tuxov SikAideg aodpaleiag/SlacdaAioslc Tou EVEEXETAL VO UTTAPXOUV YLO VO OOC
TipooTateUoouV Katd tn Slapkela ANPng, emefepyaociag kot pUAAENC TWV OTOLXELWY 0OC ATIO TOUG
opyaviopoU¢ autoug; Mmopei va avadépouv to GDPR

AIEPEYNHXTE KATATPADONTAZ AYOOPMHTEX ANHZYXIEX

r)

‘Exete Pagel mOTE TO MWG Ta oTolyela oag Guldooovtal Kol XPNoLLOMoLoUVTaL, € OTIOLOVOHTIOTE
AaA\o topéa tng {wng oag; AIEPEYNHZTE MA NA KATAAABETE AN Ol ZYMMETEXONTEZ EXOYN
PQTHZEI, WAZEI H EXOYN NOTE ANAMIXOEI ME OMOIONAHMNOTE TPOMNO ME KANONEZ
AMOPPHTOY AEAOMENQN KA.

o Tati; / Mati ox;

3 ANTIAPAZEIZ: AVTISpAOELG TWV CUHRUETEXOVIWV OTLG KUPLEG SLatdgelg yia tnv $pUAan ko petadopd
6edopévwv (PNR — Kataotaosig Ovopdtwyv EmpBatwv) (25 Asntad)
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Ot otO)0L QUTN G TNC EVOTNTOC Elval va mPoodLoploTouV oL AVTIOPACELC TWV CUUUETEXOVTWYV 0TO £60C TwWV
SedoUEVWY TWV EMBATWVY TTOU KOLVOTTOLOUVTAL, ATTO TTOLOV, OE TTOLOV KL YLa TTOLOV OKOMO. MOALG ot
OULETEYOVTEC EVNUEPWBOUV OXeTIKD, Ja FEAaue va kataAaBouue eav auTO MPOKAAEL VEEC avnOUXIEC Kal
£av moTevouV 0Tl aUTo Bondd TIC APXEC VO TOUC KPATHOOUV AOPAAE(C.

MEITE: Twpa Ba polpaoctw pall cag kamoleg mAnpodopileg oxeTIKA He pia odnyia tng EE mou puBuilel mwg
ta dedopéva agpomoplkwy emiBatwy — mou avadépovrtal wg Asdousva PNR (Passenger Name Records) —
xpnotuormrotouvral.

AIABAZTE THN KAPTA NMPOBOAHZ 1

KAPTA NPOBOAHZ 1

Ta AeSopéva PNR elvat mAnpodopieg mou culAéyovtal amd aepOTOpPLKEG eTALPELEC KaL AAAOUC
dopeic mapoxng unnpPecLwy EMIPBATWY WG LEPOC TNG OUVNBOUG ETILXELPNUATLKAC TOUG
Spaotnplotntag Kot mepAapBavouv mAnpodopieg TOU AMALTOUVTAL YLIA TNV OAOKANPWON Kol
Vv enefepyaocia plag kpAtnong.

Auta pmnopei va meplAapBavouv otolyeia onwg:

®  nUEPOMNVIEG KOl SPOOAOYLO TatLSLoU

e gTolXEla eloLTnplwy

e grTolxela emikowwviag omwe dtevBuvon kal aplOpog TNAEPwvou
o TALSLWTIKOG TPAKTOPOC

e oTolxela MANPpWUNAG

e aplBuog B€ong kol oTolyela amookeL WV

k) Mwgoag daivetal auto; YAPXEL KATL TTOU 00 IPOKOAEL EKTTANEN;
[)  Ymapyetl katimou Sev mepiuévate? AIEPEYNHITE ANTIAPAZEIZ

MEITE: Twpa Ba cag Swow meploocotepes mAnpodopieg yia ta AsSopéva PNR.
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AIABAZTE THN KAPTA NMPOBOAHZ 2

KAPTA NMPOBOAHZ 2

Ta AeSopéva PNR xpnotpomnotoUvtal amo TiG apxeg EMBOANG TOU VOUOU Kol AAAEG SNUOCLEG APXES
HE OKOTIO TNV MPOANYN, TOV EVIOTLOWMO, TN Slepelivnon Kal T Slwén TPOUOKPATLKWY ASIKNUATWY
1 coBapwV EyKANUATWY KAl TNV TTPOOTACLA TwV {WTIKWV CUUDEPOVTWY TWV ATOUWV. AUTo
onuaivel mpootacia atopwv mou Kvduvelouv 1 evééxetal va Slatpgxouv Kivduvo Bavartou n
coBapou tpaupatiopol f/Kat armd onUAVTLKEG amelNeC yia T dnuodota uyeia.

m) Moleg eivat ol ok€PeLg oag yio to Opa; EMITPEWTE THN AYOOPMHTH ANANTHZH

n) EKTOC amo ta TPOUOKPATIKA adIKUOTA, O Ttolot GAAQ €161 EYKANUATWY TILOTEVETE OTL UMOPEL va
xpnotuormotnBei n cuAloyr 6edopuévwy PNR? (m.y. trafficking- unv Bondnoete)

MEITE: Twpa €xw MePLOCOTEPEG OXETIKEG TANPOdopies va oag Selfw:
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AIABAZTE THN KAPTA NMPOBOAHZ 3

KAPTA NPOBOAHZ 3

Ta dedopéva PNR pmopouv va xpnotponotnBolv amo TG apxEG yla EAEyXoug aohAAeLag Kot
ouUVOPLAOKOUC eAEyXOUG. AUTEG oL Sladikaoieg pnopel va SteukoAuvBoUv Kal va mpaypotonoln8olv
TOXUTEPA UE TNV NAEKTPOVIKN eTteéepyaoia kat afloAoynaon Kvduvou twv dedopévwy PNR mpwv amnod tnv
adLen (N v avaxwpnon) Twv emPatwv.

Ta 8edopéva PNR tnpouvtal and tn Movada Ztolxeiwv EmBatwv (MZE/ PIU), nAadn to apuddlo
Mpadeio, 6mwg opilel o Nopog, ou sivat appodio yia tn Aqln, enetepyacia kal petadopd dedouévwy
PNR oe dAAeg apyEg.

Ma okomoug mpoAnyng, avixveuonc kat SLepelvNoNG TPOUOKPATIKWY ASIKNUATWY Kol coBapwv
gyKAnuatwy, n MZE unopel va Stapipalel dedopéva oe:

e Kkamota AAAn apuddia apyn tg Kumpou

e Oc mapopola apxn enBoAng Tou vopou eviodg tng E.E

e otnv Europol (Opyaviopdc tng Eupwnaikng Evwong yla tn Zuvepyaoia yia tnv EmBoAn tou
Nopou) 1) otnv Eurojust (Opyaviopog tng Eupwnaikig Evwong yia tn Zuvepyaoia yla tnv Mowikn
Awkatoouvn)

e (ot kamola apuddia apyn ektog EE

a) MNMwgoag daivetat auto; EMNITPEWETE THN AYOOPMHTH ANANTHZH MNA THN KATATPA®H
MAEONEKTHMATQN, KINHTPQN NA ENAIAOEPOOYN/NA AQ>OYN AEAOMENAH TYXON
EMMOAIA/ANHZYXIES

= [lowa elval Ta BETIKA KAl TTOLOL T 0PVNTIKA?

= Qa Aéyate OTL AUTO EMNPEALEL TN OTACHN OOG ATIEVAVTL OTNV TTAPOXH| TWV TPOCWTILKWY
coc Sedopévwy otav TatldeVEeTe e omolovSNToTe TPOMo; Nwg;

= MATWG N yvwon autwyv Twv mAnpodoplwv cag dnuovupynoe epwtrostc? KATATPAQH
O2ON ANAOEPOGOYN

= MAMWG N yVWon autwv Twv mTAnpodoplwv cag SnLoUpynoe OMOLECSATIOTE OVNOUXLEC;
KATATPA®H OXQN ANADEPOOYN

B) Tvwpllovtag autd mou E€poupe Twpa, UTIAPXEL KATIOL GAAN TTANpodopia OXETIKA e Ta dedopéva
PNR mtou Ba BéAate va sixarte;

y) Oa Aéyate OTL N yVWon auth eMnpealel To MWE aloBAaveote yla TV aodpaAela Tou eautol oag Kot
TWV ayamnnUeVWY o0 MPoowrnwv; Me Tolo Tpono;
MNAHPH AIEPEYNHZH KAI T1A OETIKEZ KAl APNHTIKEZ EMIPPOEZ

8) Mwc awoBaveote yla tn MIE (Movada Xtolxeiwv EmBatwyv) mou avikel otnv EBvikr) ACTUVOULKA
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AOvapun va eivat umevBuvn yla tn dtatripnon Kat tnv kowvn xprion dedopévwy PNR;
AIEPEYNHZH TA ANTIAHWEIZ KAl ONOIAAHMNOTE ANHZYXIA. AN ANAQEPONTAI ANHZYXIEX

KAGOPIZTE ANTIAHWEIZ ZXETIKA ME THN IKANOTHTA KAI AZIONIZTIA KAGQ2 KAI THN
AITIOAOTHZH

g€) ANAOOPA ITO FLIPCHART AMNO a) mopamavw: IKEMTOUEVOL AUTEG TIG EPWTNAOELS KAL TLC AVNOUXIES,
TL Ba prmopouoav va KAVOUV oL apXEC YLa Vo oG KaBnouxaoouy;
MPOZAIOPIZTE TIZ KYPIEZ NAHPO®MOPIEZ KAl ANATKEX APAYHX MOY ANAQEPONTAI ANO THN

OMAAA

ot) Nolog lvat o KAAUTEPOG TPOTIOG IO VA oag KowvomolnBouv autég ol mAnpodopieg; KAOOPIZTE TA
TPIA KYPIA KANAAIA (.. otnv ApyAia €xouv uikpéc mvakidec f QRL codes- unv Bondnoete)

Av Tuxov avapépouv karoto application (6ev unapyet) pwta ovouacia kat nwc da ndeAav va
Xpnotuoroleitatl oxetTika e to PNR.

4 ENIKOINQNIA: I'vwon TwV ENiCNUWV EMLKOVWVLWV CXETLKA ME TNV Kowvr Xprion PNR Kot tTnv avtAnmer

anoteAscpatikotnta (20 Aertd)

OL 0TO)X0L AUTHC TNG EVOTNTOC Elval va KFopioouv eV oL CUULETEXOVTEC YVwpilouv: emtionueq SIAFECIUES

nAnpopopiec oxetika ue dedoueva PNR kat yia tov Tpomo unoBoArn¢ epwtnudtwy f mopanovwy. Oo

UE€Aae va KaTtavorooULE EAV AQUTO QVTAIOKPIVETAL TANPWG OTIC AVAYKEG TOUG OE TIANPOQOPNGC KAL TL

aAdo Ga urmopoUoe va piveL yLa va TOUG EVNUEPWOEL KAL VI TOUC KaeBnouxdoel (dnAadn va kaAUet tooo Tig

0pBOAOYIKEC Kol CUVALOTNUATIKEG TOUG QVAYKEG).

a) Tvwpilete onoladnmote dnuoota dtabeoiun mAnpodopia oxetikd pe to Sedopéva PNR;

B)

v)

6)

€)

Edv BéAete va pabete yla ta Sedopéva PNR kot mwg oog emnpedlel wg moAitn, mol Ba Payvarte;
ENTOMIZTE OAA TA KANAAIA MOY ANAOEPONTAI - T1A MAPAAEITMA TO TPA®EIO ENITPONOY
MPOZTAZIAZ MPOZQMIKQON AEAOMENQN

MéxplL onuepa, oL TAnpodopieg nou gival SLabEoipeg oto koo gival péow avalntnong tng EBvikng
NopoBeoiag mou eival Stabéoiun oto Stadiktuo.
e Eival katiL mou Ba okedptocacTav va XpnoLLOTOLCETE;

e 1600 eUKoAO TiLOTEVETE OTL Ba TV va To Bpelts;

EGv ol TomikEg apxeC Spopoloyoloav KATL ELSIKA yLa TNV EVNHEPWON TWV TIOALTWY CXETIKA UE TaA
6ebopéva PNR, mwg Ba Tav auto;

AIEPEYNHZTE EKTENQZ A NA KATAAABETE AN ©A HOEAAN IZTOZEAIAA, AIAOHMIZTIKH KAMMANIA,
ANAPTHZEIZ ZTA KOINQNIKA MEZA KA.

Moteg mAnpodopieg Ba £mpemne va neplhapBAavouy mou Ba ATav OXETIKEG Le £0AG; KATL AAAO;

o1) Katw amo noleg ouvOnkeg pavraleote OtL Ba epyocaotav o€ enadrn Ue To ypadeio Emtpomnou
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MNpoowrikwv Asdopevwy 1 AAAEC apxEG Ttou avadEparte; TL Ba eMSLWKATE Ao AUTH TV ENadn;
MPOZAIOPIZTE 2KOMO ENA®HZ KAl ENIGYMHTO ANOTEAEZMA

5 OYAAZH AEAOMENQN PNR: Kavoviopoi npootaociog dedopévwy kat puAagn dedopuévwv PNR (5
Aemtta)

OL 0TOXOL QUTIC TNG EVOTNTAG EIVAL VA EVIUEPWOEL TOUC OUUUETEXOVTEG OXETIKA LUE TIC SLATAEELG TTOU
apopouv t diatnpnon kot euAaén dedouévwyv PNR kal va kataypdel Ti¢ avtiOpAoELC 1) TIC AVNOUXIEC
T0UG

Oa nbeha va oag deifw pia tedeutaia kapta mpoPoAng mou pAdel yio tnv puAagn Scdopévwv PNR:

AEIZETE THN KAPTA NMPOBOAHZ 5

KAPTA NMPOBOAHZ 5

e Ta dedopéva PNR Statnpouvtal and tn Movada Ztoxeiwv EmBatwv (MZE) tng Kumpou

e Ta dedopéva PNR mpémel va kputttoypadpnBolv/anotautonolnBolv (Vo KOTacToUV UN-avoyvwola)
LETA OO 6 UAVEG

e Ta dsdopéva PNR propouv va anokpurttoypadnBolv/enava-tautonotnBouv ek véou Hdvo uo
QUOTNPEG MPOUTIOBECELG

e Ta dedopéva PNR Sev mpémel va dLatnpouvTal yla mepLocdTePO amod 5 xpovia

e H MZE Slabétel £vav Sloplopévo uneBuvo npootaciog Sedopévwy, umevBuvo yla tnv
napakoAouBnon kat tnv ebappoyn SKAbwv acdaielag/Staodpalicewv oxeTikd Le TV enefepyaacia
S6ebopévwv PNR Kat o omolog propet va mapanéudel Tuxov pun cuppopdwon otnv appddia apxn (n
Kumpoc Bpioketat otn dtadikaoia kadopiouou)

a) Nwg oag daivetal auto;

B) Ymapxouv omoleaSAMOTE OVNOUXIEC;

y) Mo6oo olyoupol VIWBETE yla TNV LKAVOTNTA TWV apXwV Kot Thv Stoxeiplon twv dedopévwy oag?

6) 'Exete kapia avnouyia oxetikd pe auto; AIEPEYNHITE MNA NA NMPOZAIOPIZETE TA ENINEAA ZITOYPIAY
KAI EMMIZTOZYNHZ ZTIZ APXEZ — AIEPEYNHZTE T'NA AEMTOMEPEIEZ KAl AOTOYZ ANTIAHWEQN.

6 ZYMMNEPAIMATA (2 Aerttdl)

O 0TOX0L QUTHC TNE EVOTNTOC EIVAL VA KATOYPOQEL N CUVAIVEDN TNG TAELOYNPIOC GYETIKA LIE TO TTOLEC
nAnpopopiec Ga ndedav va touc kotvortotnBoUv ot moAitec oxetikd pe ta PNR, mota kavaAia da ritav ta
kataAAnAotepa, moteg avnouyiec Ja EMPENE va AVTIUETWITLOTOUV

a) Téhog, AapBavovtag umtoPn autd mou yvwpllete twpa, Tt Ba Aéyate oTig apxEG 6oov adopad T Xprnon
Tou tagldLwTikoL oag PNR oto péAdoy;

B) Yrapxetl katL dAAo mou Ba BEAate va mpooBECETE;

ZHMANTIKO: ®QTOTPA®IEZ - ANADEPETE TH AHWH OQTOIPA®IQN, MNA NA AEIZOYME THN EPEYNA
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2THN OMAAA TENACITY KAI THN ENITPOMH THZ EE. EAN EINAI ANAPAITHTO, NMAPAKAAQ BFAATE TH
DOOQTOINPA®IA ME TH 2YMMETOXH MPOX THN KAMEPA KAI TOYZ 2YMMETEXONTEZ ME THN NMAATH ZTHN
KAMEPA.

ZHTHXTE 2E 1 2YMMETEXONTA NA MEINEI 2E META TH 2YNEAPIA TTA THN EPQTHZH BINTEO.

EYXAPIZTIEX KAl KAEIZIMO
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EPQTHZH BINTEO
Zntrote anod évav CUUHETEXOVTA VO TTOPOUELVEL yia éva Bivteo KALT epimou 20 SeuTEPOAEMTWVY.

I6avika, Ba pémeL va elval £vag GUUETEXOVTAC TTOU TILOTEVETE OTL AVILMTPOOWTEVEL TNV Amodn TG
mAsloPnoiog kat unmopel va SLATUTIWOEL AUTH TN YVWN HE EUKOALQL.

E€nynote ot

e O AOyOC IOV YIVETAL OUTO Elval yLa VoL AKOUOTEL N pwvr) TwWV MOALTWV

e AuTO sival onuavtiko kabwg pépog tou TENACITY amoteAeitol amno npoypapOTIOTEG TEXVoAoylag
Kall opyavLopoU¢ eTLBOARG TOU VOLOU TTou TIPETIEL val yvwpilouy TL xpetalovtal oL moAiteg Kabwg
avamntuooouv T AUGn Toug yLa Th xpron PNR yLa TNV KOTOMOAEUNGCN TN TPOUOKPATLAG KAl TOU
EYKANLATOG

e To Bivteo Ba xpnotpormnotnBei povo ecwtepika otnv opdda TENACITy. Asv Ba kowvomolnBei
Sladlktuakd o Kapia mAatdpopua oute Ba petadepbel oe Tpito pEpog ektdg Tou TENACITY Kat Ba
Slaypadel petd tn xpron.

o [leite OTOUG CUUUETEXOVTEG TIOLA EIVAL N EPWTNON €K TWV TIPOTEPWV KAl abrioTe TOV Vo oKEDTEL TL
Ba nbeAe va el

e Edv slval amapaitnTo, MOPaKLVAOTE TOUG e LOEEC TTOU £xOUV avadEpeL oL idlot i} AAAOL KOTA TN
Slapkela TnG ocuvedplag m.x. moleg mAnpodopieg Ba nBehav va £xouv, onolecdnmote avnouxieg Ba
nOeAav va avTILETWTILOTOUY, TL Ba Toug BonBoloe Vo CUVEPYOGTOUV KAL VO EUTILOTEUTOUV TLG
evlLapePOUEVEC APYEC.

e  MOA AaBeTe T ouykatdBeor Toug, pubuloTe TNV KAPEPO TOU KvnNToU aag TNAsdpwvou, EeklvioTe
TV eyypacdn LLE TNV KAUEPA OTPAUEVN TIPOC TOV OUUUETEXOVTO O pla peoaia AP n (amo tn yéon
Kol VW) Kol elte:

Thank you for accepting to give us your opinion on camera. Our question to you is: Is there anything the
authorities could do you make sure you are fully confident in how your PNR data is being used?

Emutpéte oTOV CUUUETEYOVTA VO LANCEL YL Tiepimou 20 SeUTepOAenT

EYXAPIZTIES KAl KAEIZIMO
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CZECH REPUBLIC

TENACITY SKUPINOVE DISKUSE

Pruvodce diskusi s ob¢any (90 min)

UVOD (2 minuty)

Predstaveni moderdtora a Psyma Praha s.r.o.
Predstavte zdstupce/zdstupce TENACITY, ktery/kteri sleduji zasedadni, a vysvétlete, Ze

nemaji Zadné udaje o ucastnicich, které by je mohly identifikovat, a Ze maji zdjem pouze

vyslechnout jejich ndzory. Vysvétlete, Ze jsou soucdsti studie, kterd zkoumd obcany v Fadé
mést EU.
e Predstavte vyzkum:

o

Rozsah studie: Tento vyzkum je soucasti tfiletého projektu Evropské komise
zaméreného na snizeni preshranic¢ni kriminality, konkrétné trestnych ¢ind, které se
tykaji letecké dopravy.

e Vysvétlete normy divérnosti:

©)

o

Prioritou vyzkumu je porozumét vasim nazortim. Ve vSech bodech prosim nevahejte
vyjadfit upfimny nazor.

Psyma Praha dodrZuje zdsady ochrany osobnich udajd uvedené v kodexu chovani
ESOMAR a standardni predpisy o ochrané udaji. Vase osobni Udaje uchovava pouze
Psyma Praha a nebudou predany ¢leniim tymu TENACITY ani Zadné jiné treti strané.
Vase prispévky do této diskuse budou pfi pfepisu i pfi podavani zprav o vyzkumu
anonymizovany.

Zasedani bude zvukové zaznamenano a prepsano. Pfepis nebude obsahovat vase
jméno ani pfijmeni ani Zadné jiné osobni Udaje, které by vas mohly identifikovat.
Ujistéte se, Ze vsichni ucastnici odevzdali podepsané formuldre souhlasu.

Sezeni bude trvat pfiblizné 90 minut

Béhem zasedani se nepredpoklada pozarni poplach. Pokud se alarm spusti, budeme
muset budovu evakuovat.

Néjaké dotazy?

POZNAMKA: POKYNY PRO MODERATORA JSOU UVEDENY VELKYMI PISMENY V NASLEDUJICIM

TEXTU

1 Zahrati (8 minut)

s) Pozadejte ucastniky, aby se predstavili:

o

Pouze krestni jména nebo prezdivky - prosime, neuvadéjte na nahrdvce celd jména,
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aby byla zajisténa anonymita nahravky.

o Rodinna situace - Zijete sami nebo s jinymi osobami, jsou v domdcnosti déti mladsi
18 let?

o Kdy jste naposledy letéli mimo CR? Kam jste letél/a a jaky byl dGvod cesty? (nap¥.
volny ¢as, sluzebni cesta, jiné).

2 INFORMOVANOST: Znalost ucastnikti o osobnich tdajich, které jsou poZadovany a
zpracovavany pri cestovani letadlem (25 min)

Cilem této Cdsti je zjistit, kolik ucastnici védi o tom, jaké osobni udaje jsou shromaZdovdny pfi jejich
cestovani letadlem, jaké jsou mezery v jejich znalostech, zda maji néjaké mylné informace, odkud
ziskdvaji informace a zda si jsou védomi nebo olekdvaji, Ze do systému budou zabudovdna néjaka
ochrannd opatreni, zejména pokud jde o zpracovani jejich osobnich udaji, a zda maji v této
souvislosti néjaké obavy. Vezméte prosim na védomi, Ze nds zajimaji pouze osobni udaje, takze
pokud ucastnici uvedou néjaké dalsi udaje, jako jsou Cisla vérnostnich letenek nebo specidlni
poZadavky na stravovdni, jsou mimo rozsah vyzkumu a moderdtor je nebude ddle zkoumat.

c) Rad bych, abyste si vzpomnéli, kdy jste naposledy letéli mimo <Krajinu> do destinace v
Evropské unii. Vzpomerite si na dobu, kdy jste si let rezervovali...

POZNAMKA PRO TAZATELE: POKUD UCASTNIK UVEDE LET DO VELKE BRITANIE, POVAZUJTE JI
ZA zPUSOBILOU DESTINACI SPOLU S DALSIMI ZEMEMI EU.

o Zaprvé, kde jste si rezervovali let? Zjistéte, zda byla provedena online/po telefonu/v
cestovni kanceldri/jinymi zplsoby.

o Jaké udaje jste uvedli pfi rezervaci letu? Néjaké dalsi? PROVEDTE UPLNOU SONDAZ
A VSECHNY UVEDENE UDAJE UVEDTE NA TABULI/FLIPCHARTU. ZAZNAMENEJTE
SHODU CI NESHODU VE SKUPINE U ZMINENYCH DETAILU.
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POZNAMKA PRO MODERATORA: PRI REZERVACI MOHOU BYT
POZADOVANY NASLEDUJICI UDAJE:

- TITUL
- JMENO A PRIJMENI

- TELEFONNI CiSLO

- EMAILOVA ADRESA

- CiSLO VERNOSTNIHO PROGRAMU

- SPECIALNi POZADAVKY

t) Nynisi vzpomerite, jak jste se odbavovali na svij let. Na jaké udaje jste byli tehdy

dotazovani?
POZNAMKA PRO MODERATORA: PODROBNOSTI DOTAZOVANE PRI REGISTRACI MOHOU

ZAHRNOVAT:

- CiSLO PASU NEBO CESTOVNIHO PASU S DATEM PLATNOSTI A ZEMi VYDANI.
- OBCANSKY PRUKAZ NEBO CiSLO OBCANSKEHO PRUKAZU

STEJNE JAKO V PREDCHOZI OTAZCE SE DOVYPTEJTE, ZDA S| RESPONDENTI PLNE
VZPOMINAJI NA UDAJE UVEDENE NA TABULI/FLIPCHARTU.

ZAZNAMENAT ZDA JE KONSENZUS NEBO NENI STEJNE JAKO DRIVE.

u) Bylijste nékdy pozadani o néjaké dalsi informace, napf. pfi nastupu apod.?
DOPLNIT NOVE INFORMACE DO SEZNAMU NA TABULI/FLIPCHARTU.

v) PODIVEJTE SE NA UVEDENE UDAJE A ZEPTEJTE SE:

o Komu nebo jaké organizaci jste tyto Udaje pfi rezervaci poskytli?

o Komu nebo jaké organizaci jste tyto Udaje poskytli ve fazi odbaveni? SONDOVAT,
KDO JE PODLE UCASTNIKU PRVNIM PRIJEMCEM TECHTO UDAJU, NAPR. LETECKA
SPOLECNOST, LETISTE, NEKDO JINY?
Kdo nebo jakd organizace byla odpovédnd za uchovavani téchto udaja?
Jak dlouho tyto udaje uchovavaji?
Jak to vite/kde jste tuto informaci ziskali?

POZNAMKA PRO MODERATORA: ZAJISTETE, ABYCHOM ZiSKALI SPONTANNi POVEDOMI A
URCILI VETSINOVY NAZOR NA KAZDOU OTAZKU.
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w) Jaky je podle vas ucel shromazdovani vasich Udajl pti rezervaci a odbaveni/nastupu?

y)

z)

SONDOVAT, JAK JSOU DATA POUZIVANA A ZPRACOVAVANA, POKUD VUBEC.

POROZUMET TOMU, CO SI UCASTNICI MYSLI, ZE SE S JEJICH UDAJI SKUTECNE DEJE:
JSOU ULOZENY V DATABAZI LETECKE SPOLECNOSTI, LETISTE NEBO JINE DATABAZI? Z
JAKEHO DUVODU/UCELU ATD.? VSECHNY UVEDENE DUVODY ZAZNAMENEJTE NA
FLIPCHART.

NA KAZDY DUVOD, KTERY UCASTNICI UVEDOU V bodé e) vy3e, se zeptejte skupiny:
o Kdo je zodpovédny za poufziti vasich informaci k tomuto ucelu?
o Jak efektivni jsou podle vas pfi pInéni tohoto cile? Pro¢?

SONDOVAT, JAK SKUPINA VNIMA KOMPETENTNOST A DUVERYHODNOST
ORGANIZACE/ORGANU, A ZJISTIT DUVODY, PROC TOMU TAK JE.

Co si o tom myslite?

ZJISTOVANI NEGATIVNICH A/NEBO POZITIVNICH VIEMU

DULEZITE: NENABADEJTE, ALE ZACHYTTE POUZE SPONTANNI{ REAKCE. JE MOZNE, ZE SE
UCASTNICI PRILIS NEZAJIMAJI, PROTO JE NENABADEJTE, PROTOZE BY JE TO MOHLO
OVLIVNIT PRI HLEDANI MOZNYCH PROBLEMU.

Jste si védomi vSech ochrannych opatfeni, kterd mohou byt zavedena na vasi ochranu, kdyz
tyto organizace pfijimaji, zpracovavaji a uchovavaji vase udaje?

SONDA, KTERA ZACHYCUJE NEVYRCENE OBAVY.

aa) Zjistovali jste nékdy, jak jsou vase udaje uchovavany a pouzivany v jakékoli jiné oblasti

Zivota? SONDA S CILEM ZJISTIT, ZDA SE UCASTNICI DOTAZOVALI, ZJISTOVALI NEBO SE
NEJAKYM ZPUSOBEM ZABYVALI PRAVIDLY OCHRANY OSOBNICH UDAJU ATD.
o Pro¢?/Proéne?
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3 REAKCE: Reakce ucastnikl na hlavni ustanoveni o ukladani a pfedavani udaja PNR (25 minut

Cilem tohoto oddilu je zjistit reakce ucastniki na to, jaky typ udaju o cestujicich je sdilen, kym, s
kym a za jakym ucelem. Jakmile budou ucastnici o téchto skutecnostech informovdani, radi bychom
zjistili, zda to v nich vyvoldvad néjaké nové obavy a zda se domnivaji, Ze to pomdhd orgdnum zajistit
jejich bezpecnost.

REKNETE: Nyni se s vdmi podélim o nékolik informaci o smérnici EU, kterd upravuje zpdsob
pouzivani udaju o cestujicich v letecké dopravé, které se oznacuji jako jmenna evidence cestujicich
(PNR).

PRECTENI KARTY 1

KARTA 1

Udaje jmenné evidence cestujicich (PNR) jsou informace shromaZdované leteckymi
spolecnostmi a dalSimi provozovateli sluzeb pro cestujici v ramci jejich béZzné Cinnosti a
zahrnuji informace potrebné k dokonceni a zpracovani rezervace.

To mUZe zahrnovat informace, jako jsou:

e data cesty a cestovni plan

e informace o letence

o kontaktni Udaje, jako je adresa a telefonni Cislo.
e Prodejce letenek

¢ informace o platbé

e C(islo sedadla a informace o zavazadlech

o) Jak na to reagujete?
p) Je tu néco, co jste necekali? PROZKOUMEJTE REAKCE

REKNETE: Nyni vdm poskytnu dal$i informace o PNR.
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PRECTENI KARTY 2

KARTA 2

Udaje PNR poufZivaji organy &inné v trestnim fizeni a dali organy vefejné
moci pro ucely prevence, odhalovani, vySetrovani a stihani teroristickych
trestnych ¢inl nebo zdvainé trestné ¢innosti a pro ochranu Zivotné
dilezitych zdjmU osob. To znamena ochranu osob, které jsou nebo mohou
byt ohrozeny smrti nebo vaznym zranénim a/nebo pred zdvaznym
ohrozenim verejného zdravi.

q) Co siotom myslite? UMOZNIT SPONTANNI REAKCI
r) Proti jakym dalSim druh(m trestné ¢innosti kromé teroristickych trestnych ¢int Ize podle
vas shromazdovani udajli jmenné evidence cestujicich pouzit?

REKNETE: Nyni vdm o tom mohu ukdzat dal3i informace:

PRECTENI KARTY 3

KARTA 3

Udaje PNR mohou byt pouZity organy pro bezpeénostni a hrani¢ni kontroly. Ty mohou byt
usnadnény a provadény rychleji diky elektronickému zpracovani idaji PNR a posouzeni rizik
v predstihu pred prijezdem (nebo odjezdem) cestuijicich.

Udaje PNR uchovava utvar pro informace o cestujicich (PIU), co? je pfisludny Gfad, ktery je
podle zdkona povéren pfijimanim, zpracovanim a preddvanim udajl PNR jinym organam.

Za ucelem prevence, odhalovani a vySetiovani teroristickych trestnych ¢inl a zavaziné
trestné ¢innosti maze PIU predavat udaje:

o pfislunému organu Ceské Republiky
e podobnému organu pro prosazovani prava v ramci EU

o Europol (Agenture Evropské unie pro spolupraci v oblasti prosazovani prava) nebo
Eurojust (Agentute Evropské unie pro spolupraci v oblasti trestniho soudnictvi).

e prisluSnému organ mimo EU.

Veskeré predavani PNR musi byt provadéno na zdkladé radné odlivodnéné, nezbytné a
pfimérené zadosti o informace tykajici se konkrétniho pripadu.
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s) Jak na to reagujete?
UMOZNIT SPONTANNI REAKCI, KTERA ZACHYTI POZITIVA, PODNETY K

ZAPOJENI/POSKYTNUTI UDAJU NEBO PREKAZKY/OBAVY.

= Jaka jsou pozitiva? Negativa?

= Rekli byste, 7e to néjak ovliviiuje vas postoj k poskytovani osobnich udajd pfi
cestovani? Jak?

= Vyvolalo to néjaké otazky? ZAZNAMENEJTE NA FLIPCHART

» Vyvolalo to néjaké obavy? ZAZNAMENEJTE NA FLIPCHART

t) Kdyz vime, co nyni vime, je jeSté néjaka dalsi informace tykajici se PNR, kterou byste chtéli
mit?

u) Rekli byste, 7e toto védomi ma vliv na to, jak vnimate bezpeénost svou a svych blizkych?
Jakym zplGsobem?
PLNE ZKOUMAT POZITIVNI I NEGATIVNI VLIVY.

v) Co si myslite o tom, Ze za uchovavani a sdileni tdaj PNR je zodpovédné oddéleni informaci
o cestujicich (PIU), které je soucasti narodnich policejnich sil?
ZJISTIT, CO SI MYSLI A JAKE MA OBAVY. POKUD JSOU ZMINENY OBAVY, ZJISTETE, JAK
VNIMATE KOMPETENCI A DUVERYHODNOST, A UVEDTE DUVODY.

w) ODKAZ NA FLIPCHART Z bodu e) vyse: Co by mohly Urady udélat, aby vas uklidnily, kdyz se
zamyslite nad témito otazkami a obavami?
URCIT HLAVNI INFORMACNI A AKCNI POTREBY CELE SKUPINY.

x) Jaky je nejlepsi zpGsob, jak vam tyto informace sdélit? URCETE TRI NEJVYZNAMNEJS|
KANALY

wve

4 KOMUNIKACE: Povédomi o oficialni komunikaci o sdileni PNR a vhimana ucinnost (20 minut)

Cilem tohoto oddilu je zjistit, zda jsou ucastnici informovdni o oficidlnich informacich o udajich PNR,
které maji k dispozici, a o tom, jak poddvat dotazy nebo stiznosti. Radi bychom zjistili, zda tyto
informace plné odpovidaji jejich informacnim potfebdm a co by bylo mozné udélat vice pro jejich
informovdni a ujisténi (tj. uspokojeni raciondlnich i emociondlnich potreb).

REKNETE: Nyni bych vam rad ukdzala, jaké informace mate v soucasné dobé k dispozici o tématu, o
kterém jsme hovofili.
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CESKA REPUBLIKA PREJDETE ONLINE NA WEBOVE STRANKY NA UVEDENYCH ODKAZECH A
PREJDETE NA STRANU 8 TOHOTO PRUVODCE.

PRO PRAZSKE (CZ) DISKUSNI SKUPINY
ZOBRAZIT WEBOVE STRANKY NA ADRESE:

https://www.policie.cz/clanek/kopie-terorismus.aspx?q=Y2hudW09NA%3D%3D

https://www.policie.cz/docDetail.aspx?docid=22449740&docType=ART&chnum=1

J e

PROJDETE KAZDY ODKAZ ZVLAST A DOPREJTE UCASTNIKUM URCITY CAS NA PROHLEDANI
INFORMACI.

h) Védéli jste o téchto webovych strankach?

i) Poskytuji vdm potrebné informace?

j) Jetovice informaci, nez jste o¢ekdvali?

k) Chybi néco? Co?

[) Kdybyste méli po precteni téchto stranek néjaké otazky, kde byste hledali odpovédi?

Jednou z véci, o kterych se zde dozvite, je, Ze:

PRECTENI KARTY 4

KARTA 4

Obcané se mohou na narodni jednotku obracet prostrednictvim jeji oficialni e-
mailové adresy (piucz@pcr.cz) nebo prostiednictvim policejnich
mluvci/tiskovych oddéleni vsech krajskych policejnich feditelstvi

(https://www.policie.cz/ekomunikace.aspx).

m) Co si o tom myslite? VyuZili byste tyto kandly vy osobné?
e Proc¢? Pro¢ ne?

e Chtéli byste to radéji udélat prostrednictvim jinych kanal(? Kterymi?
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n) Zjakého divodu/jakych divodi si predstavujete, Ze byste se obratili na tuto e-mailovou
adresu nebo politického mluvciho/tiskovou kancelar?
o Jaky vysledek byste si v takové situaci pfali, aby nasledoval po vasi komunikaci?

URCIT TYP DOTAZU/UCEL KONTAKTU A POZADOVANY VYSLEDEK.

5 UKLADANI DAT PNR: Pfedpisy o ochrané udaji a ukladani udajd PRN (5 min)

Cilem tohoto oddilu je informovat ucastniky o ustanovenich tykajicich se vedeni a uchovdvdni udaji
PNR a zachytit jejich reakce nebo obavy.

Rad bych se s vdmi podélila o zavérecnou ukazku, ktera se tykd ukladani udaji PNR:

SDILET KARTU 5

KARTA 5

« Udaje PNR jsou uchovavany Utvarem pro informace o cestujicich (PIU).

« Udaje PNR musi byt po 6 mésicich anonymizovany.

« Udaje PNR mohou byt znovu personalizovany pouze za pfisnych podminek.
« Udaje PNR nesmi byt uchovavany déle nei 5 let.

« PIU majmenovaného povérence pro ochranu osobnich udaju, ktery je
odpovédny za sledovani a provadéni zaruk tykajicich se zpracovani udaji PNR
a ktery mUze pripadné nedodrzeni predpisli postoupit prisluSnému organu.

e) Jak nato reagujete?

f) Mate néjaké obavy?

g) Nakolik jste presvédceni o kompetentnosti Uradu a jejich nakladani s vasimi udaji?

h) Mate z toho néjaké obavy? SONDA KE ZJISTENi UROVNE DUVERY A DUVERY V URADY -
PROZKOUMEJTE PODROBNOSTI A DUVODY VNIMANI.

6 Zavér (2 minuty)

Cilem této cdsti je zaznamenat vétsinovy konsenzus ohledné toho, jaké informace by obcané chtéli,
aby jim byly sdélovdny v souvislosti se jmennou evidenci cestujicich; které kandly by byly
nejvhodnéjsi; které obavy je tieba resit.

c) Akonecné, co byste s ohledem na to, co nyni vite, vzkazal ufadlim, pokud jde o pouzivani
vasich jmenné evidence cestujicich v budoucnu?
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d) Chcete jesté néco dodat?

DULEZITE: FOTOGRAFIE - ZMINTE PORIZENi FOTOGRAFIi, ABYSTE MOHLI VYZKUM UKAZAT TYMU
TENACITY A KOMISI EU. POKUD JE TO NUTNE, FOTOGRAFUJTE MODERATORA CELEM K

FOTOAPARATU A UCASTNIKY ZADY K FOTOAPARATU.

POZADEJTE 1 UCASTNIKA, ABY ZUSTAL PO SKONCENI SEZENI A POLOZIL OTAZKU K VIDEU.

PODEKOVAT A UKONCIT

VIDEO OTAZKA

Pozadejte prosim jednoho Ucastnika, aby na zavér zlstal na natoceni pfiblizné 20s videoklipu.

V idedlnim pripadé by to mél byt Ucastnik, o kterém si myslite, Ze reprezentuje nazor vétsiny a

Vysvétlete, ze

dokdaze ho snadno vyjadfit.

Dlvodem, proc se tak déje, je oZiveni hlasu obcant — tedy tohoto vyzkumu.

To je dlleZité, protoze ¢ast TENACITY tvofi vyvojari technologii a organizace
prosazujici pravo, které pottrebuji védét, jaké jsou potreby obcéan(, kdyz vyvijeji sva
reSeni pro vyuziti jmenné evidence cestujicich v boji proti terorismu a trestné
¢innosti.

Video bude pouzito pouze interné v ramci tymu TENACITY. Nebude sdileno online
na zadné platformé ani pfeddno zadné treti strané mimo TENACITY a po pouZiti
bude smazano.

Uc&astnik miiZze mluvit ve svém rodném jazyce nebo v angli¢ting, jak mu to vyhovuje.
(Pro ty, ktefi hovofi ve svém rodném jazyce, zajistéte, pokud je to mozné, titulky v
angli¢tiné.)

Pfedem ucastnikovi sdélte, jaka je otazka, a nechte ho pfemyslet o tom, co by chtél
fici.

V pripadé potreby je vyzvéte, aby uvedli ndpady, které oni nebo ostatni zminili
béhem sezeni, napf. jaké informace by chtéli mit, jaké obavy by chtéli fesit, co by
jim pomohlo navazat spolupraci s pfisluSnymi organy a ziskat jejich davéru.

Po ziskani souhlasu nastavte kameru mobilniho telefonu, spustte nahravani's
kamerou otocenou k Ucastnikovi ve stfednim zdbéru (v pase) a reknéte:
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Dékujeme vam, Ze jste souhlasil s tim, abyste nadm sdélil sviij ndzor na kameru.

Nase otdzka zni: Mohly by urady udélat néco pro to, abyste si byli pIné jisti, jak jsou vase udaje PNR
vyuzivany?

Nechte Ucastnika mluvit pfiblizné 20 s, pak mu podékujte a ukoncete diskusi.
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GREECE

EIZAFQrH (2 mins)

Introduce Moderator and HELLENIC RESEARCH HOUSE

Introduce TENACITY representative/s who is observing the session and explain that they do not hold
any participants’ details that may identify them and that they are only interested in hearing their
views. Explain that they are part of a study that is researching citizens across a number of EU cities.
Introduce the research:

O

Scope of the study: This research is part of a three-year EU Commission project aimed at
reducing cross border crime — specifically crimes that involve air travel.

EZHIHZTE TA MNEPI EMITIZTEYTIKOTHTAZ:

o}

H mpotepatdtnTa tng £peuvag gival vo KataAdBeL TI¢ anoelg oag. oG MapakaAoUUE va
ekppaleote eAelBepa ka®’ OAn N Slapkela tng oulTNONG.
'OAeg ol £peuveg TG Hellenic Research House uAomoloUvtal cUUGWVA LE TOV KWK
Seovtoloyiag tng ESOMAR kat tou ZEAEA kat oUpdwva e TV Keipevn vopoBbeoia yla tnv
npootacia npoowriikwyv dedopévwy. Ta otolyeia oag eivat Stabéatpa povo otnv Hellenic
Research House kat 6ev Ba kowvomotnBouv otnv opada épyou tng TENACITY r og
omnotodnmote al\o tpito. H cuvelodopa oag otnv oulntnon Ba avovupomnownBel toéoo otnv
anopayvntodwvnon 000 Kal otnv €kBeon kal mapouciaon tng €peuvac.
H oulntnon Ba nxoypadnbel kal amopayvntodwvnOei. To Kelpevo g
anopayvntobwvnong dev Ba TEPLEXEL TO OVOUA OAC KAL TO EMWVULO 0a¢ OUTE
omnotadnmnote aA\o otolxeio mou mBavov va EMLTPEMEL TNV TOUTOMOLNGCT oag.
BeBatwdeite OTL OA0L Ol CUUUETEXOVTEG EXOUV MAPASWOEL TIG UTIEYEYPEUUEVEC POPUEG
ouvaiveong
H oulntnon Ba kpatniosl mepinou 90 Aemrta.
Aev mpoPA£LmeTAL SOKLUN TOU GUOTIUATOC CUVOYEPHOU GWTLAC KATA TN SLAPKELD TNG
oulntnonc. Eav akouoete cuvayepo Ba MPEMEL VA EKKEVWOETE TO KTipLO.
YTapyeL kAmola pwtnon?

SHMEIQZH: Ol OAHTIIEZ 1A TON ZYNTONIZTH EINAI ME KEDAAAIA

1. Zéotapa (8 mins)

bb) Zntrote amoé Toug EpWTWUEVOUC va cuoTnBouv:

O

Me To LIKpO Gvopa ) TapaTooUKAL — mapaKaAw amoduyete avadopEg oe MARPN
OVOLLOTEMWVU O KOTA TN SLAPKELD TNG hXoypAdNOoNG WOTE Va AUTH va UMopEL va
avwvuponotnBet

OLKOYEVELAKI KATAOTOON — LEVOUV HOVOL ] e GAAOUG, UTIAPXOUV TaLSLd KATW Twv 18 oto
VOLKOKUPLO;

Mowa ntav n tehevtaia dpopa mou tafldEPate agpomoplkwe ektdg EAAASOG; NMou mAyate Kat
ToLog NTav o Aoyocg tou taéLdlou; (avauyn, emayyeEAUATIKO TOELSL KAT)

2. TNQZH: Ilvwon TwV CUUUETEXOVTWY 600V adopd TO TPOCWILKA Sedopéva Ttou {nTtouvTal Kot
enegepyalovrat otav Tafldslouv aepomopLlkwe (25 Aemtd)

O OKOTOG TNC EVOTNTAC EIVaL VO AVIXVEUTEL TTOOA YVWPI{oUV Ol CUUUETEXOVTEG YLO TO TL TPOCWITIKA OTOLYE(Ql

\C(\/)
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oUAAéyovtal otav taéldéevuouv aepomoplkwe, Tt SeV yvwpilouv, oV UTTAPXEL KATTOLA TTAPATTANPOQOpNaon,
Adfo¢ evtunwon, armd mou naipvouv mAnpo@opia CXETIKA UE AUTO KaL aV yvwpilouv, 1 av avaueVouY, va
urnapyouv SIkAg(bec aopaldeiag oTo cUOTNUA, CUYKEKPLUEVA YL TNV MTPOOTACLN TWV NMTPOCWITLKWY TOUG
Sedougvwy kat av Exouv ortoleaodnmote avnouyiec eni tou F€uaroc. NapakaAw onUELWOTE OTL
EVOLAPEPOUAOTE UOVO YLa TPOOWITLKX OTOLXElL — OAa Tat dAAa oTolyela yla mapadetyua aptBuog UEAOUG
poypauuatoc mototntac (frequent flyer numbers) 1) 161K AUTAUAT LA PAYNTO VAL EKTOC TOU
QVTLKELUEVOU TNG EPEUVAC KOl SEV TTIPETEL VAL EPEVVNTOUV TTEPALTEPW ATTO TOV CUVTOVLOTH.

d) Oa nBela Twpa va okedteite TNV tedevtaia dpopd o TafdéPate aepomopLKWE EKTOG EAAASOG Kot
OCUYKEKPLUEVA TPOC KATIOLO TIPOOPLOUO eVTOC TNG Eupwmaikng Evwong. Kal mio cuykekplpéva, oto
OTav KAeloaTe Ta €LOLTAPLA YA QUTAY TNV TITAON ...

SHMEIQZH: AN ANADEPOEI MTHZH NMPOZ HNQMENO BAZIAEIO, MAPAKAAQ AEXTEITE TO QX

ATMOAEKTO MPOOPIZMO MAZI ME TI2 AAAEZ XQPE2 THZ EE.

o Katapyniv, nwg kAsioate ta swowtipla; (epsuvnote yia online/tnAspwvika, o€
nipaktopeio/aArov
O Tiotoleia dwoarte otav kKAsioate ta slowtrpLla; Katt dAAo; EPEYNHSTE ME AEMTITOMEPEIA
KAl KATATPAWTE 2TO FLIPCHART.
NOTE CONSENSUS OR OTHERWISE WITHIN THE GROUP FOR DETAILS MENTIONED
Znueiwaon: Ta otolyeia mou umopel va {ntndouv o€ autr T QAon UMopPEL va
ovuneptAauBavouv:

- Titdo

- Ovoua kat emwvuuo

- AptSuoc tnAspwvou

- AwevBuvon EMAIL

- AptSudc taktikou taéibtwtn (FREQUENT FLYER NUMBER)

- Eibikéc avaykeg (SPECIAL REQUESTS)

- Anpowopieg mou awopouv tov TPOTTo MANPwWUNCS (aptdudc Kaptag, nuepounvio
Anéng, CVV NUMBER (tTa tpia voUUEPQ OTO TTioOW UEPOG TNG KAPTAC)

- Katt aAdo;

cc) Ikedreite Twpa otav kavate check-in yia tnv mtion ocag. T otolyeia oag {ntrbnkav oto check-in;
onaQsz KAl THN MPOHTOYMENH EPQTHZH EPEYNHSTE ZE BAGOZ KAl SHMEIQZTE TIZ

AMANTHZEIZ 2TO FLIPCHART.
JHMEIQXTE 2YM®QNIA H OXI MEA 2THN OMAAA
b) Snueiwon: Ta ototyeia mou umopei va Inthdoulv o€ auTi TH QAon UToPEL va
ouuneptAauBavouv:
- AwBatnplo, 1 aptbuog dapatnpiov pe nuepopnvia AnEng kat xwpo £kdoong
- Tautétnta n apldpoc TauTtoTnTAS
- Katt dAho;

dd) Zag IntnBnke kamolo Ao otolxsia os omolodnmote onueio Tng Stadkaoiag, yla mopadelypa otnv
mOAn emuBiBaong;
MPOXOEXTE OMNOIAAHNOTE NAHPO®OPIA XTO FLIPCHART
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ee) AvadEpeTe Ta oTolela TTou €xouv Kataypadel otov flipchart kot petd pwtnorte:

o e TOLOV, ] OE TIOLOV OPYAVIOUO dwoate Ta otolxela ou dwoate otav KAeivate Ta
elotiipla/KAvVaTE TRV KpATnon;

O XgTOLOV, 1 O€ TTOLOV OPYAVIOUO SWOATE Ta oTolXela Tou SwoaTe Katd tn Stadkacia tou
check-in; Alepeuvnote wote va KATaAGBETE TTOLOG TILOTEUOUV OL CUUETEXOVTEG OTL Elval 0
TIPWTOC ATIOSEKTNG TWV OTOLXELWVY, TIY N OEPOTIOPLKN) ETALPELQ, TO AEPOSPOULO, KATIOLOG
aAAog;

o olog, rj oLog opyaviopog eivat umeBuUvVoG yLa Thv anoBhnkevon/¢uAagn avtwy Twv
oToLElWV;

o Tamooo kalpd dlatnpouv auTd ta otolXela;

o Ano mou 1o yvwpllete auto/amo mov MRPATE aAUTAV TNV MAnpodopia;

2HMEIQZH: BEBAIQZTE OTI MAIPNOYME TIZ AYOOPMHTEZ AMNANTHZEIZ KAl ANIXNEYZTE
THN ANOWH THZ NAEIWHOIAZ ZE KAGE EPQTHMA
ff) Molog miotelete OTL elval 0 OKOTOC TNG CUANOYNG TWV oTolelwy oo dtav KAEIVETE TNV TITHon aAAG Ko
otav kavete check in i otnv eruBipaon;
PQTHZTE NQZ XPHZIMOTMOIOYNTAI, ZE TI ENEZEPTAZIA YITOKEINTAI AYTA TA ZTOIXEIA KATAANABETE TI
MIZTEYOYN Ol ZYMMETEXONTEZ OTI TINETAI ME TA 2TOIXEIA TOYZ: ATOOHKEYONTAI ZE BAZH
AEAOMENQN THZ ETAIPEIAZ, TOY AEPOAPOMIQY, KAMOIOY AAAQY; KAI TIA NOIO AOrO/KONO;
FPAWTE 2TO FLIPCHART OAOYZ TIZ MI©OANQOYZ AOTOYZ NMOY A ANADOEPOOYN.

gg)Ma kaBe Aoyo mou avédepav oL EPWTWEVOL OTO €) pWTHOTE TNV opada:
o MMolog elvat umeBuvog/apuodLOG yLa TN XProN TWV OTOLXELWY 0OG YL AUTO TO OKOTO;
o MNo60o anoteAeoUATIKOG TLOTEVETE OTL €lval otnv eniteuén autoL Tou okomou; Mati to Aéte
auTo;
AIEYPENHZTE Q2TE NA KATAAABETE MO20 IKANOYZ KAI AZIONMIZTOYZ OEQPOYN Ol ZYMMETEXONTEZ
AYTOYZ TOYS OPTANIZMOYZ/TIZ APXES KAI TIATI.

hh) Nw¢ aloBdveote yla autd?

EPEYNHZTE KAl APNHTIKEZ KAI ©ETIKEZ ANTIAHWEIZ

2HMANTIKO: DO NOT PROMPT. MHN TMPOTEINETE TINOTA KAl KATATPAWTE MONO AYOOPMHTEZ
AMNANTHZEIZ. EINAI TTIOANO Ol ZYMMETEXNTEZ NA MHN MNMOAY ANHZYXOYN OIMNMOTE AN TOYZ
MPOTEINETE MMNOPEI NA TOYZ ENHPEAZETE KAI NA TOYXZ OAHITHZETE NA ZKEDTOYN MNIGANA
NMPOBAHMATA.

ii) M'vwpilete av utapyxouv dikAeideg aodaAeiag OV va 0o MTPOOTATEVOUV KATA TV GUAAOYN,
enefepyaoia kat pUAAEN TwV OTOLXELWV 0OC¢ atd AUTOUG TOUG OPYOVIOUOUC;
EPEYNHZTE, KATATPAWTE AYOOPMHTEXZ ANHZYXIEZ

JJ) ‘Exete YageL moté va deite nwg dpuldooovtal Kol TwE XPNOLLOTOLOUVTAL TA OTOLXELO 00, O AAAEG
TITUXEG TNG {wnG oag;
AIEYPENHZTE Q2TE NA KATAAABETE AN Ol EPQTQMENOI EXOYN NOTE ANAPQTHOEI, PQTHZEI H WAZEI
TOYZ KANONEZ NOY AIEMOYN THN 2YAAOTH NMPOZQMIKQON AEAOMENQN

o Tati/Twati oy

3. ANTIAPAZEIZ: AVTISpAOELG TWV CULUETEXOVTIWV OTLG Baoikeg tpoBAEY L Tou PNR 6oov adopd tnv
anoBrkeuon Kat tn petakivnon 6edopévwv (25 mins)
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O 0KOTOG aUTHG TNG EVOTNTAC ival va KATAAABOUUE TI¢ AVTIOPATELS TWV CUUUETEXOVTWY 000V APOPU TO
nota otolyeia emtBatwy StaBiBalovral, Ao moLoV Kol O€ TTOLOV KAl yLa TToLo AOyo. Apou evnuepwBdoulv ot
epwtwuevol, Ja Bedaue va kataAaBoule av auto Touc SNULOUPYEL ETILITAEOV aVNOUXIEC KOL AV TTLOTEUOUV
ott Ya BonGnoeL Ti¢ apxEC va (povTIiooUV ya TNV dOPAAELL TOUG.

MEITE: Oa oag deléw twpa kaAmoleg MAnpodopieg yla pia eupwmnaikni odnyia mou pubuilel Tn xprion Twv
otolxelwv Twv emBatwy (to pnTpwo ovouatog emBatn, n PNR yla cuvtouia).

AIABAZTE THN KAPTA 1

KAPTA 1

To untpwo ovopatog emBatn n passenger name record (PNR), elvat ol mAnpodopieg mou
oUM\éyovtal amd TNV 0ePOTIOPLKN eTalpeia f AAAN eTalpeio LeTadopdC eMBATWY WG LEPOG WV
OUVOAAQYWV TNG LE TO KOLWVO Kal cupmepAapBavel tig mAnpodopieg mou xpetdlovtal yia tnv
oAokAfpwaon Kal tnv enegepyaoia plag TaELSLWTIKAG KPATNONG.

To puntpwo pmnopel va nepthapfavel mAnpodopieg OMWG:

e Huepopnvieg taLdLol kal SpopoldyLla

e [Anpodopliec elottnpiou

e JTOlXElO eTIKOWVWVIAG OTtwG SlevBuvon kot TNAEPwvo.
e TaflOLWTLKOC TPAKTOPAC

e MAnpodopieg MAnpwurg

e AplBuodc Béoelc kat mMAnpodopiec amookevwv.

y) Nota elval n avtidpaon cag o€ aUTO;
z) Ymapyxel katL edw mou Sev to nepluévarte; EYPEYNHITE

MEITE: Oa cag Swow Twpa PePLKEG eTmAEov MAnpodopleg yia To PNR.
AIABAZTE THN KAPTA 2

KAPTA 2

Ol mAnpodopleg TOU HNTPWOU OVOUATOC EMLBATN XPNOLLOTIOLOUVTAL ATIO TLG SLWKTIKEG APXEG KOl
AAAeG SNUOOLEC UTtNpEaieg, e okomd TNV MPoAnYn, avixveuon, Stepelivnon kat diwén
TPOUOKPATIKWY Kal 0oBapwv EYKANUATWY KoL TNV pootacia tng avBpwrnivng {wng. Autd
onpaivel TV npootacio avOpwnwv Twv onolwv amneheltal, f pnopet va aneAnbei n {wn N n
CWHATLKN TOUG aKepaldTNTa, Kot N mpootacia tng Anpoctag Yysiag.

aa) TLokédteote yia autd; ENITPEWTE AYOOPMHTES ANANTHZEIX
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bb) EKTOG oo TpOHOKPATIKES TIPAEELG, LA TToLOL AAAQ EYKANLOTA TILOTEVETE OTL UITOPOUV val
XpnoLpomolnBouv ta otolyeia Tou HNTpWoU emLpBatn;

MEITE: Exw UEPLKEG AKOMN TTANPOodOpLeg va oag SWow yLo auUTo:

AIABAZTE THN KAPTA 3

KAPTA 3

To otolyelo Tou PNTpWoU emBaTwy Uropel va xpnotpononBolv amo TG apXEG yLol EAEYXOUC
aodadelag KaL yla Tov EAEyX0 TWV oUVOPWV. AUTO Umopel va SleukoAuvOel kal va
oAokAnpwBel tayUTepa HECW TNG NAEKTPOVIKNG EMEeEEpYATiag Kal ekTiinong plokou Baocel Twv
oTolyelwv Tou UNTPWOoU og XpOvo MPATEPO TNS AdLENG (N TN avaxwpnong) Twv emBatwy

Ta otoleia Tou pnTpwou emPBatn kpatouvtal anod tnv Yrnnpeoia NMAnpodoplwv EmPatwy
(PIU) (otnv EAA\aSa n Movada totyeiwv EmBatwy (M.Z.E.), 5° tunpa tg AtebBbuvong
Awaxeiplong kat AvaAuong NAnpodoplwv tng EAAnvikAc Actuvopiag, n omola eivat N apuodia
Yninpeoia, cuudwva e To vouo, yla tnv Andn, tnv enefepyacia kat tnv dtapifaocn twy
OTOLXELWV TOU MNTpWOoU TPpOo¢ AANEG UTINPECILEC.

a Toug OKOTOUC TN MPOANYNG, avixveuong Kat SiwEng TPOUOKPATIKWY KAl coBapwy
geyKAnuatwv n Movada Ztoyeiwv EmPatwv pnopel va mpowbnost/Slafidcel otolyeio otoug
TIAPAKATW OPYAVIOUOUC:

e EAANVIKA apuodia umnpeoia
e [apopola umtnpecia SLWKTIKWVY apXwv evtoc tng Eupwrnaiknc Evwong.

e EuponwA (Europol) (Opyaviopudc tng Eupwraikng Evwong yla tn Zuvepyaocia otov Topéa
NG 0.0TUVOREUONG) (ouoLaoTKA ival Ytnpeoia mAnpodoplwy o {NTHUOTA EYKANUATLKAG
duonc) N tnv Eurojust (Opyaviopog tng Evpwmaikng Evwong yla tn uvepyaoia otov Topéa
™¢ Nowikng Alkatloouvng)

e Kamolwa apuddla unnpeoia ektog EE.
'OAeg oL SLaPBLBacelg oToLElWY TOU UNTPWOU YivovTal LOVOo PETA Ao §E0VTWG

SikatoAoynuévo, avaykaio kat cUUPWVO e TNV apxXn TG avaloylkotnTog altnua yla
mAnpodopieg mou adopolv CUYKEKPLUEVN UTIOBEDN.

cc) MNoleg elvat oL avtiOpAOCELG 0AC OE AUTO?
ENITPEWTE AYOOPMHTEZ AMANTHZIEZ Q3TE NA KATATPADOYN OETIKA KAI DRIVERS MOY TOY2
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ENOAPYNOYN NA AQ>OYN TA ITOIXEIA KAGQ3 KAl BARRIERS/ANHZYXIES

= [lowa ival ta Betikd; To 0pvNTLKA;

= Qo Aéyate OTL TO TApATTAVW ENnpealouv TV mpobuuia oag va SWOETE Ta MPOCWTILKA
oG oTolyela otav TafLOEVETE KAl UE TIOLO TPOTIO;

=  OLmAnpodopieg mou cag €dwaoa oag £Xouv SNLOUPYNOEL KATIOLEG EPWTHOELC;
KATATPAWTE ZTO FLIPCHART

=  OunmAnpodopieg mou cag Edwaoa oag £xouv SNLOUPYNOEL KATIOLEG AVNOUXLEG;
KATATPAWTE ZTO FLIPCHART

dd) MN'vwpilovtag 6ca yvwpilete Twpa, UTAPXEL KATtoLa eTLTAEov TTAnpodopia mou Ba BEAate va €xete
OXETLIKA LLE TO UNTPWO oTolxelwyv rupatn;

ee) Oa Aéyate MW To OTL yVWPILIETE aUTA ToU oLINTHOAUE EMNPEAIOUV TO WG ALOOAVECTE OYETIKA ME
™V achAAELa oOG KoL TNV AoPAAELD TWV AYATNUEVWV OO TPOCWNWV; Me TToLo TPOTo;
EPEYNH2TE KAITA OETIKA KAI TA APNHTIKA

ff) Nw¢ aloBaveote yla to yeyovog otL n Movada Ztolxelwv EmBatwy mou gival KOUUATL TNG
EAANVIKAG Aotuvopiag eivat n appodia yia th puAagn kot tnv Stapifacn Twv oTolXElwv ToU
Mntpwou;
EPEYNHZTE MNA ANTIAHWEZ KAl ANHZYXIEZ. AN ANADEPOOYN ANHZYXIEZ AIEYPENH2ZTE
ANTIAHWIEZ TIA HN IKANOTHTA KAI THN AZIONIZTIA KAI TA TIATI TOYZ

gg) AIABAITE TO FLIPCHART AMNO TO e): IKeEMTOUEVOL OUTEG TLG ATIOPLEC KL TLG avnou)ieg, TL Ba
pmopoloav va KAVOUV oL apXEG Yla va oaG KaBnouxaoouy;
KATAAHZTE 2TIZ NAEON ZHTOYMENEZ NAHPO®OPIEZ KAI ENEPTEIEZ FTA OAH THN OMAAA

hh) Notog eivat o KAAUTEPOG TPOTOG VO 0AG ETMKOLVWVHOOUV QUTEC TG TAnpodopieg; KATAAHZTE ITA
TOM TPIA

4. ENIKOINQNIA: T'vwon enionung mAnpodopnong oXeTkA He TV Stapifacn Twv oToLeiwv Tou
HNTPpwoU Kot avtiAnPelg mepi anoteAeopatikotntag (20 mins)

O oKOmoG¢ TN¢ eVOTNTAC Elval vo KATAAABOULE av Ol CUUUETEXOVTEG yvwpilouv: emionun mAnpowopnon otnv
ornola Eyouv mpooBaon kal mw¢ UITOPOUV VA KAVOUV EPWTNOELG Kal taparnova. Oédouue va katadaBouue
av n dtad€aiun nAnpoopnon KAAUTITEL TIC AVAYKEG TOUG KAl TL Ao UTTopEl va yivel yia va evhuepwBouv
Kot va kadnouxaotouV (EpEUVIHOTE TOOO TIG AOYLKEG 000 KAl TIG CUVLOUNUATIKEC AVAYKEG).

MEITE: Oa nbeAa twpa va oag dei€w tL mAnpodopia sival auth T otypn Stabgotun otoug moAiteg yia to
B€pa mou culntape.
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FOR ATHENS DISCUSSON GROUPS
SHOW WEBPAGE AT:

https://www.astynomia.gr/hellenic-police/special-services/hellenic-police-intelligence-division-
hpid/?lang=en

AEIZTE TO AINK KAl AOHZE TOYZ 2YMMETEXONTEX NA TO AIABAZOYN KAI NA ANTIAPAZOYN

h) Tvwpllote auTEC TIC LOTOOEALSEG;

i)  Xag divouv OAn tnv mAnpodopia mou xpeldleots;

j) Eilvalmeploootepn n mAnpodopla 6w amd aUTO TTOU TIEPLUEVATE;

k) Asimelkatg Ty

[) Av éxete kamola anopia adol Stafdoete auTEg TIG oeAideg, mou Ba ameuBuvBeite ywa va Bpelite Tig
OTAVTNOELC;

‘Eva amo ta mpAyuato ou pog A€l n LotooeAida sival to €€NG:
AIABATE THN KAPTA 4

KAPTA 4 (ATHENS)

KaBe emiBatng, Tou omoiou ta otolxeia PNR umokelvtal og emefepyaoia, €xel To Sikalwpa va InTrioeL
and tov YnevBbuvo Emegepyaociag AsSouévwv mpooBacn, Sopbwan, Staypadr 1 MEPLOPLOUO TNG
enetepyaociog Twv SeSopévwy Tou. H emikovwvia YIVETAL LE TN XPOoN TNG GUYKEKPLUEVNCS HOPUAC TIPOG
SLEUKOAUVON TWV UTIOKELUEVWY, OTTOKAELOTIKA Péow Tou YmeuBuvou Mpootaociag Asdopévwy M.3.E.
(dpo.piu@hellenicpolice.gr).

To umokeipevo Twv SeSoUEVWY O TEpIMTWON YN €EUMNPETNONG Tou €Xxel Sikailwpa vo UTtoBAAAEL
katayyeAia otnv Apxn Npootaciag Asdopévwy Mpoowrnikol Xapaktnpa (www.dpa.gr), ota akolouba
otoleia emkowvwviag: (complaints@dpa.gr).

m) TLokédTeoTeE yla aUTO; Eoeic Mpoowrika Ba XpnoLUOMOLOUCATE AUTEG TIG SLOUAOUC ETILKOLVWVIOG;
e [wati; Moti oy,
e O MPOTLHOUCATE VA EMLKOLVWVINOETE e KATIOLO AAAO TPOTO; MNoLog ival auTog;

n) Tla moloug Adyouc/oe TL mepiotaon Bewpeite OTL evdexouévwe va ansubuvocaotav o autd To email
OTO OXETLKO ypadeio tou YnevBuvou Mpootaciog AsSopévwy ;
e Jeauthv Tnv mepintwon, Tt Ba BéAate va deite w¢ AMOTEAECHA TNE EMIKOLVWVIAC 0O
MPOZAIOPIZTE KAI TOYZ AOTOYZ/2KOMOYZ THX ENIKOINQNIAZ KAI TO EMIOYMHTO AMNOTEAEZMA

5. ®YAAZH TON AEAOMENQN: Kavoviopoi npootaciag dsdopévwv kat Statipnon/puAagn twv
6e8opévwV TOu unTtpwou (5 mins)

O OKOTOG TNC EVOTNTAC E(vVaL VO TTANPOPOPOOULE TOUG CUUUETEXOVTEG YL TIC TPOBAEYELS Oo0V apopd TN
Statnpnon twv Se60UEVWVY TOU UNTPWOU KAl VA KATAYPAWOULE TIC AVTIOPATELC KOl TIC AVNOUXIEC TOUG.
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D2.3 - CITIZEN PERCEPTIONS OF PNR AND REQUIREMENTS TO ENGENDER ENGAGEMENT AND TRUST

Oa NBsla twpa va oag Selfw pia TeEAeUTALN KAPTA OYETLIKA E TNV SLOTAPNON TWV CTOLXELWV TOU HNTPWOU:
AIABATE THN KAPTA 5

KAPTA 5

e Ta dedopéva PNR Slatnpolvrtal amnod tnv Movada Ztoixeiwv Emupatwv (M.2.E) tng EAANVIKAC
Aotuvopliag

e Ta dedopéva PNR anonpoowmnomnolovvral o Staotnua €L unvwv anod tnv Andn toud.

e H dpon ¢ anonpocwnonoinong mpayLoTomoLe(Tal, KATA MEPLMTTWON, UTIO TTOAU CUYKEKPLUEVEG
QUOTNPA OPLOUEVEG CUVONKEG.

e Ta 6edouéva PNR Slatnpouvtal to moAl £wg 5 xpovia
e H Movada ztolxeiwv EmBatwv (M.X.E) tng EAAnvIKN G Aotuvoplag €xeL oplopévo YrieuBuvo
Mpootaociog Aedopévwy, urteUBUVO yLa TNV tapakoAoVBnon Kal tnv uAomoinon SIKAESwv

aodaleiag mou oxetilovral Le tnVv enefepyaocia twv Sedopévwy PNR kal o onolog Suvatal va
avadpEpel evdexOUevn Un cUUHOpdwWaon otnv Apuodia Apxh.

i) Moleg elval oL avtISpAOELS 0aG OE QUTO?

j) Kamoleg avnouyleg?

k) Mboo aiyoupog elote yla TNV IKAVOTNTA TWV APXWV Kal yla To we Xelpilovtal ta dedopéva oag;

[) ’'Exete KAmoleg avnouxieg yla auto;

EPEYNHZTE A NA MPOZAIOPIZETE TO EMINEAO EMMIZTOZYNHZ 2TIZ APXEZ TENIKA KAI 2THN IKANOTHTA
TOYZ — EPEYNHZTE ME AEMTOMEPEIA TOYZ AOIOYZ AYTQN TQN ANTIAHWEQN.

6. Entidoyog (2 mins)

O oKOmoc¢ TN¢ eVOTNTAC Elval va kataypaouue thv aroyn tne¢ nAsioynpioc (majority consensus) oxetika
UE TOo TL TAnpogopia F€Aouv oL moAitec va touc emikotvwvnIel oxetika ue to PNR; Mota kavaAia ival ta
1o kataAAnAa; Moleg avnouyiec mpeneL va anavtndouv

e) @tdvovtag oTo TEAOG, KOl LLE YVWLLOVA QUTA TIOU YVWPLlETE TP, TL B AEYATE OTLG APXEG OXETIKA LE TN
xpnon Twv PNR 6edopévwyv oog oto £EAG;
f)  Kdati dA\o mou Ba BEAate va mpooBEoeTs;
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